Eberspächer Group was the target
of an organized cyberattack. The IT
infrastructure is affected. To protect
our customers, employees and partners,
the necessary steps were taken to
immediately counter the attack with
targeted measures.
Our team is working at full speed with
external cybersecurity specialists and
data forensics experts to eliminate the
threat and restore normal operations.
The relevant investigative authorities
have been called in.
Eberspaecher Introduces Newest Air Heater
In 2021, Germany-based Eberspaecher will be rolling
out its third-generation Airtronic air heater. This new
generation of air heaters is newly developed and available
across all performance classes (2 to 8 kW) for commercial
and special vehicles. The product family will include four
model variants in 12 versions and offer the right heating
solutions for every demand. User-friendly operating
elements ensure simple and flexible control of heaters, the
company said.
For the third generation of the Airtronic, thermal
management expert Eberspaecher is relaunching its fueloperated air heater family and raising it to a new technical
level across all performance classes. Four model variants
will cover deployment in many commercial and special
vehicles. Whether in recreational vehicles, transporters,
ambulances, trucks, boats or in driver’s cabs in the offhighway sector: The all-rounder from Eberspaecher
provides comfortable heat.
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Eberspaecher:

‘Driving the Mobility of Tomorrow’

By K. Schipper
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The German-based OE supplier – which is already a strong player in the European RV market and has
an established presence in several other industries – is looking to leverage that expertise to increase
its presence in the North American RV market.

I

f people in the RV industry don’t recognize the name Eberspaecher, they soon will.
The North American division of the German-based company
has been selling parking heating systems and auxiliary heaters in
the United States for almost 50 years, but until now the company’s
main emphasis has been on the automotive industry and – more
recently – the bus and truck markets.
However, as a popular supplier to RV manufacturers in Europe,
the company sees its expansion into RVs on this continent as
natural – especially as the market moves toward more energy-efficient models and even electric vehicles.
Nor is that the only part of the market that Eberspaecher –
which goes by the tagline “Driving the Mobility of Tomorrow”
on its European company website – is weighing. The company
also makes an energy-efficient air conditioner that today is found
mainly on public transportation units.
And thanks to a recent acquisition, it’s possible fuel cell technology will be a future addition.
A New Focus

Eberspaecher reports that it invests an average of 7
percent of its net revenue in research and development. The
company’s dedicated R&D facility is located in Esslinger am
Necker, Germany.

Not only does the Eberspaecher
Group have a surprisingly lengthy history
in North America, but the family-owned
company traces its history all the way
back to 1865 in Esslingen am Neckar,
Germany, when tinsmith Jakob Eberspaecher started doing metal framing
of roofs.
Dennehy
A company of skilled metal workers
by trade some 90 years ago, the operation
expanded its offerings into the production of vehicle mufflers
at a time when Germany led the world in the engineering and
building of high-end automobiles.
That product mix was followed in 1933 by vehicle heating
systems. However, it was its association with one of the world’s
more proletarian cars – the Volkswagen Beetle – that gave the
privately held company a real boost when it began making preheaters for the little vehicles in 1953.

Production of
Eberspaecher’s
Airtronic heaters
is made in one of
the company’s
state-of-the-art
manufacturing
facilities.

It was the Beetle that first got Eberspaecher to North America
in 1973, explains John Dennehy, vice president of marketing and
communications for climate control systems North America.
“Over time, we came to realize we need to service these
heaters,” says Dennehy. “They started with service departments
to service the heaters in the VWs. From there, they realized there
was a massive market interested in reducing fuel and emissions,
so they created a business out of it.”
Today, Eberspaecher has three divisions: the Muffler Division,
which markets its products under the Purem by Eberspaecher
name; Climate Controls is essentially focused on the heating,
ventilation and air conditioning of vehicles; and Automotive
Controls is responsible for providing control units for the company’s systems, and the integration between all Eberspacher
technology.
“Still today, our biggest market and the lion’s share of our
business is the Class A truck market,” Dennehy says. “These
are the trucks hauling freight cross-country with the sleepers
in them.”
However, Dennehy adds that in the early 2000s, the company
also realized its fortunes in North America were so closely tied to
the truck market that it followed the economies of production.
“At the same time, we had dealers and distributors that were
dabbling in the RV market,” Dennehy says. “We even had a
couple distributors who really focused on the RV market. But,
around 2005, we decided to diversify and pay more attention
to that specific segment. But it’s only been about five years ago
that we really started focusing on the RV segment.”
Still, the company is certainly no Johnny-come-lately to the
concept of RV camping. It’s a market in which Eberspaecher
is quite active in Europe, where its heaters offer a couple big
benefits, according to Dennehy.
“First of all, I think Europeans are more environmentally
conscious,” he says. “Plus, there’s the cost of fuel, which is four
times the cost of fuel here. It makes a world of difference if you’re
able to shut your vehicle off and get a warm night’s sleep or
wake up to a pre-heated engine in the morning. It goes a long
way on emission savings and fuel-cost savings.”

