


Store Closing Expert and Son of a Sam Walton Disciple	



From the desk of Travis Walker, 
Founder 

You get ONE SHOT at doing a Store Closing Sale the right way, and 
the only way to make that shot count is to focus on the PROCESSES 
AND SYSTEMS used to facilitate and promote it. 

Over nearly two decades of providing store closing services to  
independent retailers all around the world I’ve determined what the 7 
critical factors are so that YOU can avoid losing money and ruining 
your reputation in the process. 

Diligence is important when you’re looking for help.  This special 
report was written to help you in that process.  After you read this 
report, I encourage you to get my book, which is available for 
immediate download.   

It goes into MUCH further depth on precisely what processes and  
systems I take my clients through when I consult with them directly to 
help them facilitate and run a highly successful (and profitable for my 
clients) store closing sale. 

My systems and processes have been endorsed by the #1 celebrated 
retail marketing legend, and they continue to help independent 
retailers all around the world with the profitable store closing process. 

Through the use of paid and viral social media ads,  PR, print ads, 
and highly specialized marketing systems, my Retail Sales PRO™ 
team helps independent retailers like you quickly and profitably 
convert inventory to cash FAST through the facilitation of highly 
effective retail Store Closing Sale. 

Unlike EVERYONE else in the world who provides a similar service to 
independent retailers, Retail Sales  PRO does NOT say no to you  
because your inventory is not big enough.   

I do NOT force feed an on site visit down your throat from me or even 
worse...some guy in a suit whose sole mission is to get you to sign a 
contract.… 
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After we have a private, discreet conversation if we are a good fit to 
work together with your store closing sale, I will review all the 
details with you so you fully understand everything, then my team 
and I get started working for YOU!  I do NOT ever take the job to 
satisfy any need for “volume” and send some under qualified 
consultant to your store. 

You’ll work DIRECTLY with me.  You’ll have access to my team 
through the innovative systems and processes I will implement for 
you. 

Lastly, I do NOT ever play games with you or your customers. 

And to prove that to you, when you decide it’s time for a 
discreet, private consultation with me to discuss your 
circumstances in more detail, I will happily (and confidently) give you 
the names and contact information of a few of the more prominent 
“players” in this market, so you can contact them. 

Why do I do that?  Simple.  Because it’s important to me that you 
know and understand their processes.  I can 100% assure you that 
they will NOT do the same.  This should tell you something. 

I partner with you, facilitate stealth marketing systems utilizing the
latest tools, and help you accomplish one thing: profit from your 
inventory and fixtures. 

Whether you are closing a store, or even multiple stores, starting 
with nominal discounts and ending with profits of up to 175% 
return of  inventory cost (plus fixtures if you’re selling them), 
you’re already blown away by what you learn in this special report.  
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Introduction 

As you start reading this, my hope is that the title of this special report 
REALLY got your attention because you’re obviously thinking of 
closing your store and looking for help. 

I get it. I understand. 

But looking into your options is only the scratching the surface. This is 
usually when the real work begins… 

Closing a store is NOT something to take lightly.  You get ONE SHOT 
to do it correctly, otherwise you could lose your shirt and your 
reputation all at the same time. 

Not good. 

Your emotions are already fragile at best, right?  I mean…whether 
your business is 2 years old or 50 years old or even more…this is 
your baby, your passion, your livelihood in many cases.  And the 
thought of closing it is scary… 

“What am I going to do next?” 
“Am I going to lose money?” 
“Should try selling it first?” 
“What if I don’t sell everything?” 
“Maybe I should have a reduction sale first to generate some cash?” 
“Is there someone who can help me do this?” 
“If so, how do I decide who to go with?” 
“What about my fixtures and supplies?” 

And a ton of other questions and thoughts, right? 

All very good questions that need to be addressed, and with proper 
diligence you'll find that you really have only two options: 

1. Conduct the Sale yourself - this can be VERY risky because 
there are marketing tactics and strategies most retailers don't know of 
that can save tons of potentially lost profit for you.  Also, conducting a
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Sale of this nature is not easy, so trying to effectively manage your 
Sale AND your business could prove to be counter-productive.  

If you decide to go this route, then it's highly suggested you get a 
copy of my book Liquidation Secrets Revealed, which walks you step-
by-step through how I facilitate and conduct liquidation sales for my 
clients, so you can walk away with your head held very high...and so 
you can walk away profitably!   

