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Human rights: 

Principle 1: Businesses should support and respect the  
protection of internationally proclaimed human rights.

Principle 2: Businesses should ensure they are not complicit 
in human rights abuses.

OUR COMMITMENT
TO THE GLOBAL COMPACT

04#
OUR COMMITMENT
TO THE GLOBAL COMPACT

2014 marks Arval’s 10th anniversary as a member of the United  
Nations Global Compact. A decade after signing the agreement, Arval is as

committed as ever to aligning its operations and strategies with Global Compact’s 
ten guiding principles:

Labour: 

Principle 3: Businesses should uphold the freedom of  
association and the effective recognition of the right to  
collective bargaining.

Principle 4: Businesses should support the elimination of all 
forms of forced and compulsory labour.

Principle 5: Businesses should uphold the effective abolition 
of child labour.

Principle 6: Businesses should uphold the elimination of 
discrimination in respect of employment and occupation.

Environment: 

Principle 7: Businesses should support a precautionary  
approach to environmental challenges.

Principle 8: Businesses should undertake initiatives to  
promote greater environmental responsibility.

Principle 9: Businesses should encourage the development 
and diffusion of environmentally friendly technologies. 

Anti-corruption: 

Principle 10: Businesses should work against corruption in 
all its forms, including extortion and bribery.

Within this report, a large number of examples shows how Arval is putting 
these principles into action.
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CELEBRATING 10 YEARS 
AS A GLOBAL COMPACT MEMBER

Ten years ago, Arval made history in the automotive industry by being the first full-service leasing 
company to sign the United Nations Global Compact. Since then, we have continued to strengthen 
our commitment to Corporate Social Responsibility year after year. 

Today, Arval’s CSR policy is structured around 4 pillars – Economic, Social, Civic, and Environmen-
tal responsibility – and 12 commitments. In practice, we make it a reality through the concrete 
actions that are undertaken by all our entities around the world: developing sustainable economic  
solutions in an ethical way; pursuing a committed and fair human resources policy; on the civic front,  
combating exclusion and promoting education and culture; and in terms of the environment,  
combating climate change. 

We have set specific goals and key CSR indicators aligned with those of BNP Paribas to measure our 
progress: by 2015, for instance, we aim to reduce our CO2 emissions by 10% and our paper consump-
tion by 15% per employee. 

At Arval, customers and drivers are at the heart of our concerns. We offer them expert advice to 
manage their mobility needs and find a perfect balance between cost-efficiency, environmental  
sustainability, and safety. This includes advice on how to improve their TCO (total costs of  
ownership), by choosing the right vehicles for their specific needs, and influencing drivers’  
behaviour to reduce fuel consumption and pollution.

Innovation has always been on top of our agenda at Arval, in order to offer our customers and  
drivers state-of-the-art tools and services with an embedded CSR component. A recent example is 
the Arval Smart Experience, a far-reaching plan launched last year with the ambition to revamp the 
company’s customer and driver relationships. It offers innovative, interactive services designed to 
foster a new relationship with fleet managers and drivers using online tools and social networks: an  
innovative, smart way to communicate with them, bring greater proximity and interactivity, and 
also give easy access and greater visibility to our existing services. Another example is the use of  
telematics to analyse data and advise our customers on how to limit their carbon emissions and 
improve safety. Such innovations form the spearhead of Arval’s CSR-inspired approach to customer 
care.

2014 for Arval is the 10th anniversary of our signing of the Global Compact, but also the 25th 
anniversary of our company. We will be celebrating it throughout the year by implementing and  
spreading innovative programmes, products and services through all our subsidiaries: tangible  
actions that will continue to extend the scope of our CSR activities. The start of a new page in the 
history that Arval is writing!  

Philippe Bismut
CEO Arval



ECONOMIC
RESPONSIBILITY
As a key player in automotive leasing, Arval strives to develop 
innovative and sustainable solutions that help its customers 

improve their cost-efficiency, including fleet optimisation, hired 
costs, enhanced TCO, and mobility audits. Furthermore, Arval 

aims to act responsibly in everything it does, striving for  
honesty and integrity in every aspect of its business. 



What is the impact of CSR on TCO?
We advise our customers on three main topics: 
reducing cost, increasing driver motivation, and  
reducing the environmental footprint. All of these 
can be achieved using the TCO methodology. 

What actions does this entail? 
When you come for TCO consulting, you will first 
look at the financial part. A company that owns its 
cars will probably keep them 7 to 10 years. When 
you lease a car, the duration is shorter, which 
means you enjoy quicker the innovations in terms 
of CO2 and pollutant reduction that car manufac-
turers have embedded into their newest vehicles. 

The second layer is driver behaviour, and the im-
pact of the driver’s style on fuel costs: we believe 
that better driving behaviour will lead to less fuel 
spent, as well as less CO2 emissions. It will also 
lead to preserving scarce energy resources. So we 
strongly believe that drivers have the solutions in 
their brain, hands and feet to decrease their neg-
ative impact. 

The third level is taxes. Taxes at least in Europe 
are mainly based on CO2 emissions today, and in 
future on NOx and other pollutants too. The fact 
that we precisely measure the impact of a vehicle 
on the environment is therefore critical in the TCO 
calculation. 

What are the benefits for the customers? 
Besides the economic approach of calculating TCO, 
there is the pragmatic approach, in other words 
looking at where the cars are driven: for short dis-
tances and city use, why not use the electric alter-
native? If you have a fair mix between cities and 
highways, long and short distances, why not look 
at hybrid vehicles, especially when they are driven 
by better educated drivers who will contribute to 
turning recommendation into action, and make it 
happen. In this way, companies, advisers and driv-
ers all contribute to reducing pollution and playing 
a role in climate change. 

