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Rainmaker Magic – Creating a Marketing Strategy 
Part Two & Three 

 

Marketing Strategies that successful Rainmakers adapt to ensure success in their work are 
divided into three main parts: 

1. Rainmaker Activities 
2. Enhancing Public Image 
3. Increasing Online Market Exposure 

Please Note: Rainmaker Strategies should not be confused with sales. The process of  sales is based on 
driving revenue or the generation of profits. The sole intention of sales is the handover of items, thereby 
maintaining a profit margin. On the other hand, Rainmaking identifies and creates new partnership 
avenues that help indirectly to drive revenue. The sales function deals only with the output, whereas the 
Rainmaking process deals with the entire journey.  

 
Enhancing the Public Image 

This strategy addresses the company’s image and how it is perceived by its different 
stakeholders. The company is a brand, and like any brand, you cannot control the way clients 
perceive it. However, you can always try to influence your audience perception. This can be 
achieved through the following: 

2.1 Website 

1. You can work with your marketing division or a marketing specialist on enhancing your 
company website, making it more user-friendly, with a clear call-for-action message to 
convert views into actions. A poorly designed website can drive people away from your 
business and you can lose customers before they get the chance to know your 
product/service. 

2. Make sure your website is ‘responsive’. Responsive means that your website can adapt to 
multiple browsers and can fit multiple screen sizes, depending on the device used to view 
it (PC, Tablet, Laptop, Mobile, etc.). 

3. Immediately engage with those who visit your website by using automation systems on 
the backside of your website. When they respond to your call-for-action (sign up for your 
newsletter, request a quote, download a free report, etc.) use prewritten automated 
responses to engage with them immediately. They will then be automatically added to your 
database “lists” and receive prewritten communication from you specific to their request 
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every set number of days for a specific period of time. Automating this process insures 
you don’t miss an opportunity to engage with everyone who engages with your website 
whether you are at your computer that moment or not.  

4. Proofread your website content and make sure there are no punctuation or grammar 
mistakes; be sure your font is clear enough to read easily. These small mistakes can go 
unnoticed most of the time, however, for clients with an eye for detail, your company can 
be perceived as unprofessional or of low quality. 

5. Use only high-quality images on your website; low-quality images may reflect poor quality. 
The website Pixaby.com is a great place to find high-quality images that can be used for 
free.  Consider hiring a professional photographer to take some shots of staff in the office 
or employees in the field. These photos can be used on the website and for other future 
marketing purposes. 

6. Consider adding the organizational chart of your company to the website, This can make it 
easier for website viewers to determine who they need to contact within your organization 
and help them feel like they know you before they meet you and your team.  

2.2 Branding 

There should be only one integrated communication theme that governs all the aspects of your 
brand. Whether online or offline your brand must reflect consistency. 

Creating and implementing the suggestions below will ensure your company image is unified, 
cohesive and professional.  

Your marketing material should include (if applicable): 

• Company Profile 
• Company Brochure 
• Product/Service Catalogues 
• Branded Folder 
• Customer testimonials/reviews 
• Press Releases 
• Unified presentation templates 
• Short (1-3 minutes) promotional videos that promote your company and your products. 

These videos can be used on multiple platforms such as your website, YouTube, exhibition 
booth displays and your reception area, etc. 

• A unified company signature for emails – ask all employees to use it 

http://www.sarahfrancesmcdaniel.com/


 

www.sarahfrancesmcdaniel.com 
©sarahfrancesmcdaniel2018 

2.3 Office 

Ensuring your company office reflects your brand image may include: 

• Proper Signage displayed in the company common areas, clearly displaying the company 
name and logo. 

• Common areas and staff offices must be clean, tidy, uncluttered and inviting; bathrooms 
must always remain clean. 

• Reception Area equipped with marketing materials and business cards displayed in an 
attractive manner, available as takeaways for visitors. 

• Company videos displayed on loop in the waiting area, giving visitors an opportunity to 
know more about your business while waiting. 

• Make sure that snacks and hot beverages are available for visitors (serving them in 
attractive dishware is a nice touch). 

• Your conference room should always be ready to accommodate guests, training, seminars, 
and meetings; it should be equipped with a screen and projector, a laser pointer, 
teleconferencing equipment and a white board. 

 
Increasing Online Market Exposure 

 

3.1 Optimize Your Online Presence 

• Conduct online reputation management/research - Ensure that all articles, posts, videos 
and comments out there present your brand in a positive manner. 

• Develop your company presence over different social media platform and ensure you 
choose your platforms according to your target audience (Facebook, LinkedIn, Twitter, etc.) 

• Develop content to post on your different social media platforms, such as press releases, 
success stories, case studies, promotional videos, ongoing training activities, testimonials, 
etc. 

• Increase your online exposure by applying search engine optimization techniques to 
enhance your online visibility. 

 
Conclusion 

By applying the above strategies, you can get ahead of your colleagues and show a professional 
image in front of your superiors. Make sure you get upper management support for your actions. 
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Present them with a plan of what you want to do. They need to believe that what you are doing is 
in the best interest of the company. You will find that without upper management support, 
accomplishing the above strategies will be difficult if not impossible, but with their support the SKY 
IS THE LIMIT!  
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