If, after reading the book, you decide it’s more than you want to take 
on alone. I can help you. 

2. Hire someone to facilitate and conduct the Sale for you - this 
is the part that where good diligence comes into play.  Why? Because 
just like there are different ways to get from point A to point B in a car, 
there are also different ways to close your store in the most profitable 
way possible?

How do I know?  Because I’ve heard them ALL over the last 20 
years.   

You see, once you've made the decision to close your store, your 
mind is going to start playing games with you, planting negative and 
even scary thoughts in your head, but I have good news for you… 

It’s going to be ok.  Seriously. 

You may be thinking, “Well, trying to sell my business outright I can 
make more money!” 

Yes, you could.  Absolutely. 100%. 

But this is only a surface thought and doesn’t include the likely 
variables you MUST consider: 

First, you’re likely reading this because your business is struggling, 
business is down or it’s simply hemorrhaging cash flow.  This could 
be from poor marketing decisions or possibly some other reason that 
is beyond your control.   
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If you’re business is doing great financially and you’re simply ready to 
retire and don’t want to endure the hassle of looking for a qualified 
buyer, no worries. My processes will work even better for you! 

No one is going to pay you more than the value of your inventory and 
depreciated value of any fixtures and assets if your business is 
struggling.  IF you can find a qualified buyer, people want to buy 
successful businesses, not struggling ones. 

Second, if your business was up or good then you may not be 
reading this right now.  You may be searching for a qualified buyer 
first, but as I said…this can be a real pain.  This is really the only 
circumstance where you could possibly be in a situation to 
realistically sell your business as ongoing entity and recoup any kind 
of profit. 

Third, and this is the biggest consideration of all… 

Selling can, and often is, the most lengthy, painful, stressful, and 
UNprofitable way to get out of the business you are in. 

Why? 

Because you first have to find a willing buyer, regardless of your 
circumstances, then you have to make sure they are qualified and 
have the capital or means of getting access to it in order to make the 
deal. 

This, not to mention the fact that even if they are qualified they often 
have to get financing, which usually does not happen quickly. 

And here’s the factor that most people overlook, and I’ve seen this 
way too many times from people that pursue this route: 

It’s extremely time consuming because you could go through months 
of this ‘seeing if the bank will lend them the money or the rest of the 
money they need’ and if not, then you’ve basically wasted months 
and months of time. 
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And THIS is why I HIGHLY recommend you either do the Sale 
yourself with the help of a PRO, or hire the RIGHT person to help you 
that can and will customize a game plan, and utilize the right 
marketing PROCESSES specifically to your situation. 

The reason for either of these options is because you can get the 
results you want fast!  You can convert your inventory and assets to 
cash and move on with your life, FAST! 

That’s ultimately what you want.  And you need to be aware of the 
truth. 

This is no time for ego to get in the way. 

If you’re having a car problem, it’s best to hire a pro mechanic, right? 
For a plumbing problem, it’s best to hire a plumbing pro, right? If 
you’re having an electrical problem, it’s best to hire an electrical pro, 
right?  

Well if you’re having a retail sales problem like this and wanting or 
needing to close your store for whatever the reason, don’t you think it 
would be wise to hire a retail sales pro? 

You’re nodding your head in agreement with me right now as you’re 
thinking to yourself, “Yes, this makes sense…I do need a retail sales 
pro to guide me through a store closing sale!” 

The reason I wrote this special report for you is because I want to be 
of service.  I want to be authentic and real with you, so you 
UNDERSTAND your situation from a different, but very honest 
perspective.  And this allows you to make a calm, well-informed 
decision as you go forward. 

While my PROVEN systems are generally the same for all my clients, 
it is customized based on each individual situation.  

The way it should be, right? 
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That’s one of the things that has ALWAYS separated what I do and 
how I do it for my clients from every other stodgy, old company 
offering a service even remotely similar. 

My name is Travis Walker.  I am the son of a Sam Walton disciple, 
and grew up in retail.  My dad used to work for Sam Walton before 
Wal-mart ever existed, so I’ve had the good fortune to learn all of 
Sam’s best kept retail secrets, AND I’ve applied these lessons and 
secrets to the retail liquidation process I learned along the way. More 
about that in a minute… 

I’ve built many online businesses that have produced millions of 
dollars in sales. In fact, I frequently get paid high five and even six 
figures for my services that I’ve provided to independent retailers 
since Spring of 2000. 

