
 
 
Welcome to 5 Days To More Followers!  
 
I’m so excited that you’ve decided to take this quick, five day course to learn how to 
build your email list quickly.  
 
Each day, you’ll learn the next steps to build an email list using mobile live streaming. 
I’ll be showing you exactly how to do it, step by step over the next five days. 
 
You know that having a healthy email list is crucial to your success. Those people on 
your list are those that you’re going to build a relationship with and who you’ll be 
working to convert to customers.  
 
Mobile live streaming is the perfect place for you to grow your email list, even though 
it may not be the first place you’d think to do so. But live streaming is the ideal for 
offering live classes. And classes or courses are an excellent way to attract more 
followers. 
 
Plus, along with your class, you’ll offer students a workbook, toolkit, ebook, or other 
worksheets, exercises or homework that will provide them even more value.  
 
For instance, in the toolbox for this course, I not only provide the information that I’ll 
go over each day, that includes exploratory questions built right into the coursework, 
but also one of the most coveted worksheets that Social Experiment offers, in order for 
you to get the most out of the course.  
 
All your students need to do to download your workbook is go to your website or 
landing page, provide their email and the supplemental materials are theirs. 
 
Now, you may be asking why your student would need to go to your website or landing 
page to download their course information. Unfortunately, mobile live streaming 
doesn’t offer a click through link where you can simply add a link and they can click 
through to your landing page. So for right now, you’ll need to direct your students to 
the URL for your course materials.  
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You can choose several ways to do so;  

1. You can use a service that will provide you a banner at the bottom of your live 
stream where you can list the URL. 

2. You can hold up a page or a chalkboard or something with the URL listed on it 
during your broadcast. 

3. You can mention it several times throughout your broadcast.  
4. You can use your other social media channels to point students to your URL. 

(Hint: you should do this step along with all of those above.) 
 
The reasons you want to provide this toolbox for your students; 

1. In case your students miss something, they can refer back to it. 
2. Your students won’t have to take copious notes, they can listen fully to the 

broadcasts and have the notes already in the toolbox. 
3. If your student really wants to drill down on something, it’s right there. 
4. If they happen to miss a day, they won’t be behind because all the information is 

there in the toolbox. 
5. You’ll be able to include resources and links along with a glossary in case you 

talk about something that may not be familiar to your students. 
 
Email List Goal 
 
The first step in beginning to build your course is setting a goal for yourself. How many 
new emails do you hope to mine for your list? Make sure you’re goal is realistic. The 
reality is that you’re not going to get 10,000 new follower emails. That would be 
fantastic–but pretty improbable. 
 
What is your email list goal? 
 
Will you be starting from scratch building your email list or do you already have 
an email list in place? 
 
How many email addresses do you currently have on your list? 
 
Once you’ve decided you want to offer your followers a course, you’ll need to decide 
what you’re going to teach. And here, I like to remind you that even if you’re teaching 
something with a lot of competition, there’s something about WHAT or HOW you 
teach, that only you can offer.  
 
Remember that, because you’ll always find someone else who is teaching a course or 
offering a product that’s very much like yours. In fact, once you begin to teach these 
courses, you may even find others who copy your information. It’s inevitable.  
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Just remember that you, your product, the design, the packaging, the 
presentation–that’s all you. And you’ll find your niche audience who likes and 
appreciates your business or your product for those reasons. So don’t sweat it when 
you find others who are offering the same types of information, courses, or products.  
 
As most of you have noticed, more and more of your audience are becoming savvy 
about funnels, freebies, opt-ins, etc. It seems like every story, every article, every post 
in social media is now a part of a click-funnel. You’re viewers do get tired of constantly 
being asked to provide their information without giving them something of value in 
return. By giving more than you’ll ever take, you’ll find that your followers are going to 
be more receptive to your marketing messages. Teaching or instructing your fans and 
audience will provide you more viewers, while offering them valuable content will 
find you more followers.  
 
Choosing A Topic To Teach 
 
So now’s the time to decide what you can teach your audience. Take ten minutes, sit 
down and write down the top ten subjects/topics you have expertise in and could teach 
to your viewers.  
 
Write down 10 things that you could teach your followers: 
1. 
 
2. 
 
3. 
 
4. 
 
5. 
 
6. 
 
7. 
 
8. 
 
9. 
 
10. 
 
