FEATURING LOW TO NO COST PROMOTIONAL IDEAS, TIPS,
TOOLS AND TECHNIQUES - PLUS LINKS TO USEFUL RESOURCES
STEVE CROWHURST & ANTHONY DALTON

1

How To Sell More Books with Do-It-Yourself Marketing Copyright © 2014 Steve Crowhurst, SMP Training Co. All
rights reserved. Printed in Canada. No part of this book may be used or reproduced, stored in a retrieval system or
transmitted in any form or by any means, electronic, mechanical, photocopying, recording, scanning or otherwise
whatsoever without written permission or authorization through payment of a Permission to Copy fee (except in the
case of brief quotations embodied in critical articles and reviews). For information please contact SMP Training Co.
smptraining@shaw.ca or call 250-738-0064.
Protected by the Canadian Copyright Act.
For general information on SMP publications and services please email: smptraining@shaw.ca

Limit of liability/disclaimer of warranty: SMP Training Co., publisher and the author make no representations or
warranties with respect to the accuracy or completeness of the contents of this work and specifically disclaim all
warranties, including without limitation, warranties of fitness for a particular purpose. No warranty may be created
or extended by sales or promotional materials. The advice and strategies contained herein may not be suitable for
every situation. This work is sold with the understanding that the publisher and author is not engaged in rendering
legal or other professional services. If professional assistance is required, the services of a competent professional
person should be sought. Neither the publisher nor the author shall be liable for damages arising here from. The fact
that an organisation or website is referred to in this work as a citation and / or potential source of further information
does not mean that the author or the publisher endorses the information, the organisation or website may provide
or recommendations it may make. Further, readers should be aware that Internet websites listed in this work may
have changed or disappeared between when this work was written and when it is read.