In 1999, my father decided to close his stores after being in business 
for nearly 15 years.   

And what I witnessed during this process prompted me to take my 
marketing skills and experience to start Retail Sales PRO, which 
provides independent retailers customized solutions that work RIGHT 
NOW in today’s world for a fast, efficient, and EFFECTIVE store 
closing sale. 

I won’t get into all the sordid details of what I witnessed, but it didn’t 
make me happy and I had to do something about it so other retailers 
didn’t get hurt like this. 

I will share this though… 

I watched my dad fork over money to this company week after week 
after week, and they were doing NOTHING.  They re-arranged some 
merchandise, they showed up for a few hours every day, but it was 
LITERALLY painful for me to watch this. 

It was then I went into “stealth mode” to learn everything I could about 
any and every company in the world that offered a similar service to 
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see what their “modus operandi” was…I wanted to know how many 
other retailers were getting hurt the same way my dad was! 

What I found was borderline comical. 

Most of these companies were all about everything I opposed. 

They wanted to play games with your customers, I supported savvy 
marketing.   

They supported discount strategies involving the weekly remarking of 
ALL your merchandise (costly), I supported innovative charting 
systems (included).  

They supported the purchase of thousands of dollars in prizes for 
promotion of their game, I supported savvy advertising.  

They supported the same tactics for every single client, I supported 
my proven system, but customized for every situation. 

They supported only onsite support, I supported whatever was best 
for the client. 

If You're Looking For The Most Profitable Exit Strategy, 
Then You Need To Know About The Highly Effective 

Retail Sales PRO™ Store Closing Sales 

You’ve heard the term “comparing apples to apples”, right? 

Well, I’m assuming [even hopeful] that you are doing your full 
diligence into ALL your options for a Store Closing Sale because not 
all options are created equal. 

In fact, to my knowledge, I am the ONLY store closing consultant in 
the market place today that proudly and openly gives people who 
contact me the names and numbers of all the “stodgy, old 
companies” out there who are trying to gain your business. 

“Why on earth would I ever do that?”, you ask. 
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Because I know exactly what they do to you. I know how they roll. I 
know their systems and processes are antiquated at best.  And I 
KNOW you will come back to me for another more in depth 
discussion after talking to them. 

I’m not worried about losing your business.  My biggest concern is 
helping you to avoid the costly pain of making the wrong decision. 

Remember, you get one and ONLY one shot at a successful sale, so 
wouldn’t it make sense to go with the solution that’s truly customized 
to your situation instead of a cookie cutter approach? 

Wouldn’t it make more sense to be fully aware of the options that will 
increase the odds of your profit being high and your reputation 
remaining in tact? 

I know you’re thinking, “YES”, and the reason why is because I’m 
right. 

Ask THEM to refer other options to you, along with names and phone 
numbers.  AIN’T GONNA HAPPEN, MY FRIEND! 

Look, this special report is not to “rip” my colleagues.  Not at all.  It’s 
to HELP you make an informed decision. 

I’ve NEVER been in a competition to see how many books I can sell 
or clients I can acquire. 

In fact, it’s just the opposite in my world… 

I’ve crafted a lifestyle for myself where my wife and I travel around 
the world whenever we want, with whomever we want, as often as we 
want, and my role as THE original “Retail Sales PRO” is to literally 
hand select who I work with. 

It’s not based on VOLUME at all. 

It’s all based on you and the situation.  I want to be certain we’re a 
good fit, first of all, but I also want to make sure you’re going to be a
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joy to work with and that you will follow what I advise to do, otherwise 
it’s no fun for either of us. 

Heck, that’s why I wrote my book Liquidation Secrets Revealed!  So if 
I don’t have time (or desire) to work with you I can still at least give 
you the exact system my team and I implement for the clients I do 
work with. 

What I do and how I do it WORKS.  And it works REALLY well!! 

No games.  No fluff.  No needless marketing expenses.  No 
remarking of your merchandise every week.  No under qualified 
consultants who don’t know their ass from their elbow.  

None of that crap. 