How do you take this further? 
The trend is not to think in terms of “one size fits 
all”, but to localise our recommendations based on  
specific patterns of use: Why don’t we 
use electric vehicles for cities where the  
mileage is appropriate, or hybrid technology 
where the mix between short and long  
distances makes it compatible? How about  
changing drivers’ behaviour to seriously reduce 
fuel consumption and achieve goals in terms of  
CO2 and pollution reduction? What we aim for is 
the successful and practical implementation of our  
recommendations, in other words “making it  
happen”. 

CSR AND TCO:
TURNING ADVICE INTO ACTION

Denis Férault
Head of Consulting, ARVAL

WHAT WE AIM FOR IS THE SUCCESSFUL AND PRACTICAL IMPLEMENTATION OF OUR  
RECOMMENDATIONS, IN OTHER WORDS MAKING IT HAPPEN.

‘‘
‘‘



ENHANCE OUR TOTAL COST
OF OWNERSHIP (TCO) APPROACH
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Arval aims to help customers optimise the total cost of ownership (TCO) 
of their vehicles, while offering full transparency in its disclosure of  
information. For this reason, Arval’s Total Cost of Ownership methodology 
always includes direct and indirect cost and incentives. In its mobility 
audits, Arval Consulting applies even more comprehensive standards,  
incorporating all means of transport to calculate the Total Cost of  
Mobility for mature audiences. 

Arval also aims to explain any hidden costs to customers and provide 
solutions to optimise their fleet management and therefore offer them 
increased value for money. To help customers make better-informed 
decisions, Arval gives them access to Arval Analytics, a powerful data  
analysis tool that features important Key Performance Indicators, fleet 
spending tendencies and fleet usage and consumption trends. 

ACT WITH
BUSINESS ETHICS

Ensure ethical behaviour 

At Arval, honesty and integrity are upheld as 
essential values in the workplace. For this  
reason, the company enforces a strict Code of  
Conduct and anti-bribery policy that apply to every  
Arval subsidiary and cover relationships with all 
stakeholders across the whole lifecycle of the 
vehicle leasing product.

To ensure adherence to these policies at both 
local and headquarters level, the internal PC&C 
(Permanent Control and Compliance) function is 
entrusted with the following responsibilities:

• Upholding rules governing the acceptance of 
gifts within business relationships

• Ensuring all working relationships are subject 
to a signed contract

• Following up financial transactions to  
eliminate the possibility of legal or fiscal fraud

• Enforcing the strict ban on cash payments 
from customers or partners, even in countries 
where this form of payment may still be com-
mon practice

• Advising employees on how to behave and 
speak with competitors

Ensure supplier standards

A charter has been developed for suppliers, 
and is systematically signed and applied by all  
entities in the scope of ISO 14001.  
Rather than signing the supplier’s own charter,  
Arval insists that its charter, which fully  
respects Global Compact principles, is  
included in all Request for proposal (RFP) and 
new contracts. Furthermore, a questionnaire 
about the supplier’s CSR policy is systematically  
included in each RFP, and many countries send 
an annual CSR-oriented assessment to major  
suppliers. On top of this, Arval regularly audits 
and assesses key suppliers. 

13#
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Developing sustainable solutions in 
an ethical way

As a subsidiary of BNP Paribas that special-
ises in the full service leasing of multi-brand  
vehicles to companies, Arval develops innovative 
solutions to help its customers adopt a respon-
sible approach to mobility. Our customer CSR 
approach is built around four main cornerstones: 

- Car Policy (enhancing TCO through fleet  
analysis, vehicle selection advice, CO2 reduction 
targets) 

- Sustainable Services and Solutions (advice on 
choosing leasing services with embedded CSR, 
fleet optimisation through car sharing, Arval 
preferred maintenance network) 

- Driver Care (eco and safety training, safety kits 
for drivers, safety and eco tips, eco smart apps) 

- Reporting and Offsetting (regular reporting on 
fuel costs, CO2 emissions, driver accidents, plus 
fleet and business reviews to advise customers 
on actions plan and carbon offsetting solution) 

As example with the new programme  
Arval Smart Experience, Arval has launched 
an eco-safety challenge on mobile devices to  
encourage everyone to be responsible for 
their own driving behaviour. This positive CSR  
approach   promotes news services, solutions 
and increased interaction with customers.

Being the first Operational Leasing  
company to provide this product in the  
sector, Arval Turkey has given eco &  
safety trainings more than 600 drivers till  
today.

Communicate systematically and 
promote our CSR approach

Arval’s commitment to CSR is what sets it apart 
as a fleet manager – and, for this reason, it 
strives to regularly communicate about how 
promises are put into action. Arval’s different 
entities regularly organise discussion groups 
around important CSR topics such as road safety, 
car sharing, and fuel alternatives. 

All new local websites include a section on 
sustainable development, accessible from 
the homepage, which presents Arval’s CSR  
policies and commitments. Arval Italy even  
has a website dedicated to sustainability,  
named Ecopolis, while Arval Romania  
maitains a Drive4Life website about its  
Eco & Safety programme. Some countries as 
UK, Spain, France, produce an annual report  
with their local CSR policy which they  
share with employees & customers.