PAGE

2

TABLE OF CONTENTS

PAGE

TABLE OF CONTENTS

3

Foreword by Anthony Dalton

36



Sprout Video

4

Introduction by Steve Crowhurst

37



Vimeo

5

The Marketing Plan

38



YouTube

6

The At-a-Glance Plan

39



Facebook

8

Applying W5 to the Plan

41



Issuu.com

9

The Dual Career Plan

44



LinkedIn

10

Basic Essentials

45



Slideshare.net

11

Designing Your Website

46



Twitter

12

The Home Page

47



The Social Media Plan

13

The About Me Page

48

PROMOTIONAL IDEAS

14

The About.Me Mini Website

49



Advertising

15

The About Me Page Video

50



Affiliate Programs

16

Images, Selfies & More…

51



Bookmark Marketing

17

The Blog

52



Brand Wear

18

The e-Store Web Page

53



E-Mail Marketing

20

The e-Mail Address

54



Pens Specialty Items

21

MARKETING TOOLS

55



Presentations & More…

22



Box Shot 3D

56



Press Release Services

24



Comic Life 3

57



Self-Publishing

25



eCover Software Pro

58



Trade Show Booths

26



Photoshop Elements

59



Podcasts

27



Presenter Media

60



QR Codes

29



Snag It

61



Word Clouds

31



Task Force Image gallery

62

Websites Worth Knowing

33



The Logo Creator

63

At-a-Glance Calendar Templates

34



Animoto

67

About The Authors

Foreword by Anthony Dalton
Often, I think the actual writing part of this business is a luxury. It’s the dedicated but, all too often, limited
time when I can spread my creative thoughts across page after page to build a coherent story for my
readers. Yes, writing time is a form of luxury. But, there is so much more to this fascinating business than
just the luxury – the writing.
Thirty-five years ago I only wrote occasionally and, even then, just for my own pleasure, or needs. I had
considered trying for publishing credits, but my life was too full. I had little time to attempt to write for
money. I spent most of each year leading expeditions in either the Sahara or the Middle East. All that
changed when the tides of fortune turned against me. Politics, in the parts of Africa where I worked, and
then a few years later in the Middle East, caused me to seek a change of career.
At home in Canada, following a suggestion by my friend Steve Crowhurst, I wrote and illustrated an article
about Timbuktu for a newspaper. It was published and I received a substantial cheque for my efforts. The
same story was published in another part of the country soon after. More adventure and history related
articles followed. I thought, in the euphoria of those early successes, that I was already well launched on
a new phase of my life. Not so. I soon learned that there was so much more to this writing business than
just writing. More? Yes, so much more. At the top of the list was marketing.
Marketing was not a new concept to me. I had marketed my own company for many years. Marketing my
writing just moved my focus to another direction. In those early years, with truly limited opportunities
compared to the seemingly unlimited possibilities now available via the World Wide Web, I struggled to
get my writing in front of buyers. Everything had to be sent by post, that ancient form of communication
known as snail mail. Acceptances and/or rejections could take weeks, sometimes months to arrive.
Submissions became lost due to glitches in the international postal system. It was, at best, a difficult time.
And yet, I was happy in my work, and I was successful. I didn’t know the best was yet to come. Eventually,
I graduated to writing books and had to expand my marketing abilities to keep up with new dynamics. I
was forced to look into areas that were foreign to me – areas that were, I must admit, quite frightening –
because I did not understand them.
Typically, it was Steve Crowhurst who introduced me to the modern world of marketing. Steve taught me
how to use technology to reach new audiences. He taught me to look into an electronic world and see the
endless promotional possibilities. Steve, with a little help from me, can help you do the same.
So, I’m proud to be a part of this wonderful marketing tool we call The Author’s DIY Guide to Marketing.
Read this guide. Use this guide. Treat it as a friend. Treat it as a working partner, and it just might treat
you to a bright and exciting writing future.
Best wishes,
Anthony Dalton, FRGS, FRCGS.
www.anthonydalton.net
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I read recently that it’s easy to be a writer complaining, “It’s not like the good old days,” when offered a
rare all-expenses paid trip to see and write about a country, or when asked to be a guest speaker for a
decent sum, to read from your latest novel, or present aspects of your non-fiction publication to special
interest groups. Yes, times have changed. Many exciting opportunities are now rare indeed. But
remember, these changes didn’t happen yesterday. The changes started to take place as soon as the
Internet, then termed the World Wide Web was created by Sir Tim Berners-Lee in 1989. Since then, writing
for a living has gone through countless changes. Today, marketing is as important as the writing. In a way,
it’s up to every writer to fight for themselves. To use an old sales idiom: “You eat what you kill.” In other
words, if you do not participate in putting food on your own table through your own exertions and
proactive self-promotion then you are dooming yourself to writing with little reward.
The assumption for this book is that you are either an author of a yet to be published book; you have a
book finished and published but with low sales, or you are planning to write a best seller. Perhaps you
want to go digital and publish eBooks. If you are not yet a lean, mean marketing machine, this ebook is
for you.
Unlike many other how-to-market-your-book books, this one will actually deliver on the how, whereas
most others just deliver the what. The suggestion to “Start a Blog” is a WHAT. “Here’s HOW you open,
create, build, maintain and manage your blog” - followed by the steps in the process is a HOW. From
here on, whenever you are engaged with someone who says they can help you market your book, always
ask them to show you; not just tell you, but to show you HOW to do it, whatever “it” is. If they fail, move
on.
The content of this book is a no-nonsense, no fluff guide to getting your name and your book ‘out there’.
The information is for you to read, use, copy, change to suit, add your own elements, tweaks and ideas so
that you create your own marketing plan.
To be a successful writer your books need to sell. If you are already highly successful then your publishing
and marketing team are doing all the work as you write your next book. If you are not yet as successful as
you’d like to be, then – I’ll say it again – this book is for you.
As the authors of this book, we are using our own websites, images, articles etc., so that we are not
concerned with permission and copyright issues. It also goes to show that we are already doing what we
are about to suggest you do.
Good luck with your marketing and of course, the selling of many more books.
Steve Crowhurst.
www.thetravelagentsstore.com
www.sellingtravel.net

The Marketing Plan
If you intend to help market your latest book
there are two things to know and keep in mind:
1. Don’t confuse the marketing your
publisher puts in place. Do use the same
themes, logos, headlines, images and
descriptions and ONLY create your
marketing events after the publisher’s to
carry on the push. Never pre-empt your
publisher.
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2. If you are the author and the publisher
then the marketing process is all yours.
This will include soliciting, planning,
arranging,
publishing,
promoting,
distributing, learning new technology,
creating PowerPoint presentations… all
working towards building a following, a
readership, a consumer base and a
referral base.
A marketing plan is just that: a plan to follow in the stages of
marketing a product. The steps in the plan do not change, no
matter what you are selling, where you are selling, or to whom you
are selling. You can apply basic marketing principles to almost
anything that needs to be pushed out to the consumers (B2C) who
might purchase your book, or to the companies (B2B) who might
publish your book.