Running a store closing sale is not only different from ALL other sales 
you have ever run, but it’s also a BEAST in and of itself.  On the 
surface it may seem like all there is to it is slapping a few signs up 
and pick a discount to start with and ROLL… 

Um, that’s actually a GREAT plan IF you enjoy losing money and 
your reputation all at the same time.  If you do happen to enjoy that 
type of thing, I’d like to recommend you go to Vegas instead and you 
can accomplish the same thing at the craps table – and have a lot 
more fun in the process. 

Ninety percent (that’s 90%) or more of the success of your store 
closing sale takes place before the Sale ever begins! 

There’s an epiphany for ya, right?! 

It’s true.  

To borrow a paraphrased line from Albert Einstein: 

“The same thinking that got you what you have cannot be the same 
thinking that will get you want you want.” 
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Running your business is challenging enough, otherwise you wouldn’t 
be reading this right now.  Just imagine jumping blindly into the 
biggest Sale of your entire career and trying to run your business at 
the same time! 

It would be a foolish errand. 

Give yourself a fair shot.  A chance at walking away from your baby 
with profit and reputation in tact.  Give yourself a fair shot at being 
aware of your options as you end the business you worked so hard to 
run and build.   

Now for the deeper dive… 

So you’ll know the little known and seldom revealed store closing 
secrets I’ve learned from hands on experience for almost two 
decades as of this writing, and the 7 critical things you must know to 
avoid losing money and ruining your reputation in the process. 

The secrets to profit with a Store Closing Sale? 

Simple really… 

1. The Right Mental Attitude
2. Direct Mail Post Cards
3. Facebook & Social Media
4. Paid and Viral Social Media Ads
5. Email
6. Press
7. Merchandising
8. Icing On The Cake

You may be looking at this list and thinking it seems pretty basic, or 
you may be looking at this list and thinking you “got it” for most of the 
items, but maybe not so much on some of the others.  You may even 
be thinking some of these things don’t apply to you and your 
business. 

You may also be looking at this list and wondering how in the heck

1
Retail Sales PRO conducts high impact STORE CLOSING events for independent retailers.

For a FREE private consultation (Value $495) please or visit www.RetailSalesPro.com.

https://www.retailsalespro.com/


you’ll ever have the time to learn how to implement each of these 
items in unison (as a system) while you’re running your business. 

Regardless of which of these two positions you find yourself in (or 
even somewhere between the two) I can tell you from experience that 
hiring people who are smarter and more efficient than you at 
ANYTHING is the quickest way to get rich and have more free 
time…IF you have a system. 

One of my personal favorites from this list is when people have told 
me that #1 is just “fluff”.  I promise you, it’s not “fluff”.  If your head is 
not in the right place when you start, then you will end up making 
costly decisions.  This ONE THING alone could be the difference in 
whether you are profitable or not profitable with your store closing 
sale. 

Nonetheless… 

All these mixed together in just the right way at the right times, with a 
little ingenuity, extra mustard, and partnership with my clients I’ve 
been able to convert just about every type of inventory under the sun 
to FAST CASH for my clients.   

All without them having to buy exorbitant prizes, turn their store into a 
circus, and without wasting money on needless advertising costs! 

Hardware, Furniture and Accessories, Art, Variety, Crafts, 
Liquor, Apparel, Shoes, Auto, Sporting Goods, Toys, Home 

Decor, Wallpaper, Pets, Gifts, and many more!

The entire purpose of this special report is to educate you a bit on 
how your Store Closing Sale needs to be taken VERY seriously… 

because you only get ONE SHOT at doing it the right way, and if you 
do it yourself or hire the wrong company like my dad did, you stand to 
walk away broken and broke versus proud and profitable. 

So let’s dive into each one a bit more… 
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1. The Right Mental Attitude

I decided to include this one first because this, honestly, is the MOST 
important element you can master going into a store closing sale. 

And as I mentioned before…it’s definitely not “fluff”. 

I’ve been helping independent retailers with store closing sales since 
1999 and this is the BIGGEST thing most often overlooked. 

When you keep your mind focused on the outcome you want, you’re 
going to attract good outcomes, just like a radio tuned into the station 
you want [frequency]. 

Plus, your customers will feel the positive outlook and, thus, be more 
likely to come back again and again during your Sale.  People like 
coming to Store closing Sales for sure, but people are really attracted 
to people with great outlooks too.  The two together are essential to 
your bottom line! 

2. Direct Mail Postcards

Sending out a post card has several key elements that need to be 
considered.  First the design, which most people screw up. 