EMBED CSR IN OUR RANGE
OF PRODUCTS AND SERVICES

14#
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Thanks to a programme of regular training sessions, ARVAL SWITZERLAND 
keeps its staff up-to-date with anti-money laundering guidelines, processes and  
responsibilities – ensuring they can always behave 100% ethically in their financial  

dealings.

ARVAL FRANCE’s new Car Sharing programme allows staff members to  
book a vehicle for business use via a Web-based platform. In just two clicks,  
employees can consult vehicle availability and make their reservation. Not only 
does the system optimise vehicle usage, it also contributes to reducing fleet  
management costs and the company’s overall ecological footprint.

ARVAL HUNGARY has implemented Garage Audits. All the subsidiary’s garage  

partners now undergo an annual audit to evaluate their performance in 

terms of quality and CSR (e.g.: usage and storage of used oil, parts, etc). The  

initiative is yet another demonstration of Arval’s company-wide commitment to 

high standards.

ARVAL UK has developed a CSR-oriented questionnaire to select and evaluate  

its suppliers. The company seeks to use suppliers that help reduce its overall  

environmental impact. CSR is becoming increasingly important for all  

organisations, impacting every aspect of business, and it is key to Arval that all  

suppliers strive to meet and, if possible, exceed its CSR guidelines.  

EXTERNAL  ACTIONS

CO2 BELOW
120 G/KM

ACTIONS
FROM AROUND
THE WORLD

In August 2013, ARVAL UK won the Business Car Techies award for its  

innovative online rental calculator. The tool helps fleet managers calculate the most  

cost-effective solution for adhoc business journeys. Free of charge and easy to use, 

it offers a simple, efficient way for businesses to save money.

ARVAL TURKEY has organized the 4th Corporate Vehicle Observatory (CVO) event 

on the 29th of November 2013, which focused on driver behaviours last year.  

Customers and prospects, journalists and attendees from TEB participated in the 

event. CVO barometer results were shared and a workshop has been organized 

with the customers in an interactive way.

Every month, ARVAL GERMANY gives its customers a new  
opportunity to be both economical and  
ecological with their driving. The subsidiary’s  
special monthly offer always  features at least one  
vehicle with “CO2 below 120 g/km” and frequently  
includes hybrid vehicles, allowing drivers to reduce their  
greenhouse gas emissions while benefiting from lower 
rental costs.

INTERNAL  ACTIONS



As well as its commitment to being a corporate citizen for customers 
and stakeholders, Arval fully recognises and upholds its  

responsibility towards employees. Across all aspects of the company, 
it strives to pursue a committed and fair human resources policy that 

respects employee diversity and individuality. 

SOCIAL
RESPONSIBILITY



TRAIN STAFF MEMBERS TO BUILD 
UP LONG-TERM AND ETHICAL 
BUSINESS RELATIONS 
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Arval is committed to establishing and maintaining managerial  
training programmes that help staff to build long-term ethical business 
relations. As part of this commitment, Arval has adopted the BNP Paribas  
Management Principles, which have long proved their worth as  
guidelines for ethical business conduct. 

In 2014, the Arval Academy Training Path will be implemented across 
different subsidiaries. Designed to train new sales employees, the  
programme includes the MyDevelopment tool, which has already proved 
a success in France and the UK. Staff training has also been strength-
ened through an initiative that helps new recruits to fully understand the  
company, its products and the Arval approach to customer relationships.

PROMOTE DIVERSITY

21#
SOCIAL RESPONSIBILITY

Non-discrimination is one of the pillars of Arval’s Human Resources 
Guiding Principles and of the Arval Mobility Policy, which was fully im-
plemented in 2013. In order to enforce this commitment, Arval trains its 
HR managers in non-discrimination practices and teaches them to pro-
mote inclusion and diversity. The Arval Management Committee now has 
strong female representation and a wide spread of nationalities.

Arval Austria now enforces a test to ensure there is no workplace  
discrimination, in line with the country’s General Equal Treatment Act.

In the UK, Arval organised a large number of activities for its Diversity 
Week in 2013. Employees were invited to attend a teleconference with 
Welsh rugby player Gareth Thomas, who talked about his experience 
of coming out as a gay man, and Cancer Research visited the premises 
to talk about their work. Other initiatives included a Diversity Quiz for  
employees and the ‘‘Birth Place’’ campaign, which invited staff to place a 
pin on the map of the world to show where they were born.



SOLIDARITY-BASED
EMPLOYMENT MANAGEMENT 
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Communication and interaction are a key part of how Arval shows its respect for employees. Each 
year, the Global People Survey gauges employee satisfaction, and results are used as a basis for 
improvement. In addition, bottom-up communication practices such as HR breakfasts, workshops 
and focus groups help employees and managers to interact more closely.

At Arval Netherlands, a healthy work-life balance is actively promoted. Employees over the age 
of 35 are entitled to extra days off, while long-time employees (at least 3 years) also get extra 
holidays. Staff are also given considerable flexibility. They can begin and finish work when they 
want according a limited timeframe (starting between 08.00/09.30, ending between 16.30/18.00) 
as long as they complete their required hours, and holidays can be bought or sold, depending on 
personal preferences.

In Italy, the “My CV” tool offer employees a way to create and update their profile. This allows 
Human Resources to have recent information about the skills, experience and expectations of 
every employee – and to offer them suitable career opportunities. Arval Italy also organises a 
one-to-one meeting between each staff member and the HR director, so everyone has a chance 
to personally express their opinions.  

To further improve communication and transparency, Arval has launched a Mobility Portal in 
2014 to advertise vacancies across the company, giving employees everywhere a chance to  
diversify and grow their careers. 