“This is no time to
clown around!”

As readers discover books through so many channels today, no one method of promotion will deliver the
results you want. You must factor into your marketing plan a variety of ways to reach out, push out and
attract inbound response. That’s what this book is all about. It’s a serious business and you must pay
attention to the clown’s comment.

If you need clarification on anything at all in this book, you can email me right about here:
steve@thetravelagentsstore.com

The At-a-Glance Plan
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The At-a-Glance Plan is the
layout of your marketing
plan. It is a simple onepager that will tell you
what you should be doing
tomorrow, next week and
a year from now. You can
MS OUTLOOK: You can add in a variety
use a paper-based planner
of calendars and events here to grow
or a digital version. It’s
your plan going forward.
your call. The paper
version is as close as your
elbow when you need it,
no plug or power needed
for a quick look. The digital version can be located on your desktop, tablet and mobile phone. There are
several online planners and scheduling programs and websites for you to explore. Chances are you are
using MS Outlook which offers you a built in calendar by day, week, month and ongoing as shown here.
Google Calendar
If you are using Google then you have access to their calendar program / app, too.
https://www.google.com/calendar

The calendar shown here by Calendarpedia.com is available in a US and UK version in Word, Excel and
PDF. http://www.calendarpedia.com/2015-calendar-word-templates.html

At the end of this book you will find a blank calendar. It is for you to
fill in with your marketing ideas, dates and action items.
As you work your way through this book, you should be making notes as to when you might put some of
these ideas into action. Just make rough notes for now. You can tidy everything up later. For instance,
when you decide to create that winning website, plot it on your Marketing Calendar.

The reason behind this is that things take time and often, far more time than you had expected. A
marketing activity deadline is no different from an editing deadline or a publishing deadline. If you go past
it, you’ll be forever catching up, making mistakes and, worst of all, probably missing an opportunity or
two.

START WEBSITE

CREATE
YOUTUBE
CHANNEL

SPEAKING
EVENT

7

FINISH WEBSITE

CREATE
POWERPOINT

There are always steps to follow in the marketing process. In many cases, B cannot start until A has been
completed. Though sometimes, activities C & D can be initiated and run parallel to other activities, without
affecting them. Your At-a-Glance planning sheet will help you manage your marketing plan.
Prioritizing plays an enormous role in managing and executing your marketing plan, and it’s important to
get things done in the right order, before you start marketing yourself and your book. For instance, in
today’s world, your website is the hub of all that you do to promote yourself as an author. Your website
is where most people who want to know more about you will click to. It is on your website that you’ll
promote and show where consumers can locate your books.
Your website then is one of the first things that you’ll need to create – and it must be excellent, fully
functional, exciting, and attractive and convert visitors to your site into paying customers.

Applying W5 to the Plan
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The W5 principle is always the best approach
to use when creating a marketing plan or any
plan for that matter. You simply list the generic
headings of a typical marketing plan and then
using the W5 principle, you question yourself
accordingly to discover your inner thoughts
and ideas. Before you start working on your
marketing plan, you’ll need to better
understand what your book brings to the
market. Once you have this information
detailed you can then think about an action
plan and the individual marketing activities.
What is the Category / Genre for your book?
Summarize what is Unique about your book? Why will it sell? Have other books similar to yours sold well?
Are there competitive publications that you’ll need to out-market? Here’s a W5 thought provoking grid
that you can recreate and then as you think through for instance READER PROFILE answer the first
question: WHO will read this book? Consider the average person interested in this genre. Then consider
book clubs, associations and websites. Dig deeper now and discover WHEN they might read it, WHERE
they will read it and WHY they will read it.