You MUST have a bold design with STRONG call to actions that get 
tons of the right people swarming into your store.  If you pay a 
graphic designer to create a design that really does it’s job, you’ll 
likely be sadly mistaken. 

Marketers and designers often do not see eye to eye because one 
wants to sell and the other wants to look good. 

I like both, and know precisely how to do that to help my clients 
launch a store closing sale the right way. When I work with a client, 
one of the first things I have them do is type out their “story”.  

Whether they’ve been in business two years or fifty years I want to 
know the details of why they got into business, how it came about, 
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and all the personal details.  Why? Because people buy from people, 
not businesses.   

So I then take this information to carefully craft the press releases, 
and also use this information for the sales letter we use on the 
oversized post cards we use to help launch our sales. 

You must have the right mailing list and you must send enough of 
them out to launch your sale.  You also must coordinate the delivery 
to ensure they are delivered at PRECISELY the right time. 

Why? 

Because the launch of your sale is CRITICAL! 

3. Facebook & Social Media

This is often the most misunderstood advertising platform amongst 
retailers.  And it’s NEVER used with any of my antiquated colleagues 
offering a “store closing sale” service of some kind.   

Although social media is now mostly mainstream, many retailers don’t 
know how to use it to their advantage. 

Heck, not only do Store Closing consultants and companies NOT 
know how to use it effectively, they don’t use it at ALL! 

I do. And I have specialists on my team that are CRAZY good at not 
only targeting your ideal prospects for the sale, but also RE-targeting 
them.  All this means is that technology allows us to follow people 
(legally) around the Internet with the marketing message about your 
store. 

The best part?  Social media, when done correctly, can SAVE YOU 
MONEY on marketing all while MAXIMIZING EXPOSURE. 

Remember how I said that this short list has to be mixed together?
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Well this is where it all starts…effective social media marketing 
involves both paid (more on that in point #4) and free social media, 
and TYING it into the direct mail post cards and email. 

Simply put, when an email goes out, it’s linked back to a strategic 
post in social media.  The direct mail post card is linked back a 
strategic web page so we can capture their name and email.  And 
after they register they are taken to a thank you page that reminds 
them to follow you on social media. 

4. Paid and Viral Social Media Ads

If you looked at the title of this section and started scratching your 
head wondering, “What the heck is he talking about?”, I get it.   

Without getting technical on you let me put it simply: 

Facebook and even other social media platforms now allow you to 
place strategic ads in front of your precise target audience.  This 
means you can pinpoint target exactly who you want or need to see 
your ads and pay a nominal fee to do so. 

Then, every time a potential customer engages in any way with your 
ads, you can have a piece of code track this activity, and it allows you 
to create yet more ads to continually follow up with them over and 
over. 

This process is called “retargeting” and it’s one of the most powerful 
and effective means to advertise your sale very inexpensively. 

The systems behind the ads are really smart.  Meaning, when 
someone engages with the ad, it will take them wherever you want, 
usually to either your social media or a website where you can then 
gather their email address (more on this in point #5 below). 

And the system I've created and use for my clients includes 3 
separate ads running simultaneously.  They are all designed 
differently to ensure noticeable impact in the feed.

All you need to know is these ads are implemented the right way they 
are WAY more effective than things like newspaper advertising, AND 
way less costly.  And they provide a constant presence in your 
market.  

      
      Retail Sales PRO conducts high impact STORE CLOSING events for independent retailers.
            For a FREE private consultation (Value $495) please or visit www.RetailSalesPro.com.

https://www.retailsalespro.com/


5. Email

All too often I have clients that tell me they have an “email database” 
thinking that it actually has value, but when I ask them how often they 
communicate with the list and how they are nurturing the relationship 
with their customers or potential customers…I hear crickets. Nothing. 
Nada. 

The good news is that email can still have a HUGE impact on a Store 
Closing Sale even if you have not used it effectively while you’ve 
been in business up to this point. 

Part of what my team and I do for clients is set them up with some 
very strategic tools that allow them to easily capture people’s name 
and email addresses, then follow up with them with not only Sale 
updates, but also fun things (yes, fun is critical, so deal with it) linking 
back to your social media accounts in order to get them ENGAGED. 

And don’t worry…if you don’t have or have never used social media 
to promote your business, it’s never too late.  

I’ve worked with clients who didn’t even know what Facebook was, let 
alone USE it! 

