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We strive for supplying outstanding sustainable building material solutions for a better 
quality of life. 
 
As a signatory of the UN Global Compact, Wienerberger is committed to incorporating the “ten 
principles” in the areas of human rights, labour rights, the environment and the fight against 
bribery and corruption into its business policies. This commitment is also expressed by the 
Wienerberger Mission Statement: 
 
“Wienerberger regards the economy as an integral part of society which is designed to serve 
people and generate benefits for all. Our goal is to create sustainable values with natural products: 
a residential environment of highest quality and safety for our customers, a sound investment for 
our shareholders and attractive jobs for our employees. We take our role as a responsible member 
of society seriously and act in accordance with economic, ecological and social principles – in order 
to remain successful in the future.” 
 

In 2011, we have taken several important steps to achieve this goal ranging from the 
improvement of energy efficiency in production and energy-efficient product design to 
occupational safety. We have restructured and strengthened our sustainability management and 
have put an even much stronger focus on continuous improvement in the four core areas which we 
have identified for our sustainability performance:  environmental protection in production, 
sustainable products, employees and corporate social responsibility.  
 
With the instrument of our Environmental Action Plan we have already succeeded to significantly 
reduce the specific energy consumption and the specific CO2 output in our production in 2011. 
Additionally we are investigating intensively the possibilities to replace fossil fuels by renewable 
energy and also the technical feasibility of the use of secondary raw materials and recycling. First 
successes regarding these issues were already achieved in 2011. 
 



 
Our vision for buildings of the future: healthy, energy-efficient, attractive and affordable. In order 
to make this vision reality, we are developing from a supplier of building materials into a partner 
with concepts for sustainable construction. We supply complete solutions that are easy to realize 
and individually adaptable – naturally with the right products and feel-good atmosphere for the 
entire family. One of the most important trends in new residential construction is the increasing 
focus on sustainability and energy efficiency. In order to realize our vision for healthy, energy-
efficient and sustainable buildings that are attractive and affordable, we joined together with 
partners from heating technology, thermal insulation and other fields to develop a building model 
– the e4 BRICKHOUSE concept. This concept meets all applicable requirements, including the 
strict near-zero energy standards defined by the European Union that will take effect in 2020. Our 
e4 BRICKHOUSE concept offers families an energy-efficient, healthy house that is also affordable. 
It reflects the growing wish of many private builders to make a statement in support of climate 
protection with their own building plans. We want to give people a home where they can feel well 
throughout their entire lifetime. 
 
In the important area of our employees we succeeded to very significantly reduce the frequency of 
occupational accidents in all countries by a large number of individual projects and we are 
continuing our efforts also this year and in the future. 
 
We have also restructured the whole area of our Corporate Social Responsibility activities and 
have developed a Wienerberger donation guideline. We will focus our respective projects in the 
future on those countries where we are on the market and besides providing shelter for families in 
trouble we will also invest in supporting young highly talented but disadvantaged people in their 
education. 
 
All these changes and developments need time. We have therefore decided to publish our 
sustainability report for the year 2011 later (most probably in July) than in the past years and we 
also publish an update of figures only and not a full report this year. As soon as this update is 
available we will of course publish it and provide it to UN Global Compact. A full sustainability 
report based on the new principles and targets will then be published in 2013 for the year 2012. 
 
The strength of Wienerberger is based on a strong and dynamic corporate culture with a high 
degree of efficiency in which goal orientation, entrepreneurial achievement and responsibility are a 
matter of course. Our operating companies owe their success to their highly motivated employees 
and managers whose drive to achieve is supported by the group’s corporate services. 
This dedication is also honoured by our customers and business partners. 
 
 
 

 
Heimo Scheuch, CEO 

 
 



 

United Nations Global Compact 

 

Wienerberger joined the UN Global Compact in 2003. This initiative was introduced by the United 
Nations in 1999 to promote good corporate citizenship and now encompasses ten guiding principles 
from the areas of human rights, labour standards, environmental protection and measures to combat 
corruption. Companies that join the program agree to voluntarily comply with the principles that are 
published on the UN Global Compact website.  

The following table provides an overview of some of the actions taken by Wienerberger during 2010 
and 2011 to implement the ten Global Compact (“GC”) Principles. Reference is still made to the 
Wienerberger Sustainability Report 2010 which contains a detailed description of 
Wienerberger’s activities and policies to implement the GC principles, because the 
Sustainability Report 2011 will only be available in summer 2012. The table also refers to the 
corresponding Global Reporting Initiative (GRI) indicators which provide a framework for measuring 
progress on the GC principles.   

 

GC Principles Actions* Measurement in 
the Sustainability 
Report 201o 

Human Rights  GRI Index Page No.* 

Principle 1: Businesses should support and respect the 
protection of internationally proclaimed 
human rights; 

Within its sphere of influence, Wienerberger guarantees 
protection for basic human rights. Wienerberger’s Social 
Charter firmly commits the Group to compliance with the 
applicable conventions and recommendations of ILO (p. 60). 
These include the provision of appropriate, i.e. healthy and 
safe working conditions. Occupational safety was a special 
focus of our efforts during 2010. The Safety Initiative 2010 
included the roll-out of a group-wide safety standard to all 
our plants, which substantially reduced the frequency and 
severity of work accidents (p. 62, 63, 67-70). 
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Principle 2: and make sure that they are not complicit 
in human rights abuses. 

