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What we did over the past year?

10+ 

Industries

50 
Public 

Speaking

1,600
Research 

Papers

6,000
New 

ZocialEye 
Campaigns

680,000
WARROOM 

Cases

3.6
Billion
Real-time 
Messages

(Almost every week) (~4 Research/day) (~16 Campaigns/day) (~1,850 Cases/day) (~114 Messages/Sec)
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UPDATE
AWARD CRITERIA
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BRAND AWARDS

SOCIAL CAMPAIGN AWARDS

PLATFORM AWARDS

ENTERTAINMENT AWARDS

INFLUENCER AWARDS

SPECIAL AWARD

AWARDS
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SPECIAL THANKS

SPECIAL THANKS
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3.6 billion messages is about 
what the whole nation did in 
2017
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3.6 billion Messages in 2017

1 Jan 2017 31 Dec 2017
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ROYAL CREMATION CEREMONY

http://www.kingrama9.th/PhotoGallery
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HOT TOPICS OF Q1 2017

The Mask Singer season 1 made global 
phenomenon on Facebook Live and 

Youtube Live

#MissUniverse (Namtarn) to become 
the most popular hashtag in the world. 

https://www.youtube.com/watch?v=B6h5iJJtevo
https://www.youtube.com/watch?v=nFs1yl0Y_EM
https://www.facebook.com/138710736331_10154362767786332
https://twitter.com/Woodytalk/status/825235163143495680
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HOT TOPICS OF Q2 2017

A Cat, Dogs, Oyster Mask, and Jaonaay

https://www.facebook.com/451442684986183_1052378591559253
https://twitter.com/__meehear/status/879544379890782209


#TZA2018

HOT TOPICS OF Q3 2017

Chester Bennington, SEA GAMES, #ตํ่าตม, and ‘สม ภัค เสี่ยน’ Movie



#TZA2018

Vote #MissUniverse for Mareeya ก้าวคนละก้าว

HOT TOPICS OF Q4 2017



#TZA2018

Entertainment data on social 
media are massive and their 
insights are yet to be 
discovered.
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Business Entertainment1x 10x

BUSINESS VOICES vs ENTERTAINMENT VOICES
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1. MALE ARTIST
1st 7.6x above average
2nd 0.6x below average
3rd 1.0x below average

2. TV PROGRAM
1st 5.5x above average
2nd 3.6x above average
3rd 2.0x above average

3. ACTOR
1st 9.3x above average
2nd 2.2x above average
3rd 0.4x above average

ENTERTAINMENT DATA

52.5%

29.7%

5.9%

Male Artist TV Program Actor
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Influencers should be 
considered by their relevance to 
the key communication 
message.
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Tracking Famous Food Influencers 
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Tracking Famous Food Influencers 
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Can we use the same influencers 
in different channels?
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Bingsu

Shabu

Can we use the same influencers 
to promote both Bingsu and Shabu?
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Brands should work with 
influencers the way they are, 
not the way brands want them
to be.
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SKILLS TOOLS
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Track by account

Pipeline system

Track by link Hi-speed campaign setup

Brand monitoring 
Dashboard

Tracking by Youtube channel

Display attach link

Display open graph of attach link

New date picker

Regional support

Summary page destination

Hot keys

Summary post by province

Mark as read

Top Pantip User

Export data with email

Heat map display

Track by topic

Full metic support at main chart

Trend Dashboard

Group filter for Brand monitoring

Login by token

New data collecting system

ZocialEye API

Full support SSL
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ZocialEye Lite

Available : 6 Mar 2018
lite.zocialeye.com

• Full Feature
• 1 Year License
• Quota 10,000 Messages

FREE
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NO MORE GUESSING
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