
 

 
 
 
 
 

 

Support of the Global Compact 
The assumption of responsibility for society and future generations has a long tradition at 

Bosch. In joining the United Nations Global Compact in 2004 we acknowledged and 

emphasized our responsibility to support the key issues as specified in the Compact’s  

10 principles. As Franz Fehrenbach, Chairman of the Board of Management of Robert Bosch 

GmbH, said: “We want to advance those principles within our sphere of influence. We commit to 

making the Global Compact and its principles part of the strategy, culture and day-to-day 

operation of our company.”  

 
Company Profile 
The Bosch Group is a leading global supplier of technology and services. In the areas of 

automotive and industrial technology, consumer goods, and building technology, more than 

270,000 associates generated sales of over 46 billion euros in 2007. The Bosch Group 

comprises Robert Bosch GmbH and its more than 300 subsidiaries and regional companies in 

roughly 50 countries.  

The slogan “Invented for life” stands for reliable technology designed and built to last, 

technology that accompanies people for a good part of their lives. It also embodies intelligent, 

innovative, and beneficial technology that contributes to the conservation of resources, and that 

helps people improve the quality of life, both for themselves and others. 

 

Communication 
In 2006 we published our first report on Corporate Social Responsibility, describing the activities 

of the Bosch Group for its associates, for society, and for the environment in one single report.  

The next report will be presented to the public in July 2008. At the same time, we will launch a 

website on Corporate Social Responsibility, facilitating access to information about our 

activities, facts and figures, as well as to our sustainability program. In this way, we will improve 

public accountability and transparency. 
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On the following pages, we have summarized major guidelines, policies, and projects with 

respect to the Global Compact’s principles. These policies are openly communicated: not only 

to our associates but also to the public at large. For further information, please consult 

www.bosch.com as well as the links on our fact sheet. 

 

Special Activity in 2007/2008  

Over the past months we have developed our Code of Business Conduct, bringing together 

for the first time the central elements of the guidelines and procedures for lawful behaviour that 

already are in place at Bosch. It clarifies the principles of compliance with laws and statutes and 

gives associates guidance on their conduct. Among many other things, the Code of Business 

Conduct includes rules against bribery, extortion, and cartel agreements.  

 

The principle of legality has a long tradition at Bosch. As early as 1921, the company’s founder, 

Robert Bosch, wrote: “In the long term, an honest and fair approach to doing business will 

always be the most profitable. And the business world holds such an approach in much higher 

esteem than is generally imagined.”  Strict compliance with every legal requirement is an 

essential element of the Bosch corporate culture. The Chairman of the Board of Management, 

Franz Fehrenbach, puts it succinctly: “We work for a company which proves that business 

success and legality are a perfect fit”. 

 

In addition to the Code of Business Conduct, a global compliance organization with officers in all 

regions will be established by the end of 2008. Associates will be able to contact the 

organization for advice or to report possible violations – in person, via hotline, or by e-mail, even 

anonymously if they wish. 

 

Another central element of the compliance organization is training. All exempt associates are 

required to complete a computer-based training course on the subject of Compliance & 

Business Ethics. Depending on their roles, certain associates working in areas such as 

purchasing, sales, engineering, or development also have to take additional modules that are 

concerned with such subjects as anti-trust law and product liability. Ultimately, the issue of 

compliance affects every associate at Bosch. In the course of 2008, therefore, associates will 

receive a letter from the company setting out the principles of the Code of Business Conduct.  

 

In this way, our position with regard to the Global Compact’s Principle 10 - Businesses should 

work against corruption in all its forms, including extortion and bribery - is transparent and 

actively communicated to our associates worldwide. 
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Bosch Policies and Global Compact’s Principles  
1. Bosch Values 

Bosch has always been a value-driven company. Many of our values can be traced back to our 

founder Robert Bosch, while other values have changed or have arisen over the decades. The 

values that guide our actions have now been put into writing. They are a core element of our 

corporate culture. The other elements are our vision, our mission, and our core competencies, 

complemented by the Bosch Business System. Taken together, these provide the frame of 

reference for our everyday work. We call this frame of reference our House of Orientation. Our 

values reflect the manner in which we run our business: our professional ethics in our dealings 

with our business partners, investors, associates, and society. 

Above all, the Bosch values Responsibility, Fairness, Cultural diversity as well as Reliability, 

credibility, and legality correlate closely with the Global Compact’s principles. 