Arval has also adopted the BNP Paribas Group’s Corporate Philanthropy programme, 
which enables staff members to get support for personal commitments towards non-profit  
organisations. In 2013, Arval UK helped to raise £ 17,660 for employee-nominated local  
charities and  Arval Germany lent its support to the Malteser Social Day and has tinkered toys for 
children and adults of a “community center” in Munich, who are living in difficult circumstances.



INTERNAL  ACTIONS
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In order to attract and retain talent, ARVAL MOROCCO has launched an  
initiative to become “THE place to work”. The programme is based on 
a wide range of actions, including renovating the premises, launching  
Account Teams, offering employees more benefits (bonuses, insurance, vehicle  
rentals), increasing training opportunities, and putting a special focus on 
female employees (e.g. paying their full salary during maternity leave,  
celebrating Women’s Day, etc.). Lastly, internal communication actions  
(regular get-togethers, an “induction programme” for new-comers, etc.) help to 
strengthen team spirit.

In 2013, ARVAL ITALY obtained the OHSAS 18001 certification. It’s referred to an 
internal management system on employee’s health & safety. This management 
system is integrated with the ISO 14001 certification and is consistent with our 
approach of continuous improvement both on environment and safety perfor-
mances. *Experts dedicated to an Account Team positioned around the same table

To apply respect as one of the 5 Arval core values, ARVAL TURKEY has organized 
an internal work shop with all employees regarding those 5 values. Results are  
analysed and presented in an Executive Commitee meeting. A golden rules 
display has been prepared for employees to remind them for false / undesirable 
aspects in operational leasing at TEB Arval.

ACTIONS
FROM AROUND
THE WORLD

76%OHSAS
18001

In order to ensure a better follow-up of its social actions, 
ARVAL FRANCE has implemented “The Disability Mission”. 
This important programme is managed by a steering  
committee, which recently organised a conference and 
debate with disabled sportsman and medal-winner  
Ryadh Sallem. The committee also publishes a booklet 
to inform employees about its actions, and ran a special  
information campaign on Echo’net to mark the  
International Day of Persons with Disabilities. Today, 76% 
of the subsidiary’s employees think that Arval supports 
equal opportunities for all staff members, whatever their 
disability (up from 69% in 2012).

In March 2013, ARVAL LUXEMBOURG signed the Luxembourg Diversity  
Charter, which binds it to promote diversity through a series of tangible actions. The  
charter can be signed by any business in Luxembourg wishing to go beyond its  
legal and regulatory obligations to overcome discrimination in the workplace, 
and focuses on six key areas, including training, self-analysis and evaluation, and  
communication.

At ARVAL BRAZIL employees are invited to take part in a collection of clothes, food 
and personal hygiene products on the last Friday of every month. The initiative, 
known as ‘‘Thank God it’s Friday’’, is organised in support of the Casa de Amparo 
Tia Marly, an organisation that provides assistance to underprivileged children. 



CIVIC
RESPONSIBILITY

Arval seeks to be a corporate citizen in each of its actions and is committed
to promoting a culture of road safety, combating exclusion, and supporting

education through various activities including corporate and other sponsorship.



INFLUENCE AND ACT 
FOR ROAD SAFETY
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Another of Arval’s objectives is to raise awareness of road safety by organising numerous 
events every year: 

- In 2013, 15 Arval subsidiaries took part in the United Nations Global Road Safety Week 
(6-12 May), during which they sent out Arval’s 10 Safe Driving Tips to more than 90,000 
customers and drivers. 

- The recent launch of the Arval Smart Experience in France, with other countries  
soon to follow, was another major event, and included the launch of the Arval Drive  
Challenge app, a serious game that offers users a fun way to test their driving skills –  
helping them become safer and more economical behind the wheel. 

- Arval also organises a variety of training sessions dedicated to eco-safety/ 
eco-driving and road safety. In France, 670 people were trained, including  
80 Arval team members with an average score of 18/20. 

29#
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Promoting personal safety

Arval undertakes a number of initiatives to help customers optimise fleet safety.  
Personalised advice is offered so customers can select a vehicle that answers their safety 
needs. At Arval UK, a customer safety benchmarking forum has been launched, and drivers 
are systematically provided with a safety kit in a number of subsidiaries, including Arval 
Hungary and Arval Russia.

Arval considers it as a corporate duty to help prevent road accidents and uphold its “duty 
of care” responsibilities. Every year, it publishes a fleet review on accident rates and road 
safety programme to fleet managers. 

The company’s expertise in the field of accident management and risk has allowed it to 
develop a comprehensive road risk programme to help customers limit their exposure to 
risk. Customers benefit in terms of legal responsibility and improve their control on visible 
and hidden costs of accidents (lost time, vehicle off the road for repair, missed orders and 
business opportunities).

In May 2013, ARVAL took part in the Second United Nations Global Road Safety Week (6-12 
May 2013), which was dedicated to pedestrian safety. Pedestrians comprise around one 
quarter of annual global road deaths, and the event focused on helping their cause by  
raising awareness of their needs and developing actions to boost pedestrian safety. In line 
with the Decade of Action for Road Safety 2011-2020, the ultimate goal is to save 5 million 
lives. Fifteen Arval subsidiaries, from all over the world, participated in the programme.

Transforming driver behaviour

As part of its commitment to road safety, Arval proposes internal training and awareness 
programmes to its customers worldwide. All customer road safety initiatives are tested 
internally before being offered externally, as a means of guaranteeing their quality and 
effectiveness. Customers are encouraged to include safety training in their Company Car 
Policy, especially in the BRICT countries. In Arval Austria, customers are advised to forbid 
the use of telephones in the car. 