WHO
Reader Profile

X

Publishers

X

WHAT

WHERE

WHY

X

X

X

HOW

X

Awareness
Promotions

WHEN

X

X

X

X

X

X

X

X

Readings

X

X

X

X

X

X

Speaking

X

X

X

X

X

X

As you work your way through the W5 you will be gathering the information you need that will support
your marketing activities as to using Facebook, creating videos, podcasts etc., as explained in this book.

The Dual Career Plan
For many authors, dual careers are based on their ‘day job’ and their writing career. So that would amount
to an accountant-author dual career, or plumber-author, doctor-author, athlete-author, consultantauthor, and all the other combinations of the hundreds of job titles hyphenated to the author.
The missed, or yet to be discovered opportunity is the combination of author hyphen an activity that is
focused on your writing career not your day job. The day job has no relevance here, unless it is that
industry, for instance, that you write about. If you have a degree associated with that industry then, of
course, those credentials are crucial to your author’s bio as they add credibility to your writing. But to be
successful as an author, we have to move ahead of that day job.
Think about these dual careers tied to your writing:
Once you become an author, your world changes and
the general populace seems to hold you in higher
esteem, mostly for the reason that they could never
write a book. Or they tried and gave up and so have
an awareness of the challenge. As you step into the
glow, you are moving closer to the type of dual
careers you see here. If you have teaching / coaching
skills you could generate income by teaching others
how to write.
A magazine might seek you out for a monthly column,
or you could deliver webinars, join National
Geographic (why not?) and probably, best of all, if
you have the talent – you could combine being an
author with a keynote speaking career and charge
from $1,000 to $5,000 per talk as you travel the
world.*

1.

Author – Trainer

2.

Author – Coach

3.

Author – Columnist

4.

Author – Webinar Leader

5.

Author – Photo-journalist

6.

Author – Speaker

*About keynote speaking: this isn’t pie in the sky fluff. Both Anthony
and I have travelled worldwide speaking about our business passions:
marketing for me; and for Anthony, his books, expeditions and more –
and for emphasis – at the time of writing, Anthony now delivers his
keynote presentations aboard cruise ships to audiences of 300 or more
each time. Not as easy as it sounds but if you have the stand-up
personality, there is a wonderful dual career waiting for you:
author/public speaker.
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The Home Page
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The Home Page of your website is the page most visitors to your website will see first. You may have a
Landing Page which is usually the page before the Home Page. It’s up to you to decide how many clicks
your website visitor has to make before accessing your content. Just remember – the consumer will be
gone in 3-5 seconds if they do not find what they are looking for.
The image above features Anthony’s Home Page and it is clearly in the business of promoting his books.
The page content pushes the visitor to review his titles on the web page labeled Books & Information, and
encourages them to click, explore and purchase them from his publisher’s websites and eBook sites.
The overall webpage is clean and concise. It has no fluff, no twirly, fuzzy animations to distract visitors
from their purpose and the outcome for the author’s marketing plan – Sales.

Box Shot 3D

22

This software is great for creating your
book cover images. Shown here is the
Box Shot 3D interface. It is so simple to
use. Select the shape you want (that
would be the book shape), upload the
cover image, the spine and the back
cover image. Set your lighting and scene
requirements, such as drop shadow and
transparent background, and then
select the size of the image you wish to
produce. Finally, click Render. Save to
your cover graphics folder for the book
you are promoting.

You can see the way Anthony Dalton’s novel, Relentless Pursuit, is taking shape after
following the steps mentioned above – and here’s the final set of images:

Imagine your own book cover looking like this. Once complete, you can use these images in any and all
marketing activities where a graphic is required. Rather than the flat image, you can now go 3D and link
the image/s to your Store web page.
Click here to review the latest versions of Box Shot: http://boxshot.com

Here’s how you use this program…

The Logo Creator
When you need to create a
logo, an icon, a slogan, a
character or mascot, for
instance, this program is an
excellent tool for the purpose.
We used The Logo Creator to
create Anthony’s logo and
then applied it to his website
header image.
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The Logo Creator offers
various add-on graphics giving
you the opportunity to create
your own business cards,
book covers, import your own
photographs & images and
the starting price is under
$40.

http://www.thelogocreator.com/

Here’s how you use this program: Select a template. I chose one that seemed to say what I wanted to
promote and had space enough to import a book cover.
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The sequence then is this: you click on and highlight
what needs to be removed/deleted and in this case is
was the read orbs. Then from the Image Format control
box, I highlighted the female character and clicked the
Horizontal Flip to ON. She flipped and I moved her to
the right. I then highlighted the text and dragged it into
position. Finally I clicked on FILE and IMPORT and
selected the book cover. Final steps are to Save the
template, Export the image as a PNG or JPEG which can
then be posted, uploaded and or inserted.
In the last image I have removed the cartoon and replaced it with a “real” person image from the People
Pak found in the Logo Creator program. This image could also be of you, the author. Then moving the
book cover and the text around to balance out the overall image, I saved it as you see it here.

