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In 2004, we signed the United Nations Global Compact and thus demon-

strated our commitment to the promotion of its ten principles. We want to 

support sustainable development – through our approximately 285,000 

associates, at our more than 300 locations around the world, and in their 

local environments. That is why our approach to business is values-based 

and environmentally friendly. This also reflects the principles of our com-

pany founder Robert Bosch, who pioneered corporate responsibility in 

Germany.

For us, practicing sustainable and responsible corporate management 

means adhering to values and principles just as much as ensuring strict 

legal compliance. We believe the time for change has come, particularly in 

the mobility and energy sectors. By investing in renewable energies and 

electromobility, we have already started to prepare for this change. As cli-

mate change continues, we need new solutions for energy generation and 

mobility that will lead to a clear reduction in CO2 emissions while at the 

same time making sound economic sense. 

Through our products, we aim to support the impending transition to a  

climate-friendly economy and lifestyle on an international basis and there-

by also safeguard our company’s long-term success. Collaborations and 

development partnerships are highlighting the way to go.

Stuttgart, July 2011

Franz Fehrenbach 

Chairman of the Board of Management of Robert Bosch GmbH

Statement
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The Bosch Group is a leading global suppli-

er of technology and services. In the areas 

of automotive and industrial technology, 

consumer goods, and building technology, 

some 285,000 associates generated sales of 

47.3 billion euros in fiscal 2010. The Bosch 

Group comprises Robert Bosch GmbH and 

its more than 350 subsidiaries and regional 

companies in over 60 countries. If its sales 

and service partners are included, then 

Bosch is represented in roughly 150 coun-

tries. The ten globally applicable principles 

of the UN Global Compact that we acknowl-

edged in 2004 serve as crucial guidelines 

for both strategic business and day-to-day 

work at all our locations. 

We aim to support and promote the spread 

and application of these principles within 

our sphere of influence. In order to coor-

dinate these efforts, we have created a 

sustainability office for the Bosch Group. 

The table below sets out the guidelines, 

programs, and management systems that 

are helping us to anchor the ten principles 

in our area of influence. It also shows the 

activities that we have put in place and the 

tangible results that these have yielded in 

the year under report.

Progress Report from the Bosch Group  
at the UN Global Compact 2010

Principle Systems Activities Payments

Principle 1:  
Support and respect 
human rights

Code of Business Conduct 

Purchasing guidelines for 
suppliers 

Principles of corporate 
social responsibility

Verifying social standards 
achieved by suppliers

Excluding suppliers in the 
case of non-compliance

Acknowledging the best 
suppliers with the Bosch 
Supplier Award

Assessments and audits 
conducted at suppliers 

Principle 2:  
No complicity in human 
rights abuses

Principle 3:  
Uphold freedom of 
association

Principle 4:  
Elimination of all 
forms of forced and 
compulsory labor

Principle 5:  
Abolition of child labor



Principle Systems Activities Payments

Principle 6:  
Elimination of 
discrimination

Principles of corporate 
social responsibility

Training on the German 
Equality Act (Allgemeines 
Gleichbehandlungsgesetz 
– AGG) for all associates 
and executives and new 
associates

Signing the “Code of 
Responsible Conduct for 
Business”

No grievances were registered in 
relation to compliance with the 
AGG in 2010

Increase in the number of women 
in executive positions to ten 
percent since 2000 

Introduction of the Business 
Women’s Program 
(training programs to prepare 
women for their specialist and 
management career)

Principle 7:  
Precautionary 
environmental 
protection

Bosch Business System

Environmental management

Principles of occupational 
safety and environmental 
protection

Design for Environment 
(DfE)

Operational environmental 
management with the 
recording of environmental 
indicators since 1996 

Verifying environmental 
standards achieved by 
suppliers 

Excluding suppliers in the 
case of non-compliance 

Target of reducing CO2 
emissions at all production 
sites by at least 20 percent 
compared to 2007 levels by 
2020

An environmental management 
system in line with the 
international environmental 
management standard ISO 
14001 has been established at 
all production sites and has also 
been externally audited at 197 
locations

Assessments and audits 
conducted at suppliers 

Certification to DIN EN 16001 of 
the energy management system 
rolled out at the Homburg plant

Principle 8:  
Initiatives to promote 
greater environmental 
responsibility

Environmental management

Principles of occupational 
safety and environmental 
protection

Design for Environment 
(DfE)

Bosch Sustainability Portal 

Global network of 
environmental officers and 
coordinators from regions 

Global DfE network for 
developing innovative and 
environmentally friendly 
products 

Ideas competitions such 
as the Eco Leader Award 
presented by Bosch in 
Canada for environmental 
initiatives that promote a 
sustainable lifestyle

Some 80 percent of Bosch 
associates who took part in 
a survey are confident that 
the Bosch Group is making 
an important contribution to 
environmental protection

A total of 24 Bosch locations in 
the U.S., Mexico, and Canada 
took part in the global “Earth 
Hour” campaign run by the 
environmental foundation WWF 
and switched off the lights for 
an hour on March 27, 2010 as 
a sign of their commitment to 
environmental protection
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Principle Systems Activities Payments

Principle 9: 
Development 
and diffusion of 
environmentally friendly 
technologies

Environmental management

Principles of occupational 
safety and environmental 
protection

Design for Environment 
(DfE)

Anchoring sustainability in 
product development in an 
internal Bosch standard

Development partnerships 
with research institutes and 
universities and participation 
in the high-tech strategy for 
climate protection launched 
by the German Federal 
Ministry of Education and 
Research (BMBF) in 2007

Some 45 percent of investment 
in research and development 
totaling 3.8 billion euros went 
into environmentally friendly 
technologies

Some 40 percent of sales were 
generated by products designed 
to boost energy and resource 
efficiency

Introduction of the hybrid drive 
in 2010 with two concepts for 
commercial vehicles. 

Increase in sales of the fuel-saving 
start-stop system since the launch 
of series production in 2007 – 
total of 2.6 million units sold

The Zeolith® drying system 
in Bosch brand dishwashers 
tapped into new dimensions 
in energy efficiency, winning 
the “Climate and Environment 
Innovation Award” presented by 
the Confederation of German 
Industries

Principle 10:  
Work against corruption

Compliance management 
and guidelines for dealing 
with conflicts of interest 

Code of Business Conduct 

Principles of corporate 
social responsibility 

Compliance hotline and 
e-mail and reporting system 
for associates 

Control via central 
compliance committee and 
regional compliance officers  

Membership of Transparency 
International e.V. 

Regular associate participation in 
compulsory training on the issues 
of compliance, money laundering, 
legality, and fraud. 
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