Driving industry safety forward  with the ERSC

Ever since 2011, 20 Arval subsidiaries have been  
signatories of the European Road Safety Charter (ERSC), a  
European Commission initiative to reduce traffic accidents by  
implementing concrete measures and sharing best practices. 
The ERSC values are used by Arval to develop newsletters and 
other informative material for both employees and customers.



Could you describe ARVAL’s commitment to 
road safety? 
As CSR Manager at Arval UK, it makes me very 
proud that Arval has CSR at the heart of its  
culture, with road safety playing a lead role. This is  
reinforced through one of our commitments in the 
Civic pillar, to influence and act for road safety 
across the whole Arval group. 

In the United Nations’ Global Decade of  
Action for Road Safety, we’ve already shown our  
commitment by signing the European Road  
Safety Charter across all Arval countries, with  
specific country-led actions and goals. Last 
year, we supported the second year of the UN’s  
Decade of Action by developing a wide range of  
road-safety activities, including communicating 
our Safe Driving Tips to over 90,000 Arval drivers 
worldwide. 

How does ARVAL work with the wider  
community? 
The work we continue to do is recognised both 
within the UK and the European road-safety  
industry. This gives us a great platform to continue 
to raise awareness, and do even more to make the 
road safer for our employees, our customers, the 
industry, and the wider communities. 

Our road-safety activities in the UK start with 
our employees who are engaged in our Drive 
for Life programme. They receive regular safety  
advice, from winter driving to tyre safety tips. We  
risk-assess all our business drivers, and deliver a 
tailored road-safety education programme based 
on their individual needs. 

This approach has really changed the safety  
culture of our business, whilst delivering  
significant cost and insurance savings.

What initiatives have been taken in the UK? 
We aim to highlight why they should invest in road 
safety, by sharing best practices through seminars, 
events, and proactive and innovative tools. Our 
safety card was distributed to over 6,000 drivers 
in the UK: a simple but effective tool our customers 
love. Our hard-hitting crash film continues to have 
a big impact with our customers, many of whom 
have adopted the film into their own road-safety 
programme. 

Taking our road-safety messages out into the  
wider community is something we take very  
seriously. We’ve partnered with Michelin on a 
unique and award-winning road-safety puppet 
show, aimed at raising awareness with young  
drivers. Last year, this show reached over 1,600 
students in colleges across the UK. The feedback 
we received, shows that it made a huge difference 
in young drivers’ behaviours and attitudes. 

We are delighted to have won two awards last year 
in the UK, recognising our ongoing commitment to 
road safety. There are so many great initiatives 
across the whole of the Arval group. We can be  
really proud of the difference we are making to  
the safety of road users all around the world. 

Tracey SCARR
CSR Manager, Arval UK

 WE CAN BE REALLY PROUD OF THE DIFFERENCE 
WE ARE MAKING TO THE SAFETY OF ROAD USERS 
ALL AROUND THE WORLD.

‘‘
‘‘
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Taking the pulse of the industry with the CVO
 
Created in 2002, the Corporate Vehicle Observatory (CVO) is a panel of 
experts – a structure independent of Arval but supported by the company 
– tasked with researching all aspects of fleet management. Ever since its 
creation, it has been examining the different issues associated with CSR.

The success of its approach and its value to professionals has led the CVO 
to gradually widen its activity to cover 16 countries. In collaboration with 
the survey company CSA, it also conducts an annual survey of 4,800 fleet 
managers in 16 countries. The aim is to identify significant trends in fleet 
management (pros and cons of electric vehicles, expectations in terms 
of road safety, fuel, new technologies etc.) and to elaborate an annual 
barometer, a true reference for industry professionals.

In collaboration with the CVO, Arval organises working groups with  
internal experts to establish Key Performance Indicators (KPI) for  
accident costs and progress. In 2013, the annual CVO barometer focused 
on two main themes:

• Telematics       
• Mobility issues in companies (mobility plans and management, 
  car sharing, carpooling, costs etc.)

Every year, countries are encouraged to invite customers to at least one 
CVO event, workshop or roundtable focused on safety, environment, fleet 
optimisation, cost optimisation etc. Arval Italy The CVO of Arval Italy, 
for example, has published a brochure on safety equipment available 
today. The CVO in France  organises conferences on new technologies, 
such as telematics, optimising driver behaviour, reports and follow-up,  
improving road safety, traffic, journeys etc. It also publishes brochures  
on new on-board technology, the future of fleet management, taxation,  
and safety equipment. Arval UK, meanwhile, has created thematic  
videos about road safety, telematics, future mobility, and more.

33#
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CVO
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As well as helping to improve road safety, Arval 
is committed to corporate philanthropy, with a 
particular focus on the domains of education,  
exclusion, health, road safety, culture and  
solidarity. Since 2008, all Arval subsidiaries have 
maintained close and sustainable relationships 
with local Non-Governmental Organisations 
(NGOs). 

Many countries now have long relationships 
with NGOs, including Arval France, which 
has lent vehicles to the French NGO “Associa-
tion des Paralysés de France” (Association for  
Paralysed Individuals) ever since 2006. In 
2013, the ARVAL FRANCE also lent a vehicle to  
“Cravate Solidaire”, an NGO that makes  
professional clothes available to people  
looking for employment. Before the vehicle was 
sent off, it was loaded with clothes donated by  
employees. 