Think about how you could turn each of these topics into a 5 day course that will 
significantly help your viewers in some way.  
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Example 1: 
 
A gluten free food blogger may offer a course that teaches people who have recently 
gone gluten free how to make those changes in their diet and how to cook without 
gluten. The blogger could explain what gluten is and isn’t, how to shop for gluten free 
ingredients, and offer a glossary of terms that new gluten free eaters will need to 
know. 
 
Example 2: 
 
A sustainability blogger could put together a 5 day course that shows people how they 
can make changes in their own homes that will affect the environment. A step-by-step 
process of things a person could do to change their homes, their workplaces, vehicles, 
etc that could reduce their carbon footprint.  
 
Whatever you decide to teach, make sure you can break it down into bite-size nuggets 
of information. That way, you can teach a few concepts everyday, and at the end of the 
five days, your viewers will have gotten immense value from you. 
 
From the list above, choose three subjects/topics that you could deliver an 
informative class from.  
 
1. 
 
2. 
 
3. 
 
 
For each of the three topics you choose, what are the five bullet points (or 
nuggets) that you can offer? 
 
These are the items you’ll cover in your course. If you can come up with five 
compelling bullet points for each topic, then it’s a good option for a course.  
 
Topic #1: 
 

Day 1:  
Day 2: 
Day 3: 
Day 4: 
Day 5: 
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Topic #2: 
 

Day 1: 
Day 2: 
Day 3: 
Day 4: 
Day 5:  

 
Topic #3: 
 

Day 1: 
Day 2: 
Day 3: 
Day 4: 
Day 5:  

 
Developing Your Perfect Avatar 
 
The next step is to decide who your audience is. You already know your basic 
audience, because you looked at what you could offer your viewers and came up with 
a course subject based on your understanding these viewers.  
 
But now it’s time to hone down to the specifics of your ideal customer or perfect 
avatar. And hopefully, you’ll have more than one avatar that could benefit from the 
information that you’ll provide. The more avatars that could be served by your topic, 
the better the topic as you’ll be able to target a larger audience.  
 
When thinking about the avatars you’ll target, try to come up with at least five ideal 
customers so that you can concentrate on a different avatar each day of your five day 
class.  
 
Use the Ideal Avatar Worksheet included in your Toolbox to develop your own 
perfect customers to market your courses to.  
 
After you’ve come up with your course subject and developed the avatars you will be 
focusing on, it will be time to write your course.  
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Day 2 
 
We talked yesterday about offering some tremendously valuable information to your 
students. The problem with wanting to offer such great information though, is that 
you’ll overwhelm your students with so much information that it’s hard for the student 
to take it all in. So it’s far better to offer multiple courses, than to pack too much 
information into one course. So it’s crucial that you provide simple but essential 
information in your class, and get down to the basics of what you want to teach. 
 
Example 1: 
 
A dietician may want to teach a course in which she shows her students how to make 
changes to their diet and show menus that will impact their overall health. Rather than 
showing students how to make major changes, the dietician should focus on small 
things they can do. And show two or three small changes each day, that build upon 
each other. Easy, small changes are less painful and are more successful than teaching 
five days of major changes.  
 
You want to make sure that your students are able to keep up. Because a good teacher 
is really invested in the success of their students. You want your followers to be able to 
implement what you’re teaching them.  
 
Example 2: 
 
A game shop owner wants to teach a course on how to play War Machine or Dungeon 
Saga to novices. The owner want to go over the basics, because the course is meant for 
beginners.  
 
The teacher starts, not with strategy or the finer nuances of the game, but explaining 
how to play the game; the basic rules, the terminology, and the players or pieces. While 
these games are very in-depth, a beginner player doesn’t need all the extraneous 
information. They need to start with the basics and that’s exactly what the game shop 
owner should teach.  
 
Example 3: 
 
A craft business could use this same type of course to walk your students through a 
more detailed craft–showing one step per day.  
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Keep this in mind as you write your course, then after you’ve created your course, it’s 
time to decide which of the live streaming app options you’ll use to run your course on.  
 
Choosing A Live Streaming App For Your Course 
 
To decide which live streaming app you’ll use to teach your course, match the avatars 
that you’ve developed to the demographics of the platforms. You’ve got many live 
broadcasts apps to choose from; Periscope, Facebook Live, Busker, Instagram Stories, 
Twitter Live, Huzza, etc. No matter which app to choose to run your course on, because 
live video has such a favorable algorithm, your viewership will be much higher than 
with any static post.  
 
Periscope is owned by Twitter and tied to Twitter Live, even if viewers who aren’t 
logged in to Periscope can see your broadcast on Twitter Live, but they won’t be able to 
comment, and you won’t see those numbers in your data. But Periscope viewers are 
more apt to watch your scopes longer, up to about 40 minutes.  
 
