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For two centuries 
Taylor & Francis has 
been fully committed 
to the publication of 
scholarly information of 
the highest quality, and 
today this remains the 
primary goal.



About Us

Over the past two decades, the Taylor & Francis 
Group has grown rapidly and become a leading 
international academic publisher. Our book imprints 
in the humanities, social sciences, and behavioral 
sciences include Routledge, Psychology Press, 
and Focal Press, while Garland Science and CRC 
Press publish in the life sciences and STEM fields. 
Our books span both established and emerging 
subjects across a variety of text types, ranging from 
research monographs (authored, multi-authored, 
and edited) to textbooks for all levels of students, 
books for professionals written by recognized 
experts, reference works, and handbooks. With 

global reach and offices in the US, UK, Europe, and 
Asia-Pacific, we publish more than 3,500 new books 
each year, have 60,000 backlist titles, and have 
made over 55,000 eBooks available to individuals 
and institutions.

We are trusted by university students, teachers, 
researchers, professionals, and librarians as a 
provider of premium specialized content that is 
accessible, dependable, intellectually challenging, 
interdisciplinary, open to emerging trends and 
disciplines, and global in outlook. 

a leading
international
academic
publisher

3500
60000

55000

new 
books

back
list

eBooks



I am proud to think of Routledge as ‘my publisher.’ … From acquisitions 
to development to sales, I have found the people at Routledge to be 

skilled, energetic, and helpful. So I say to colleagues, if you are looking 
for a publisher, I would recommend that you use ‘mine.’

 – Cal Jillson, Southern Methodist University

Over more than thirty years I have been involved in a number of titles as 
an author, editor, and series editor and am still looking for something to 

complain about!!! ... Routledge are to be recommended without hesitation 
and without reservation.

– Ronald Carter, University of Nottingham, UK

The editorial team has always thought creatively about how their books 
can lead rather than follow, and the sales team has gone out of its way 
to understand the audience and the best way to interest professors in 

the book.

– Joe Turow, University of Pennsylvania

I felt very well-supported through the whole process, from 
commissioning to editing and publication, and the editors are always 

receptive to new ideas.

– Jeremy Munday, University of Leeds, UK

“ ”
“ ”
“ ”
“ ”





Subjects we publish in

Allied Health
Anthropology

Archaeology
Architecture

Art and Visual Culture
Asian Studies

Audio
Building and Construction

Built Environment
Business and Management

Central Asian, Russian, and European Studies
Civil Engineering

Classical Studies
Communication

Criminology and Criminal Justice
Cultural Studies

Development Studies
Economics

Education
Energy

English Language and Linguistics
Environment and Sustainability

Film and Video
Finance and Accounting

Further and Vocational Education

Geography
Health and Safety

History
Landscape

Language Learning
Law

Literature
Media Studies and Journalism

Mental Health
Middle Eastern and Islamic Studies

Military, Strategic, and Security Studies
Music

Philosophy
Photography

Planning and Urban Design
Politics and International Relations

Property and Real Estate
Psychology

Public Administration
Reference

Religion
Social Work

Sociology and Social Policy
Sport and Leisure 

Tourism, Hospitality and Events
Urban Studies

Women’s and Gender Studies



Choice Outstanding Academic Titles

2014
Business

2013
Mental Health

2014
History

2014
Education

OATs in the past 3 years

2014
Politics

2013
Environment & 
Sustainability

2013
Classics

2013
Politics

titles reviewed since 201254 780
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Research Monographs
Textbooks
Handbooks and 
Companions
Professionals
Short-form (Routledge 
Focus)



Our experienced Subject Editors will help you 
shape your proposal, provide feedback on the 
best potential market for your book, gather and 
analyze peer reviews, and guide your book through 
to publication. Editorial assistants are on hand to 
answer questions about permissions, formatting, 
and more. Staying on top of emerging research 
topics or the latest classroom needs, our editors 
work closely with colleagues in other departments, 
including Production, Marketing, Design, and 
Development, to make sure your book achieves its 
greatest potential.

Our team of Development Editors work with 
some of our textbook authors to provide guidance 
on content, structure, and pedagogy to give books 
a competitive advantage and seed the market for 
adoptions. They do this by guiding manuscripts 
through a peer review process that engages active 
instructors, while keeping the project to schedule 
and supporting the book through to publication. 

For more on how our Development team impacts 
sales and helps strengthen our textbooks, check out 
our Development Website.

Editorial

“ ”
Routledge has a policy of having a commissioning editor 

who is your ally.
– James Curran, Goldsmiths, University of London, UK

“ ”
I have had excellent editorial support… My editors at 

Routledge have treated me like a partner rather than a 
client.

– Graeme Turner, University of Queensland, AU

“
”

The development process has been fantastic, and the 
shape and content of my book benefited greatly from it.

– David Kemmerer, Purdue University, US

http://www.routledgetextbooks.com/textbooks/author/
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Our Digital Publishing 
and Development 
team is responsible for 
researching, informing, 
and facilitating our 
digital strategy. 



Digital Publishing & Development
The team comprises Digital Product Managers 
who research digital innovations in the industry 
and beyond and manage the development of digital 
solutions; global Development Editors who work on 
a variety of research projects across the publishing 
portfolio to inform major business decisions and 

guide development of major textbooks using a 
number of methods; and talented Web Designers 
implementing the latest techniques to create 
companion websites with a contemporary look and 
feel for many of our textbooks.

eBooks
Interactive eBooks and apps

Companion Websites

 Seamlessly 
Linked Content

Routledge Handbooks 
Online (RHO)

and many more!

55,000 titles currently available on 
www.tandfebooks.com, and 100,000 expected by 
the end of the decade.