Labour 

Principle 3:  Businesses should uphold the freedom of 
association and the effective recognition of 
the right to collective bargaining; 

With the signing of a Social Charter, Wienerberger has also 
committed to supporting the freedom of association and 
collective negotiations at all locations, preventing child and 
forced labour and preserving equal opportunity regardless of 
age, gender, culture or origin (p. 60, 74-77). In 2010, 
Wienerberger introduced reporting on the share of women in 
top and senior management positions and on the age 
structure of employees (p. 65, 66).  
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Principle 4: the elimination of all forms of forced and 
compulsory labour; 

Principle 5: the effective abolition of child labour; 

Principle 6: and the elimination of discrimination in 
respect of employment and occupation. 

Environment 

Principle 7:  Businesses should support a precautionary 
approach to environmental challenges; 

Wienerberger takes environmental protection in production 
very seriously. The use of natural raw materials, responsible 
interaction with clay extraction sites and the greatest 
possible conservation of resources are core principles of 
sustainable production (p. 34). Energy efficiency in 
production is a focal point of our R&D activities (p. 35, 36). In 
2010, the Environmental Action Plan (EAP), a package of 
measures to significantly reduce CO2 emissions as well as the 
dependence on fossil fuels, was implemented at selected 
Wienerberger plants. First successes, which include a 
reduction of roughly 10% in specific energy requirements at 
one location, have already been realized (p 36, 42). Energy 
efficiency is also a focal point of product R&D. Wienerberger 
aims to develop house concepts that are energy-efficient and 
economical at the same time and promotes a holistic view of 
buildings – from the building shell to the technical equipment 
and energy carriers used. In 2010, the product line of high 
thermal insulating filled bricks was extended to include a clay 
block filled with mineral wool (p. 48-50, 53-56). 
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Principle 8:  undertake initiatives to promote greater 
environmental responsibility; 

Principle 9:  and encourage the development and 
diffusion of environmentally friendly 
technologies. 

Anti-corruption 

Principle 10:  
 

Businesses should work against all forms 
of corruption, including extortion and 
bribery.   

Wienerberger is committed to free and fair competition, and 
rejects any form of corruption. In 2010, Wienerberger issued 
a group-wide guideline on business gifts, and compliance with 
the guideline was reviewed by internal audit in 15 countries 
(p. 80, 81). 
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* Page numbers refer to the Wienerberger Sustainability Report 2010. 

 



 

Measurement of progress for the year 2011 
 
The Sustainability Report 2011 will only be available in summer 2012.  
As a preview the recent developments of central Wienerberger Sustainability KPIs are shown in the following tables: 
 
 

Energy: 
 

Direct and indirect energy consumption (MWh) 2007 2008 2009 2010 2011 

Natural gas 8.317.926 7.904.865 5.498.556 6.062.614 6.239.053 

Liquid gas 212.075 150.043 61.518 70.591 72.277 

Heating oils 375.125 200.834 106.947 112.178 89.911 

Coal 443.098 335.633 126.611 234.629 247.534 

            

Electrical energy 1.060.542 971.062 713.244 800.985 836.520 

Total energy (MWh) 10.408.765 9.562.437 6.506.877 7.280.997 7.485.296 
 
 

Specific total energy (kWh/t) 2007 2008 2009 2010 2011 

Roof 1.279 1.304 1.226 1.183 1.108 

Wall 412 407 409 413 396 

Facade 659 689 743 709 673 

Concrete pavers ( Semmelrock) 0 0 14 15 16 

Wienerberger total 501 502 488 489 470 
 
 

Share of electricity from renewable sources (kWh) renewable fossil total 
Share 
renewable [%] 

Wienerberger 284.053.578 367.607.731 651.661.309 43,59 
Semmelrock 6.514.398 18.257.886 24.772.284 26,30 
Total 290.567.976 390.542.715 681.110.691 42,66 

 
 
 

CO2: 
 

CO2-emissions [ t CO2 ] 2007 2008 2009 2010 2011 

Fuel emissions  1.143.865 1.310.589 820.899 989.576   

Process emissions (raw material & fossil additives)   1.024.601 979.607 628.360 588.035   

CO2 total according ETS-rules  2.168.466 2.290.196 1.449.259 1.482.315 1.595.714 

Non ETS countries / factories 940.765 463.129 320.069 400.356 324.673 

Wienerberger totalt - without biogenous 3.109.231 2.753.325 1.769.328 1.882.671 1.920.387 

From biogenous additives 623.695 388.028 285.150 292.311   
 
 

Specific CO2 emissions [kg CO2/t fired product] 2007 2008 2009 2010 2011 

Roof 0,251 0,249 0,234 0,228 0,216 

Wall 0,154 0,150 0,142 0,131 0,130 

Facade 0,168 0,163 0,167 0,161 0,161 

Total 0,166 0,162 0,157 0,149 0,147 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
Actual year 2011 
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Safety: 

 
 
For additional information, please contact: 
Gerhard Koch, Sustainability Manager  
Gerhard.koch@wienerberger.com | +43 1 60192 320 