ARVAL RUSSIA, meanwhile, has made regular 
donations to the Pervomaisky Orphan Home 
near Kostroma since 2010, while, in 2013,  
ARVAL GERMANY donated funds to the NGO  
“Aktion Kinder-Unfallhilfe”, which helps children 
and teenagers recover from road accidents and 
raises awareness of accident prevention.

BE COMPLIANT
WITH THE UN’S GUIDING  
PRINCIPLES CONCERNING 
HUMAN RIGHTS
In order to ensure the United Nations’  
guiding principles of human rights are  
respected throughout its business relationships, 
Arval complies with Global Compact principles 
both internally and in its upstream relations 
with suppliers. The company’s global procure-
ment contracts always include a reference 
to Global Compact, and clearly stipulate that  
business partners must communicate any 
non-compliance. 

At tender level, suppliers are systematically  
given the latest Communication on  
Progress, as well as a summary of Arval’s CSR  
policy, and are required to sign Arval’s  
suppliers’ charter. Contracts of any nature must  
include a commitment to refuse child labour and  
corruption, and to reduce the environmental  
impact of business actions. Furthermore, for full  
transparency with stakeholders, the  
Communication on Progress report is published  
annually on the Global Compact website.

APPLY A CORPORATE
PHILANTHROPY
POLICY FOCUSING
ON EDUCATION, HEALTH 
AND CULTURE



In 2013, ARVAL ITALY’s CVO undertook several in-depth research 

studies into vehicle safety. One such study found that 94% of 

companies were positive about the Car Policy, a tool designed to 

promote safer driving among employees. Another study helped 

extend the concept of TCO to include an evaluation of costs  

related to unsafe driving. It found that such «unsafe costs»  

represent  17% of TCO, including 5% that is unknown to com-

panies. On average, companies spend €460 per vehicle annu-

ally without being directly aware of it. This information could 

therefore be used by companies to improve their strategic 

decision-making.

In October 2013, ARVAL BELGIUM organised an Eco & Safety  

driving event with a difference: unlike regular events of this 

kind, it included a host of special workshops and training  

sessions and was limited to 90 key decision makers.  

Participants were invited to atend an information  

session about recent changes in tax laws regarding  

company cars, eco and safety training workshops, and a 

mini car fair with 13 different brands. On top of this, Arval  

Belgium rented out the famous Zolder race circuit – which 

is known for its CSR-focused events – and gave custom-

ers an opportunity to take a test drive. Feedback was  

extremely positive, with many participants now planning to  

implement a programme rewarding the best eco-driver 

among their employees. 

ARVAL SPAIN has formed a partnership with FESVIAL, an  

independent Spanish road safety foundation, to promote safer 

driving to customers and prospects. Thanks to the partnership, 

Arval’s external communications include a special focus on road 

safety issues. Monthly invoices feature a dedicated space to  

promote road safety awareness with short, attention-grabbing 

texts such as ‘‘Did you know that fatigue causes around 20% of 

road accidents?’’. E-newsletters, meanwhile, include a short  

article written by FESVIAL Director, Luis Montoro, Professor 

on Road Safety at Valencia University.
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ARVAL PORTUGAL has developed a special Eco-Driver  

leaflet, which is systematically included in the  

Arval Driver Kit. This means customers have access 

to tips on more responsible, safer driving whenever a 

new vehicle is delivered. ARVAL PORTUGAL has devel-

oped a special Eco-Driver leaflet, which is systematically  

included in the Arval Driver Kit. This means customers have  

access to tips on more responsible, safer driving whenever a 

new vehicle is delivered.

ARVAL INDIA is currently exploring the possibility of estab-

lishing Teach India in 2014. This ambitious programme aims 

at improving the employment prospects of young people.  

Focusing on those from underprivileged backgrounds, the  

initiative strives to help both young people and their  

families to enjoy better living conditions through education. The  

ultimate aim is to help bring about a lasting change in India’s 

social fabric. 

ARVAL POLAND runs the Arval Driving Academy, a  

comprehensive training programme dedicated to  

drivers. It includes theoretical lectures on first aid and 

driving psychology, a Driver E-learning Portal with a 

360° cross-safety tool to boost driver awareness, and  

special «Road Accident Simulation» events organised at  

customers’ sites to demonstrate how to react if faced with a 

life-threatening situation. 

ARVAL RUSSIA has regularly donated funds to the Pervomaisky 

Orphan Home near Kostroma ever since 2010. Many of the  

children and teenagers in the home have physical  

disabilities, and the majority need medical care, as well as 

help in adapting and developing socially. The finances offered 

by Arval are mainly used to purchase medicine and items for 

the children’s daily lives. 

ACTIONS
FROM AROUND
THE WORLD

ARVAL ROMANIA supports the international charity HHC (Hope and Home for  

Children), which works to ensure all children have the chance 

to grow up in a home environment with the love of a family. The  

programme aims at giving hope to some of the poorest children in the 

world, notably those who are orphaned, abandoned or vulnerable.  

Like HHC, Arval Romania believes that every child has the right to a brighter future 

 with his or her parents, rather than alone on the streets or in an institution.  

The ultimate goal is to stop children being institutionalised in Romania by the  

end of 2020.

In 2012, ARVAL SLOVAKIA was once again the exclusive partner of an 
event that aims at fighting discrimination against people with disabilities.  
Organised by the NGO AV Mobilita, the event brings together able-bodied  
people and those with disabilities around cultural and recreational activities,  
aiming at breaking down barriers and promoting understanding. The  
subsidiary also purchased holiday gifts for clients from social enterprises.