And we created a fan page for them that I used to not only more 
effectively promote the reach of their store closing sale, but also 
reduced my client’s advertising costs in the process. 

Always remember, GETTING a customer or fan is the hardest and 
most expensive part…keeping them and getting them to come 
back over and over is the easiest and least expensive part! 

And this engagement helps drive them into your store because they 
will remember you.  As I tell all my potential clients, “People do 
business with PEOPLE, not businesses”, so it’s important to make it 
personal and get to know your customers and potential customers. 

Ensuring you have systems and processes in place for this during the 
short time of a Store Closing Sale is crucial!   
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Why?  Two reasons: 

- Because sending an email is free once you have it unlike
buying ads and other media to promote the Sale.

- Once you have someone engaged on social media, any new
posts you make will automatically notify them.

And this segues perfectly into the next secret… 

6. Press

Press releases are incredibly powerful marketing tools for a store 
closing sale when they are utilized in the correct way.  First, it has to 
be written in a way that is going to get an editor to WANT to write or 
do a story about you.  Second, it has to be FORMATTED in the way 
that different media outlets want them in order to be considered. 

I do this for all my clients as well (no one else does) and the end 
result in many cases:  FREE ADVERTISING.  Yep, that’s right Hoss 
(or Hossette)! When a newspaper, radio, TV station, or other media 
outlet wants to do a human interest story on you because they found 
your “captivating” press release, you get to promote your store 
closing sale for free. 

And my dad always taught me that the only thing better than free is 
more of it!  I’m sure you agree, especially when it comes to spending 
money on advertising! 

So don’t underestimate the value of a well written, well constructed, 
and properly submitted press release. 

7. Merchandising

Making sure your store is full and has a nice selection of “wanted” 
items is critical to not only the launch, but also the duration of your 
sale. 
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But there’s way more to merchandising than this… 

You must also consider the look of it on your sales floor.  Remember, 
during your Sale [if you hire a professional to help you] there will be a 
LOT of people traipsing through your store and things can become 
messy really quickly. 

You have to make sure that you and your staff are constantly moving 
items closer together and towards the middle of the store to keep it 
looking full, but to also give you plenty of room near the back of your 
sales floor to display fixtures and equipment you may be selling. 

Think of it this way: would you like walking into a messy store or one 
that had little selection? Likely not, so keep this in mind. 

And if your merchandising is done correctly, then by the time you get 
to the point in the Sale where the mark down is at your break even 
point, then you should have already made a significant profit! 

So look at merchandising, both the buying and displaying, as 
marketing. It’s worth the time to get it right. 

The Icing On The Cake 

As I wrap up this special report, I hope you’ve enjoyed the insights of 
the top ways we help ensure profit for our clients when we help them 
conduct a store closing sale. 

There are other ways to effectively promote and advertise a Store 
Closing Sale, but 1-7 are THE most effective.  I included #8 as a 
bonus here because these, too, are methods I encourage my clients 
to use because they are either free, inexpensive, or a really effective 
way to expand the reach of your Sale. 

Craigslist is self-explanatory but the key with it is making sure your 
COPY is enticing and leading people who see the ad to either your 
website, your Facebook business page, or into your store directly. 
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Use of simple HTML is wise, too, to help your ad stand out.  You can 
find the simple HTML codes that Craigslist allows with a simple 
Google search. 

HTML essentially allows you do things like this, this, or this with 
simple text, thus allowing your ad to stand out more to people 
searching the ads. 

Also, important note:  you do NOT want the people responding to 
your ad calling your store.   

As I like to say, “You can’t get a haircut over the telephone!”. 

Also, CONSISTENCY in posting and renewing the ads leading up to 
the start of your sale is crucial, but especially during your sale. 

Print classifieds and print retail display ads are amazing!  Contrary to 
what anyone may tell you, people still do read the newspaper.  No, 
it’s not as big as it used to be, but prices for classified ads are 
inexpensive and can usually be negotiated for less on longer runs 
and if you design them correctly can have a big impact. 

AND almost all newspapers, radio, and television stations now have 
websites that provide amazing content, and they offer trackable ad 
space on them. 

