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 Typical Homepage



HEADLINES



How do you read  
the newspaper?



Your headline is the very first thing that 
people will see and read. It’s the 
MOST important element.  

Headline



Here are 3 formulas for writing effective 
homepage headlines: 
  
1. Say what it is 
2. Say what you get 
3. Say what you’re able to do with it 

Headline



Say what it is











Say what you get









Say what you’re  
able to do with it













Time to write…Time to write…



Sub-Headline



Role of the sub-headline
The purpose of the sub-headline is to further 
expand on and clarify the headline. 

The second purpose is to intrigue your visitors 
to continue reading the page. 











Time to write…Time to write…



Hero Image / Video



Hero Image

The hero image is a visual representation of 
what your website and offer is about.  
 
Your image should visually demonstrate 
benefits or the results you provide. 









Hero Video

Video is an even more effective method for 
capturing attention and engaging your 
visitors. Shorter ‘explainer’ type videos work 
well on website homepages.  



10% Increase



24.4% Increase
Short overview videos work best. 

Think Vitamin replaced an example tutorial 
video (5:50) on the homepage with a 50 
second overview of the service - and 
increased conversions by 24.4%.



Decide

What ‘hero image’ or ‘hero 
video’ will you use on your 

home page? 



Call To Action



What Is a Call To Action?
A call-to-action (aka CTA) is an image or line 
of text that prompts your visitors to take 
action. 



Call To Action
• Attention Getting Design (bright & 

contrasting colours) 

• Action words (not ‘submit now’) 

• Prominent placement (above the fold and 
near the footer of your website)



Bright, contrasting 
colours



CTA Image Examples



CTA Button Copy
• "Free Trial" 
• "Get A Quote," 
• "Buy Now," 
• "Learn More"
• “Book My Session” 



Decide & Write

Decide what primary action 
you want visitors to take 

and write CTA button copy



Credibility



Credibility
Credibility indicators can help visitors trust 
your website, products and services more. 





Credibility
Your credibility indicators could include… 

• Recognisable companies or brands
• Trust or security seals
• Award Symbols
• As Seen On TV
• Social proof









Decide

Decide what ‘credibility 
logos’ you’ll use to 

demonstrate trust on  
your homepage



Benefits & Features



Benefits & Features
• What are the products or services that 

should be featured on your homepage?  
 

• The benefits describe the problem you are 
solving, and the features describe what it 
does.



Benefits & Features



Spotify.com







Time to write…Time to write…



Testimonials



Testimonials

• Testimonials are a powerful way to 
increase your credibility and trust. 

• Adding the person’s photo, name and 
contact details make them appear real. 



Testimonials

“According to an article in Econsultancy, 
when a site has customer reviews, 63%  
of visitors are more likely to make a 
purchase & reviews produce an average  
of 18% uplift in sales.”



Video Testimonials







Decide

What testimonials will  
you use on your 

Homepage?