This diagram shows the operating features of the company’s
new, third-generation Airtronic air heater, which is designed
for commercial and specialty markets, including RVs.
U.S. Class B manufacturers Sportsmobile and Storyteller
Overland are making use of Airtronic heating systems.

This aerial view of Eberspaecher’s corporate campus captures
the size and scope of the company’s operations in Esslinger.
In addition to the corporate offices and R&D facility, Esslinger
is also home to a production facility.

Plug-and-Play Products

Eberspaecher had a prominent exhibit at this year’s
Caravan Salon in Dusseldorf, Germany. The company’s
products are used by a number of European RV OEMs.

“Still today, our biggest market and
the lion’s share of our business is
the Class A truck market.”
— John Dennehy, vice president of
marketing and communications

Still, for a company that employs almost 10,000 people worldwide, the scope of Eberspaecher’s North American operation is
modest.
Dennehy says its Climate Control Division currently employs
about 100 people in various locations in North America, mainly
because the manufacturing of its heaters is done primarily in
Germany and Poland.
“What we do here is we have sort of smaller assembly lines
where we North Americanize all the products we import,” he says.
“They’re tailored to certain segments of the market. It’s really putting together kits that are readily available, so they become more
of a plug-and-play product.”
One of those approximately 100 employees is Rob Emahiser,
the company’s RV segment manager, who is based in Elkhart, Ind.
Emahiser says Eberspaecher is at the beginning stages of working
with the big RV OEMs, but is facing some headwinds due to the
fact that manufacturers are reluctant to make notable changes to
their products currently, when they are producing models as fast
as they can and remain backlogged on orders. He expands on that
to say that a couple who orders an RV today and will have to wait
six months to take delivery still wants it to look like the one they
ordered. He calls the current RV calendar “kind of upside down.”
On the positive side, though, Emahiser says there is a very good
reason for the major RV manufacturers to consider Eberspaecher
heaters going forward: They want to be able to move away from
propane, even though it’s cheap to install and run.
“But, especially for somebody who wants to do boondocking
and be efficient and maximize their experience from a day camping
perspective, burning house fuel – either gas or diesel – is a much
better way to do it,” Emahiser says.

In addition to fuel-operated heaters, Eberspaecher also makes electrical heaters, air conditioners and service diagnostic tools.
Pictured here is the company’s production facility in Poland, which makes heating and air conditioning systems.

An Eberspaecher heater draws less voltage from a
unit’s battery system. Emahiser says frequently the
draw is half that of a propane heater.
Perhaps surprisingly, part of that efficiency comes on the electrical side of the equation. An Eberspaecher heater draws less voltage
from a unit’s battery system. While it varies by unit, Emahiser says
frequently the draw is half that of a propane heater.
“And, once we get heated up, we’re very efficient; we burn a
lot less fuel and the fuel that we burn gives out a lot more BTUs
(British thermal units) than a propane heater,” he says. “You’ll get
about 85,000 BTUs from a gallon of propane, but about 140,000
BTUs from a gallon of diesel fuel or gasoline. You can heat just as
long and burn half as much fuel.”
Ahead of the Curve