Summary 

I like to be as transparent and real with people as I can possibly be 
and that won’t change here.  Look, I’ve been in this business for 
almost 2 decades as of the writing of this special report for you, and 
I’ve seen and heard it all over the years… 

You may be thinking, “Well, my business is different”.  Sorry my 
friend, it’s not.  It’s unique because you started it, but it’s no different 
than any other business.  You sell things to customers. Period. 
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And again, I’m the ONLY person in this entire arena who will 
gladly and openly give you the names and contact information 
of EVERY SINGLE person, company, and player in the store 
closing consulting space. 

Why do I do that? 

Simple. Because I know you’ll come back to me. The services my 
company offers are different.  They’re effective.  And they are 
customized specifically for you. 

The other guys utilize an outdated, cookie cutter approach and they 
pretty much stick to it. Fill out one of my short questionnaires for a 
free (private and discreet) consultation and let’s talk.  I want to learn 
about your situation to see if and how I can help. 

You can sell your entire inventory, all fixtures & store 
equipment, and other assets quickly and safely –more 
importantly, PROFITABLY, to the bare walls and to the retail 
buying public in a few short weeks with the proven Liquidation 
Secrets™ System provided only by a Retail Sales PRO™.

A Store Closing Sale facilitated and conducted by me has proven for 
almost 20 years to be the most efficient and profitable way to convert 
your business assets to cash, fast.  

The results are predictable and, depending on the exact size of your 
inventory, can be completed in less than 60 days unless your 
inventory happens to be well over a million dollars at cost, in which 
case it could take a bit longer in order to maximize your profit. 

I get calls from retailers like you every day about possibly conducting 
a Store Closing Sale for them. It’s normal to be skeptical, but being 
normal is what will get you normal results, right? 

Look, closing your store with a professional Sale can be a financially 
rewarding, emotionally satisfying experience…even with the retail 
environment the way it is today...IF you do it the “right” way. 
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If you’ve decided it’s time to close your business, a Store Closing 
Sale conducted by me, a Retail Sales PRO™, can produce high 
returns and eliminate all the numerous hassles associated with trying 
to sell your business as well.  

Studies have been conducted that prove that a professionally 
conducted retail sale, facilitated correctly, can produce far more profit 
more quickly than selling a business outright. 

Why? 

Think about it… 

You have to first find a qualified buyer, which can (and often does) 
take months or even years. 

Then, assuming you do find a qualified buyer, getting them to want to 
pay you more than a fraction of the cost of the inventory and assets is 
an even bigger hurdle. 

When I help you convert your inventory and assets to cash with a 
store closing sale, cash will be generated quickly, which means you’ll 
have cash available quickly to pay off debt, take care of business, 
and plan for your life after the Sale is over and your business is 
closed.  

A sale I conduct ALWAYS starts with nominal discounts, which also 
happens to be when your retail sales are the highest.  That means 
way more profit for you my friend! 

Your reputation will also remain fully in tact because of the way I 
facilitate and promote the Sale for you. 

Yes, a Store Closing Sale facilitated by me offers many benefits to 
you that no one else will or CAN offer you. Remember, I AM the son 
of a Sam Walton disciple and I’ve learned effective retailing and 
promotion from a pretty darned reliable source. 
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I don’t invest in sending you pens, key rings, coffee mugs, and other 
swag for years for top of mind awareness.  I don’t have to. 

I know how to get you to find me, otherwise you wouldn’t be reading 
this right now.  Which shows you that my team and I know what we’re 
doing.  More importantly it should prove to you that I KNOW how to 
get tons of new customers to find YOU during your store closing sale. 

My unique, custom store closing solutions are highly effective and 
extremely powerful for producing high returns and multiplying sales 
many times over. 

100%, 200%, 300% sales increases are NOT uncommon. 

In fact, our powerful marketing systems have been endorsed by the 
country’s #1 MOST celebrated consultant to the retail industry, 
Bill Glazer, and continues to gain momentum in the market place as 
the “Go-To” resource for independent retailers in need of such 
services.

If you’re unfamiliar with Bill, Google his name.  He’s the author a #1 
Best Seller called “Outrageous Advertising”.

Don’t you owe it to yourself to close your store with the style and 
grace you’re imagining in your mind?

Don’t you owe it to yourself to close your store with the profit and 
reputation management you deserve?

Don’t you owe it to yourself to get free transition consulting from 
someone who’s already figured out how to craft a life of fun and 
freedom doing what he loves – all while being location independent?

Of course you do! 