One of the drawbacks on Periscope is that broadcasts are only available for 24 hours, 
so unless you move that video to YouTube, Vimeo or your website, your course content 
will be lost after 24 hours.  
 
Facebook Live is a popular option, especially if you have a large following already on 
Facebook. The big drawback with Facebook Live is that it’s viewers seem to be more 
fickle. If your course is more than 15 minutes long, you’ll lose viewers. But Facebook 
Live videos can be promoted on your site which is an amazing benefit to get more eyes 
on your content. 
 
Instagram is the newest app to offer live streaming, but the video can only be watched 
live. Plus since viewers aren’t as used to watching live video on the platform, your 
viewership may be lower. 
 
Busker may be an interesting option depending on your demographic. It is a great 
option for a demographic that is younger and more artistic.  
 
Think about where you’ll be able to reach out to your biggest audience when 
considering your options.  
 
Scheduling Your Course 
 
Next, you’ll need to decide when to schedule your course. To do so, look at your traffic 
data on your social media platforms.  
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It’s a good bet to schedule your course or class when your high traffic times are. 
Scheduling your live streams at these same times, when you already know people are 
engaging with your media, is a smart way to start.  
 
Once you’ve scheduled your course, it’s really hard to change it. Make sure to choose a 
time that will work well for your avatar and a time that you’ll be able to adhere to so 
you don’t miss any of your scheduled days.  
 
When is your most popular engagement time(s) on your traditional social media 
channels? 
 
 
If you are already live streaming, what time do you usually “go live?” 
 
 
If you are unsure of when your best time to “go live” is, experiment with it. Do a 
live broadcast at the different times you think might work and see what time gets 
the most engagement. 
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Day 3 
 
You’ve put quite a bit of thought into what you’ll teach, how you’ll teach it, and when.  
 
Now it’s time to think about how you’re going to build your list with this course.  
 
After all, you’ve got three main goals with this course; 

1. To offer your viewers excellent information and instruction. 
2. To increase the number of followers you have. 
3. To build your email list. 

 
Naming Your Course 
 
You’ve decided what you’re teaching. And I’ll bet that while you were writing your 
course, you came up with a name for your course, or at least you thought about some 
options. Now you need to make a decision as to what to call it.  
 
It always best if your name is short and catchy so it makes a good hashtag and URL that 
your viewers will be able to remember. 
 
I like to write down at least 15 options before I decide on one to stick with. This will 
flesh out your initial ideas and give you more to choose from.  
 
What will you call your course? 
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Creating A Landing Page 
 
Once you’ve got your name, you’ll move on to creating a web page or landing page to 
send your prospective students to in order to download your workbook.  
 
It doesn’t really matter what program you use to create your landing page, as long as 
it’s connected to a list builder like Constant Contact or Mailchimp. There are several 
different mail options to choose from. 
 
I’ve added a link to the email design portion of each of these programs so you can 
check them out and choose the one you feel is most applicable to your business. 
 
Mailchimp: http://templates.mailchimp.com/?_ga=1.240045888.230252934.1464129086 
 
Constant Contact: https://www.constantcontact.com/email-marketing 
 
 At Social Experiment we’ve used both Constant Contact and Mailchimp with success. 
But there are also other options available, so don’t limit yourselves to only these two 
options. 
 
Which email platform will you use or do you use to house your email list? 
 
 
 
You need to provide a URL for your students to go to in order to opt-in with their email 
address to get the workbook download for the course. There are many platforms 
available on the market that will provide you a place to build a landing page. I’m going 
to suggest three that I have either used or have seen used with success.  
 
The first is Infusionsoft. I’ve not used this one personally, but I believe it has an email 
and landing page option and I’ve seen others have a good deal of success using it.  
 
Infusionsoft: https://www.infusionsoft.com/ 
  
The second is LeadPages. I’ve used LeadPages and I find that it integrates well with 
either Mailchimp or Constant Contact or several other email options. You simply add 
your email API to it to integrate the two platforms.  
 
LeadPages: https://www.leadpages.net/ 
  
The last one that I’ll include is the one that I use most of the time, called OptimizePress. 
It’s super-simple to use and it’s the one behind Social Experiment’s landing pages.  
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OptimizePress: https://www.optimizepress.com/ 
Just make sure that whichever site you choose to build your landing page, that it’s 
something that you are comfortable using and easy to navigate within.  
 