ARVAL TURKEY supported the Spinal Cord Paralytics Association of Turkey  
with a powerful presence domination during the athletics competition in  
Istanbul.

In July 2013, ARVAL UK won an International  
CSR Excellence award for its education initiatives.  
The prize recognises Arval UK’s cosiderable 
efforts in educating fleet  managers, drivers,  
employees, school chidren and local communities across  
all areas of CSR activity. Among its numerous initiatives,  
the subsidiary organised a health and wellbeing  
programme for employees, created a mock crash video  
to boost awareness of road safety, and held alternative  
vehicle trials to promote electric and hybrid vehicle  
technologies. 

EXTERNAL ACTIONS



While our business is a pillar of the international automotive industry, the  
potential footprint on the environment is considerable. Our duty is therefore 

to do our best to minimise our environmental impact, as well as raise  
awareness among our customers and actively help them reduce theirs.  

For several years, Arval has developed many activities both upstream, through 
research and discussions with manufacturers, and downstream, with  
customers and colleagues. The company is committed to accurately  

measuring and optimising the environmental impact of the near 700,000  
vehicles leased to its customers.

ENVIRONMENTAL
RESPONSIBILITY



PROMOTE THE CHOICE 
AND USE OF ECO-FRIENDLY 
VEHICLES/SOLUTIONS
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Arval has developed a number of innovative services to help  
customers build an optimal car policy. Thanks to Arval’s tailored advice,  
customers can select the most ecological vehicle for their  
purposes and reduce vehicle emissions. Other services include fleet  
optimisation, car sharing programmes, eco training and tips for drivers,   
carbon offsetting for customer fleets, and regular reports on fuel  
costs and drivers accidents. Between 2012 and 2013, Arval’s advice and 
services helped reduce the total CO2 emissions across all its customers’ 
fleets by 460,000 tonnes.
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Management of vehicle emissions

Arval offers a comprehensive programme to help customers reduce the impact of their 
fleet on environment. The programme starts by measuring the emissions of the customer’s 
fleet and establishes quantitative reduction goals. Various optimisation actions are then 
proposed. Arval helps with the decision-making process, manages the calculation of CO2 
volumes, and provides its expertise for car policies and driver training. When emissions 
remain above the reduction objectives, Arval provides offsetting solution and manages the 
traceability, quality and eligibility of the underlying compensation project. 

Thanks to their knowledge of the latest innovations in engine efficiency and alternative fuel, 
Arval’s experts help customers choose the vehicles best suited to their needs. As a result of 
their advice, vehicle CO2 emissions can be reduced by around 5 tonnes per vehicle during 
the duration of the contract. 

Eco-driving training programmes teach drivers how to use their vehicles more efficiently.  
Initially, increased awareness of best practices (e.g.: driving with tyres inflated at only 60% 
of the recommended level causes over-consumption of 1 litre per 100) enables drivers to 
cut their consumption by around 5%; subsequently, training aims at bringing about a real 
change in behaviour, and at cutting fuel consumption and CO2 emissions by 8% to 14%. 

In France and the Netherlands, customers are offered a car-sharing service. “AutoPartage by 
Arval” in France and “Wisselwagen” in the Netherlands allow customers to rationalise their 
travel costs while reducing their carbon footprint.

Arval also promotes environmentally-friendly vehicles (electric, hybrid, etc.) and driving  
behaviour through other initiatives, including the production of “green catalogues” offering  
advice and suggestions. Furthermore, in 2014, Arval plans to develop an Eco-Index to  
inform customers not only about CO2 emissions, but also pollutants (NOx, hydrocarbon, etc.) 
and noise.

Eco-driving

In all countries, Arval offers its customers and employees the opportunity to partici-
pate in a complete eco-driving programme, whereby drivers are encouraged to change 
their behaviour behind the wheel and learn to use their vehicles more efficiently. The  
different courses teach drivers how to drive according to various principles such as economic  
driving, respect of the environment, and passenger and driver security. The programme can 
be expanded with a driving proficiency training course that prepares drivers for unforeseen 
traffic situations.



Arval’s commitment to the environment has been  
recognised with ISO 14001 certifications in the UK, 
France, Spain, Italy, the Czech Republic, Romania, 
Hungary, Belgium, the Netherlands, Germany and  
Slovakia. By the end of 2014, 80% of countries should 
be certified. 

Arval recognises that its day-to-day operations 
and products have both a positive and negative  
impact on the environment and is fully committed to  
minimising the pollution and harmful effects of its  
actions and products wherever practicable.

This commitment is expressed through the ISO 14001 
Environmental Management System (EMS) and other 
environmental initiatives.

The company is currently developing its environmental 
approach on several different fronts: 

• Paper usage 

Ever since 2012, Arval has deployed the BNP Paribas 
paper and printing policy, which sets quantitative  
targets in terms of paper reduction and consumption. 
Today, 40% of paper is made from sustainable methods. 

• Energy consumption 

One example of an energy consumption initiative is the 
CO2 emission limits set by Arval for its internal fleet. 
The newly defined upper limit is 135gr/km per vehicle, 
while the average CO2 emissions of the internal fleet 
must not surpass 107 gr/km per vehicle. 

• Recycling 
(wood, paper, IT materials, ink cartridges etc.) 

Many countries have implemented major recycling  
initiatives. Arval France, for example, has introduced 
recycling bins in the cafeteria and also collects used 
ink cartridges and paper for recycling, while Arval 
Czech Republic has established multiple recycling bins 
for different types of waste. 