Still another advantage is the size of the heating units. Considering that Eberspacher developed a pre-heater for the VW Beetle,
it’s probably not surprising that its smallest unit is about the size
of a loaf of bread, Dennehy says.
Currently, the company’s Airtronic D2 is its most-popular
model, and its forced-air design can crank out 7,500 BTUs –
although its larger models can produce up to 17,500 BTUs,
according to Emahiser. On the coolant-heating side, Eberspaecher
has models that can produce up to 120,000 BTUs.
Recently, the company debuted its third-generation Airtronic air

heater for commercial and specialty markets. The product family
will include four model variants in 12 versions, and therefore,
enabling the right heating solutions for every demand, according
to the company.
All product variants come with the proven brushless motor for
a longer service life, as well as the stepless heat output control and
the optimized metering pump for quiet operation – offering an
advantage when traveling in a camper, according to Eberspaecher.
Meanwhile, the combustion chamber, which has been fully redesigned across all versions, gives greater flexibility in installing the
heater in the vehicle, and the new heat exchanger ensures better
flow ratios within the heater itself, and therefore, higher efficiency,
according to the company.
With its smaller heaters, Eberspaecher has already found success with some of the Class B manufacturers, such as Huntington,
Ind.-based Sportsmobile and Birmingham, Ala.-based Storyteller
Overland.
Emahiser says, in those cases, the company’s heaters are being
purchased through third-party vendors.
“They require a lot of customization,” he observes. “We have
guys that are doing that. That’s something we’re geared for at
that level.”

Eberspaecher touts that it is “Driving the Mobility of Tomorrow.” In addition to making heating systems for RVs, the company
also manufacturers heating systems for cargo vans, commercial trucks and buses, off-highway vehicles and construction
vehicles, as well as the marine industry.

This Eberspaecher facility in Germany is involved in the development and production of automotive electronics.

Emahiser adds that Eberspaecher realizes for the larger volumes
the bigger RV OEMs will require, the company will have to beef
up its distribution network.
However, both men are confident when the interest is there,
Eberspaecher will be able to work well with the large OEMs.
“We do have a pretty big engineering group that would work
with the engineering groups on the OEM levels to get a final kit,”
says Dennehy. “From there, it would be just like the assembly line
process we’re doing with Freightliner, Peterbilt and Kenworth.”
The other thing the company is working on is upgrading its
control panels. Emahiser says the goal is to make a control panel
as simple as the keypad on an iPhone – in other words, a simple
system with a timer and buttons for heat and hot water.
Because of its popularity in the truck market, the company
also has a solid network of shops that can repair these heaters if
there is a problem, although Emahiser says the reality is they’re
easy to repair and a good aftermarket product, as well.
While Eberspaecher is working to develop the market for its
heaters and pre-heaters, introducing the company’s air conditioners
is a bit farther in the future. Dennehy says that’s due primarily
to the fact that its current units are designed for commercial use.
Additionally, the Eberspaecher design is a bit non-traditional.
Rather than a single rooftop unit, it has a compressor in the
front and a condenser in the back of the vehicle – mainly for
commercial buses.
“We don’t really have the air conditioning product mix for
the RV space yet; however, we do have an excellent fully electric

rooftop unit that’s become very popular among the electric vehicle
producers here in the States, but I think we’re probably a year out
in the RV world with our AC systems,” Dennehy adds.
Still, Emahiser notes that the company has been testing its
heater products with a large RV manufacturer for almost a year
now, and Dennehy adds that Eberspaecher recently purchased a
motorhome for its own purposes.
“We’re in the process of outfitting it with our own solutions,”
Dennehy says. “One of them is one of the rooftop air conditioners,
and I would suggest you’ll see an AC from us within a year.”
A little further in the future may be fuel cell products from
Eberspaecher. This summer, the company purchased U.S.-based
ViCTORi LLC, which does business under the VAIREX name and
is a manufacturer of fuel cell cathode air compressors.
“Probably 10 years ago, the technology was cost-prohibitive,”
says Dennehy. “Now, as a forward thinking company, you can
rest assured that we’re going to be in the hydrogen business.”
In the end, probably Eberspaecher’s biggest selling point is
that, from the corporate level in Germany on down, its greatest
concern is engineering and developing products that are environmentally conscious.
“Eberspaecher is making a nice swing into the E-vehicle market,
and they’ve recently made some nice changes within our organization to steer us in that direction,” Emahiser says. “It’s just inevitable
that the RV/utility market – including most of the market here in
Elkhart – is going to have to go that way. Eberspaecher has done
a great job positioning itself at the front end of that curve.”

Reprinted from RV PRO magazine • October 2021 © All rights reserved. Visit our website at www.rv-pro.com.