I know I don’t really fit into the prototypical mold of other consultants 
in the retail industry offering store closing services, but the reality is 
my high impact Store Closing strategies… 

1. Are Innovative
2. Are Proven
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3. Have lower required ad and marketing budgets to implement
4. Generate high returns
5. Are Predictable

Using a systematic, carefully prepared approach to all Sales I help 
facilitate and promote, quitting business and closing your store will be 
an enjoyable experience like it has for other retailers who have used 
our services.  

Sell all your inventory, fixtures, and other business assets to the bare 
walls, and with the peace of mind knowing you’ll be getting the 
highest possible returns to move forward with your life and future with 
peace of mind and cash in the bank. 

Your sale will be a huge success and I know you can already see it in 
your mind’s eye!

Ready to get started now?  Get a free consultation from me.  It’s 
private and discreet,(and it's valued at $495).

My clients represent a broad spectrum of the retail industry including 
almost every size and type of retail business. My clients are small to 
medium size retail businesses located in small rural communities as 
well as large metropolitan areas. 

And I focus exclusively on traditional retail businesses like yours that 
have customers walking through the door, finding an item of 
merchandise and taking it to a cash register to make a purchase.  

If you’re serious about closing your store, I’m serious about our 
commitment to excellence. 

Still have questions? Get a copy of my book.  You’ll be glad you did, 
and if we end up working together I’ll happily refund 150% of your cost 
to purchase it if we end up working together. 

As I close out this special report, I strongly  encourage  you  to  
schedule a private consultation with me.  Yes, ME. Ag
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Not some under qualified “consultant” or “sales executive” that is 
trying to sell you or force you into thinking you need their cookie 
cutter approach!  

Not someone who’s sole objective is to get you to pay them a 
refundable fee to come meet with you and “evaluate your inventory” (I 
do that with an honest conversation, some pictures and/or videos 
provided by you, and possible a FaceTime or real time video). 

I’d really like to learn more about  you and your situation, so I can 
address some of your concerns and at bare minimum guide you in 
the right direction in this process. 

Schedule a free, private consultation right here (Value $495), and if 
you’re ready to go ahead and grab your digital copy of Liquidation 
Secrets Revealed, then you’ll be glad you did… 

This way you’ll know exactly how a sale I conduct will go for you! 

This is the ultimate guide to liquidating a retail store I wrote years ago 
that goes into detail about how to facilitate and conduct a store 
closing sale.  It’s invaluable for retailers considering this as an exit 
strategy and applauded by the country’s #1 MOST celebrated 
consultant to the retail industry, Bill Glazer. 

Not to toot my own horn here (yeah, I am) but it’s really good. 

If, after reading, it looks or feels like a process you don’t want to 
undertake on your own, then guess what?  You can contact me 
directly to discuss options for me helping you out to make the process 
more efficient for you. 

Get the book.  You’ll be glad you did! 

The Sales events I conduct for my clients last anywhere from 6-12 
weeks, depending on the size and type of inventory, and it is not 
uncommon with the strategies I discuss here to see results of double, 
triple, and sometimes as much as 7 times normal sales volumes. 
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Yeah, really. 

And “no” I cannot guarantee results for you because every situation is 
different, but I wish I could because I could charge a lot more my 
services if I were able to perform such an amazing feat.   

I’m not a fortune teller nor have I ever played one on TV, but the one 
thing I CAN guarantee you is that even if I feel we’re not a good fit to 
work together directly, you won’t get any BS from me… 

AND you will be much more informed about how to avoid losing 
money and ruining your reputation by making the wrong decision with 
regards to your Store Closing Sale.  

The formula I mention above for high impact advertising and 
promotion constitutes only a part of the entire formula.   

As mentioned, getting people TO your store with the right offer to the 
right person at the right time and in the right way is only part of the 
game.   

And even if you have your merchandising, salesmanship, and 
customer experience down to near perfection, there is one other 
component, which is as important to the formula as yeast is to bread: 
pricing strategies.  Get this part wrong and your entire campaign 
could fall flat. 

I hope you enjoyed these 7 Critical Factors You Must Know To 
Avoid Losing Money And Ruining Your Reputation. 

I’m looking forward to helping you in any way I can make your store 
closing sale a HUGE success! 

Make life an adventure! 

Travis Walker 
Author, Liquidation Secrets Revealed 
Founder, 
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