YouTube
You may or may not have a deep understanding of
YouTube and how it can play a role in your selfpromotion. If you are familiar with it, and perhaps
have your own YouTube channel, then you’ll be way
ahead of the game. The act of speaking on camera for
some authors is still a major challenge to be
overcome. So, if you are camera shy, you’ll need to
practice or take a presentation skills workshop. If you
love the camera, then this is a tool you can use.
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Use YouTube for book announcements, promotions, audio books, interviews and special occasions, as Ken
Follett has done in the example shown here. Follett invites his readers into his home and then he explains
how he researched a particular book: in this case, Edge of Eternity.
You can learn so much by just watching these types
of videos. Look past the speaker and see what’s
behind him or her. Note what’s on the walls, look at
the lighting, listen to the pitch of the speaker’s voice
– and then focus on the visual aspects of the speaker.
How is he or she dressed? Note the speaker’s eyes
especially. Where do they look? Do their eyes
wander from time to time, especially when being
interviewed?
About Comments
The world of social media is a mean and ugly place at times. You may not receive the best of compliments
once your video is released. If that bothers you then you can turn off the comments feature.

Audio Books
This YouTube screen shot shows Ken Follett’s
book cover for World Without End, and four
other YouTube videos that make up a 5 part
series. This is an audio book. Follett is not the
narrator, but whoever it is, he has a wonderful
voice. Just another way you could make
excellent use of YouTube.
Watch the Ken Follett video here: http://www.youtube.com/watch?v=TvdF8I9SbGk

Brand Wear
If you wear t-shirts, sweat shirts, golf shirts, ties or any piece of clothing that you can print on, start
planning a brand-wear promotion featuring your latest book. Below we have Anthony’s book Relentless
Pursuit featured on the front of a black t-shirt: and on the back, for when someone turns to look, he has
a QR Code that can be scanned by a smartphone and that will take the ‘scannee’ directly to Anthony’s
website.
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When you use a QR Code on a piece of clothing, always print
it on the back. The reason for this is that someone wanting to
scan the code would probably feel self-conscious about
pointing their smartphone at your face or chest. You might
even add the words “Scan Me” above or below the image on
the back of your t-shirt – giving your permission for the wouldbe ‘scannee’ to scan.

Try these two free QR
code generators:
http://www.qrcodemonkey.com/#visualead
http://www.visualead.co
m/qr-codegenerator/place/

About the Authors
Steve Crowhurst

Anthony Dalton
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Steve Crowhurst’s entire career has been within
the travel & tourism industry. He travelled the
world by the age of 19, worked on cruise ships
during the sixties and has held management and
senior management positions with major travel
firms. As a keynote speaker and trainer he has
worked around the world. Today his focus is
writing about new business generation as applied
to the global travel & tourism industry. He
publishes two travel trade digital magazines and
has written 20+ e-books, well over 350 magazine
articles and one hardcopy, 412 page marketing
book. He is a professional artist with a passion for
photography.
www.sellingtravel.net
www.ic-travelagent.com
www.thetravelagentsstore.com
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Anthony Dalton is the author of 14 non-fiction
books about adventure and the sea, and coauthor of two others. He is also the author of
an ecological thriller. His hundreds of illustrated
articles have been published in magazines and
newspapers in 20 countries and 9 languages.
The past President of the Canadian Authors
Association, Anthony is a former expedition
leader, a life-long adventurer, and a
photographer whose work has appeared in
publications all over the world, including the
National Geographic Society. Anthony is a
Fellow of the Royal Geographical Society and a
Fellow of the Royal Canadian Geographical
Society.
www.anthonydalton.net
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