 
2. Basic principles of social responsibility at Bosch 

In 2004, the Board of Management of Robert Bosch GmbH and the employee representatives 

affirmed their commitment to common principles of social responsibility by signing the principles 

of social responsibility at Bosch. The principles take their lead from the basic labor standards of 

the International Labor Organization (ILO) and clearly state our position with regard to the 

following principles of the Global Compact: 

- Principle 1:  Businesses should support and respect the protection of international  

proclaimed human rights. 

- Principle 3: Businesses should uphold the freedom of association and the effective  

   recognition of the right to collective bargaining; and 

- Principle 6: The elimination of discrimination in respect of employment and  

occupation. 

Implementation:  Our principles of social responsibility explicitly contain rules for  

   Implementation, and detail the actions to be taken in case of complaints. 

 

3. Purchasing: Guidelines of the Bosch Group 

In the preamble to the above guidelines, as well as in our Terms and Conditions of Purchase 

(Paragraph 14 Social Responsibility and Protection of the Environment) we refer to the Global 

Compact’s principles: 

The supplier shall comply with the respective statutory provisions governing the treatment of 
employees, environmental protection and health and safety at work and to work on reducing the 
adverse effects of its activities on human beings and the environment. In this respect the 
supplier shall set up and further develop a management system in accordance with ISO 14001 
within the realms of its possibilities. Further, the supplier shall comply with the principles of the 
UN Global Compact Initiative relating basically to the protection of international human rights, 
the right of collective bargaining, the abolition of forced labor and child labor, the elimination of 
discrimination when personnel is engaged and employed, the responsibility for the environment 
and the prevention of corruption. 
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The audits we perform during supplier and process evaluation are aimed at ensuring that our 

partners also adhere to the basic labor standards of the International Labor Organization (ILO). 

Auditors trained in using our in-house systems review and document the status of occupational 

safety and environmental protection at our suppliers’ plants. The audit is usually carried out as 

part of quality audits or during the supplier potential assessment. There is no need to assess 

environmental protection if the supplier is certified to ISO 14 001, and the same applies to 

occupational safety if the company has an OHSAS 18 001 certificate. As a matter of policy, 

however, we always investigate the issue of child labor. We conduct special audits if we learn of 

criticism by non-governmental organizations – due to inadequate environmental protection, for 

example, or to poor working conditions. 

 

Environment  
Principle 7: Businesses should support a precautionary approach to environmental  

challenges; 

Principle 8: Undertake initiatives to promote greater environmental responsibility; 

Principle 9: Encourage the development and diffusion of environmentally friendly  

technologies. 

 

Products 

Many Bosch appliances, systems, and components contribute directly to protecting the 

environment and conserving resources by reducing the demand for energy, using renewable 

energies, avoiding energy waste, allowing the use of alternative fuels, and reducing emissions. 

Any Bosch product whose operation involves the consumption of raw materials is continuously 

developed further so that it gets by with less material, energy, and water. We regard the 

excellent environmental benefit of our products as vital for securing our long-term position in the 

world market. 

 

Management 

The Bosch Group has been committed to environmental protection since 1973, when guidelines 

formulated by the Board of Management became permanent components of corporate policy. In 

1995, an environmental management system was introduced at all manufacturing locations.  

The system was further developed in 2001 and now encompasses all aspects of manufacturing: 

quality, occupational safety, fire and environmental protection. 
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Implementation  

In the mid 1990s we began certification of our manufacturing sites. Since then, 145 of our 264 

sites have been certified to ISO 14 001. Training courses increase the environmental 

awareness of associates and help to ensure economical use of resources and safety-conscious 

practices. In all our business sectors, only between five and 20 percent of all pollution caused 

during a product’s life cycle is caused during the actual production process. Nonetheless, 

resource-efficient and eco-friendly production methods form the bedrock of our environmental 

philosophy, because they minimize risks, improve working conditions, and save production 

costs. 

 

Outcome 

Environmental data, including material and energy flows, are published annually on our website. 

This reporting encompasses 222 Bosch Group locations, which account for 76.7 percent of 

associates. 

 

Sustainability Program 
Our sustainability program documents what targets we have achieved in the past few years, as 

well as the targets we have set ourselves for putting our ecological and social responsibility into 

practice in the years to come. 

 

 

Sharing the Communication on Progress (COP) 
Our upcoming report on Corporate Social Responsibility will be posted on our websites and 

mailed direct to roughly 500 people. In addition, we are preparing training and information tools 

for our associates. 

 

 

Contact 
Dr. Sabine Lutz 

Corporate Communications – Corporate Citizenship 
Robert Bosch GmbH 
sabine.lutz@de.bosch.com 