I’ve added links in the Resources Section of your Toolbox. 
 
Depending on which program or platform you use, you can either make that landing 
page a subdomain of your website, like Social Experiment does.  
 
http://socialexperiment.net/5-days-2-more-followers 
 
Or you can choose to make a whole new mini website to house your course like what 
Digital Marketer has done. 
 
https://doubleyoursales.com/lesson-2 
 
For beginners, a good rule when coming up with a unique URL is to use your website 
plus your course name. This way, you’re branding not only your course name, but also 
your brand name.  
 
Which platform will you use to house your workbook? 
 
 
What URL will you use for your course? 
 
 
Take your time now to put together a landing page for your course and make sure that 
the landing page look and feel will be something that you can translate across the 
promotional ads and posts that you will be creating on Day 5. 
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Day 4 
 
Once you’ve got a landing page set up for your course, you’ll need to create the 
workbook that you’ll provide your students.  
 
When I’m teaching a course, I like to walk students through the class, step-by-step. It’s 
my MO (mode of operation), if you will. You’ll want to establish your own MO–how you 
want to provide the information and how you’ll deliver it to your students in your 
workbook. 
 
So when you look at my Toolbox, you’ll see I outline each step and then provide them 
with questions and worksheets that will reinforce the ideas that I’ve introduced in the 
course. 
 
You can choose to provide a workbook like mine, or choose to provide nothing more 
than worksheets or exercises, it’s completely up to you and your teaching style.  
 
I also like to include resource links that may be helpful to students and if needed a 
glossary of terms. 
 
Now that you’ve gotten your course created, you should be able to show what you will 
provide your students each day.  
 
What will you offer your students in your workbook?  
 

Day 1: 
 

Day 2: 
 

Day 3: 
 

Day 4: 
 

Day 5:  
 
 
Will you choose to deliver a Resource Guide to your students? If so, what 
resources will you offer? 
 
 
Will you provide a Glossary of Terms to your students in the workbook? 
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Day 5 

 
After you’ve written your course, developed your landing page, and set up your 
workbook, it’s time to start promoting.  
 
Promoting your course is the key to building your email list. You can choose how long 
to promote your course. It should be at least a few days, or up to a week. You’ll want to 
take this time to let the masses know that you’re going to be live with your FREE 
amazing course! 
 
In all of your promotion, you’ll want to include the hashtag you developed for your 
course. Use this hashtag with every social media post across all channels and make 
sure to recommend to your students that they use the hashtag whenever they are 
talking about your course online.  
 
Why do you want to do this? First it helps other interested students find your course, 
and second it makes it much easier for you to measure the impact of the hashtag on 
your social media. You’ll be able to use data metrics to follow that hashtag and make 
adjustments to the type of promotion you do with your next course.  
 
Use all of your social media channels to promote your course, using each platform to 
point your possible students to your landing page and the course.  
 
In promoting this course, I used Social Experiment’s Facebook page, along with 
minimal Facebook ads. In fact, I promoted with Facebook ads for less than $50. 
 

                          
 
I also promoted in each of the groups that I’m a member of (in Facebook and on 
Instagram). I’m currently a member in four groups that are full of my target 
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demographic. But be careful when promoting in these types of groups–make sure that 
they allow that type of promotion.  
 
I also ran a series of social media posts on Instagram. Along with those posts, I used 
Instagram for three live streams in which I talked about the upcoming course and I 
shared the landing page URL in my bio.  
 

                          
 
I posted several times a day on Twitter and included the landing page URL and the 
hashtag. 
 
I also posted on Pinterest with a link to the landing page and a hashtag. 
 
On top of running social media posts, I talked about the class on every one of my live 
streams on Periscope, Instagram, and Facebook Live the week before I began the class.  
 
Once you’ve done your promoting, no matter how many have signed up on your email 
list, begin your course. You will get more opt-ins throughout your course so don’t be 
dismayed if you don’t see a huge amount of sign ups prior to the course. After all, some 
people like to make sure they like what you’re teaching before they opt-in. 
 
I look forward to seeing your course online! 
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Resources 
 
Mailchimp: http://templates.mailchimp.com/?_ga=1.240045888.230252934.1464129086 
 
Constant Contact: https://www.constantcontact.com/email-marketing 
 
Infusionsoft: https://www.infusionsoft.com 
 
LeadPages: https://www.leadpages.net 
 
OptimizePress: https://www.optimizepress.com 
 
Social Experiment: http://socialexperiment.net 
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