Extra resources for Students and Instructors. Take 
a look at our showcase for examples.

Integration of Companion Websites and premium 
reference products with Blackboard allow 
instructors and students to seamlessly link to our 
content.

For maximized  online discoverability of our 
content, even at the chapter level, increasing 
citations.

The latest digital premium reference product from 
HSS Books, RHO (www.routledgehandbooks.com) 
provides institutional access to our handbook and 
companion content at the chapter level.

For a full exploration of our digital products, check 
out www.taylorandfrancisgroup.com/online.

Metadata

http://www.routledgehandbooks.com
http://www.taylorandfrancisgroup.com/online
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Our Production 
Department expertly 
manages the production 
of books from final 
manuscript to delivery 
of bound copies to US 
and UK warehouses 
for international 
distribution. 



Production

Production staff liaises with authors, editors, 
typesetters, copyeditors, proofreaders, and our 
cover design team to ensure efficiency and the 
highest quality products, from print books to 
eBooks to companion websites. From the time 
your manuscript is handed over to Production, 

the average schedule is 6 months to publication, 
though it can be longer or shorter depending on the 
complexity of the book. Books with complex design 
or a high volume of art or math may take slightly 
longer, while some monographs publish in as few 
as 5 months. 

“ ”
I value the company’s production values and 
the support they provide for a project after 

you have sent them the manuscript.
– Miriam Meyerhoff, Victoria University of Wellington, NZ 

A selection of our best sellers
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Our global Marketing 
and Sales teams are 
dedicated to making 
sure your book gets 
the right exposure, no 
matter what corner 
of the world or how 
interdisciplinary the 
content! 



Marketing and Sales
Marketing plans vary from book to book and may 
include electronic and web marketing, advertising, 
review mailing, conference representation, and 
direct mail, and targeted adoption marketing for 
textbooks. Our international sales team has offices 
in the US, Europe, Singapore, Australia, India, and 
China, selling directly to instructors, bookshops, 
wholesalers, online retailers, library suppliers, and 
specialist accounts. 

We have representation at many major academic 
events, with presence at more than 400 conferences, 
including:

American Educational Research Association (AERA)
Academy of Management (AOM)
International Sociological Association (ISA)
European Consortium for Political Research (ECPR)
American Association of Geographers (AAG)
African Studies Association (ASA)
British International Studies Association (BISA)
Modern Language Association (MLA)
Society for Cinema and Media Studies (SCMS)

“
”

Marketing and promotion 
efforts … have continued 
to evolve over the years 
and have embraced the 

expanding reach possible 
through social media.

– Bill Byrnes, 
Southern Utah University
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Our dedicated foreign 
rights and translations 
staff work to protect the 
copyright of our works 
and the rights of authors 
while increasing their 
global presence. 



Rights and Permissions

With in-depth knowledge of our books and 
international publishing markets, our Rights and 
Permissions staff  negotiate about 400 book deals 
per year. In the past five years we have made more 
than 2,000 translation deals in 40 languages and 
have 15,000 live licenses (including translations, 
reprints, and audio). Titles are promoted at 
international events such as the London, Beijing, 
and Frankfurt Book Fairs, and our annual Rights 

Catalog offers easy review of products for our 
partner publishers. 

Book permissions are also handled through the 
Rights Department by staff in the US and UK, with 
approximately 7,500 requests handled per year 
either in-house or redirected via the Copyright 
Clearance Center or the appropriate licensing office. 

200040
15000

“ ”
The editors with whom I worked are professional and 

knowledgeable, helpful and timely in their feedback, and 
seemingly at their desks 24/7.

– Ralph Turek, University of Akron

over translation deals

in languages

and
live rights licenses
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Taylor & Francis Group 
publishes quality 
peer-reviewed journals 
under the Routledge 
and Taylor & Francis 
imprints. 



Journals
Spanning all areas of the Humanities, Social 
Sciences, Behavioral Sciences, Science, and 
Technology and Medicine, our journal content is 
hosted on Taylor & Francis Online, where you can 
browse by subject; drill down to journal level to 
find the aims, scope, and editorial board for each 
individual title; and benefit from saved searching 
functionality.

Visit Taylor & Francis Online for a list of all of our 
journal titles and find out everything you need to 
know about being a journal author on our Author 
Services – Journals website.

Taylor & Francis Open and Routledge Open 
journals are part of a high quality program of 
rigorously reviewed, rapid publication open-
access journals. Articles published benefit from our 
editorial, production, and marketing expertise, and 
are permanently available online immediately on 
publication to anyone, anywhere, at any time.

Cogent OA, a new Open Access publisher that offers 
a purely OA journal program, takes an innovative 
approach to enhance article reach and impact. It 
offers all the traditional services such as thorough 
peer review and high quality online presentation, 
but is adding to these new ideas to help ensure our 
authors’ work has maximum global impact.

Routledge Books Open Access allows authors 
and their funders to publish open access research 
monographs.

maximum global 
impact

traditional and open 
access options

thorough peer review

Open Access

http://www.tandfonline.com/
http://www.tandfonline.com/page/openaccess
http://www.tandfonline.com/page/openaccess
http://cogentoa.tandfonline.com/
http://www.routledge.com/info/open_access/
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Editorial, Sales, and Marketing: www.routledge.com/info/contacts
US Rights: Christina Taranto, Christina.Taranto@taylorandfrancis.com 

UK Rights: Adele Parker, Adele.Parker@tandf.co.uk 
Order Inquiries: www.routledge.com/info/orders

Visit Taylor & Francis to explore our imprints, and find author resources 
and information about publishing with us at Author Services.

Key Contacts

http://www.routledge.com/info/contacts 
http://www.routledge.com/info/orders 
http://www.taylorandfrancis.com/