• Eco friendly travel 

Arval France offers employees a Corporate Mobility 
Plan for professional journeys and travel between the  
workplace and their home. This plan establishes  
concrete measures such as carpooling or travel  
policies to optimise staff travel and promote more  
economic, eco-friendly mobility. 

• Eco-efficiency of buildings 

Eco-efficient buildings are one of Arval’s key environ-
mental choices, with subsidiaries in Italy and Belgium  
having moved into new state-of-the-art premises. Arval 
Belgium’s eco-building is maintained by La Serre Outil, a  
gardening and horticultural organisation that 
helps disabled people to integrate socially and  
professionally.

Optimisation of Arval fleet 

Every year, Arval fully compensates the CO2  
emissions of its own company cars from all over the 
world. This is both an internal choice by the company,  
supported by its staff. In 2014, a number of Arval entities  
participated in REDD+Kenya, a project that aims at  
reducing the impact of deforestation in Kenya and  
protecting biodiversity. Other countries have chosen  
specific projects locally.
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REDUCE ENVIRONMENTAL FOOTPRINT
LINKED TO OUR OWN OPERATIONS 

ARVAL’S COMMITMENT 
TO THE ENVIRONMENT

HAS BEEN RECOGNISED
WITH ISO 14001 

CERTIFICATIONS IN 
MANY COUNTRIES.  

BY THE END OF 2014, 
80% OF ARVAL  

SUBSIDIARIES WILL HAVE 
ACHIEVED CERTIFICATION.

Arval regularly takes stock of its environmental footprint and implements new ways to reduce it. In Germany, around 
50% of Arval’s office equipment is eco-label and toner cartridges are recycled. Arval Austria, meanwhile, uses a  
bicycle courier service to deliver documents within Vienna.

ISO 14001 certification‘‘

‘‘
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APPLY SPECIFIC
POLICIES COMMITMENTS

IN SENSITIVE SECTORS 
Arval is committed to applying risk guidelines for new clients and  

contract renewals. These guidelines account for all the sector exclusion 
policies created by BNP Paribas: defence, palm oil, nuclear power, wood 

pulp, coal-fired power generation and basic agricultural commodities. 

The aim is at creating strict investment and financing policies for  
sectors that may have a significant impact on the environment. As the 

result of in-depth analysis, these policies address the most  
critical points in the production chain, accounting for the bulk of po-

tential impact in each segment. They stipulate essential conditions and 
precise complementary criteria. As such, these criteria help pinpoint 
all the risks related to a transaction, ensuring that only responsible 

projects are selected.



ARVAL TURKEY made offsetting with Ecoact and contributed to a Wind Project in  
Istanbul, Turkey for its own company cars.

ARVAL FRANCE and the ONF are partner since 2010. This collaboration  
contributed to the renewal of 3 national forests of Ile-de-France, by financing  
1 hectare of  plantation per year. 7,600 forest seedlings were planted on  
4 hectare, with the participation of our collaborators and their children.

At ARVAL BRAZIL, annual carbon emissions are offset by planting new trees. 
Local NGO Iniciativa Verde is responsible for calculating the number of trees, 
and the service is also available to Arval customers.

In early 2013, ARVAL ITALY moved to the Saetta. The Saetta has been designed  
following sustainable architectures principles (for its orientation,  
insulation, material used…) and the heating / cooling system is powered by a  
geothermal plant.

ARVAL SWITZERLAND works with its customer Switcher, a clothing brand 
well-known for ethical manufacturing, to offset its CO2 emissions with partner 
myClimate.

EXTERNAL  ACTIONS

ARVAL ROMANIA helps finance the Tree Nation reforestation programme. 
Its current project is La Pedregoza plantation in Colombia, which aims at 
providing economic sustainability for this natural reserve dedicated to the  
conservation of equatorial flora and fauna.

ARVAL NETHERLANDS and ARVAL GERMANY have signed the Cleaner Car  
Contract, committing themselves to achieing ambitious goals in fuel  
efficiency and reaching the European Union 2020 CO2 objective of less  
than 95 gr/km per vehicle on average. In line with this objective, Arval  
Germany has created a special label to clealy identify vehicles emitting less 
than 120 gr/km in promotional material.
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In November 2013, ARVAL UK won a “Green Apple” GOLD Environmental 
award in the Business & Finance sector for its environmental initiatives.

ARVAL ITALY offers its customers Ecopolis Fleet, a product that focuses on 
minimising a company’s carbon footprint in three steps: quantification,  
reduction, and offsetting CO2 emissions in partnership with the Lifegate  
reforestation programme. Customers can choose to fully or partially offset 
their fleet’s emissions, and then pay a monthly fee corresponding to the  
requisite amount of carbon credits.

ACTIONS
FROM AROUND
THE WORLD

INTERNAL  ACTIONS

ARVAL UK has been conducing a series of alternative vehicle 
technology reviews including testing hydrogen, pure electric, 
plug-in hybrid and range extender vehicles. These vehicles have 
all been driven on the same test route capturing the vehicle’s 
performance which then enables this useful information to be 
shared with customers to help inform their decisions in relation 
to vehicle choice. In May 2013, ARVAL UK won the Fleet Manage-
ment Services award at the 2013 Fleet World Honours event in 
recognition of this initiative.

CO2



CONTACTS

CATHERINE GODART-GUYONNET
Head of Strategic Marketing

catherine.godart@arval.com

SANDRINE FERRE
Communications Director

sandrine.ferre@arval.com

22, rue des Deux Gares
92564 Rueil-Malmaison Cedex - France

Tel: +33 (0)1 57 69 50 00

arval.com


