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CREATING BUSINESS VALUE FOR HUMAN & NATURE 
 
 
 
The statement of CEO of PT. Martina Berto, Tbk. 
 
We are pleased to continuously confirm that our company, PT. Martina Berto, Tbk supports the ten principles of the Global 
Compact on human rights, labour, environment, and anti-corruption. With this communication, we express our intent to 
implement those principles. We are committed to making the Global Compact and its principles part of the strategy, culture 
and day to day operations of our company, and to engaging in collaborative projects which advance the broader 
development goals of the United Nations, particularly the Millennium Development Goals. PT. Martina Berto, Tbk will make a 
clear statement of this commitment to our stakeholders and the general public. 

We recognize that a key requirement for participation in the Global Compact is the annual submission of a Communication 
on Progress (COP) that describes our company’s efforts to implement the ten principles. We support public accountability 
and transparency, and therefore commit to report on progress within one year of joining the Global Compact, and annually 
thereafter according to the Global Compact COP policy. This include: 

 A statement signed by the chief executive expressing continued support for the Global Compact and renewing our 
ongoing commitment to the initiative and its principles. 

 A description of practical actions (i.e., disclosure of any relevant policies, procedures, activities) that the company has 
taken (or plans to undertake) to implement the Global Compact principles in each of the four issue areas (human rights, 
labour, environment, anti-corruption). 

 A measurement of outcomes (i.e., the degree to which targets/performance indicators were met, or other qualitative or 
quantitative measurements of results). 

 
 
Sincerely yours, 
            

                                            
Bryan David Emil                              Dr. (HC) Martha Tilaar 
President Director       Board of Commissioners 
PT. Martina Berto, Tbk.       PT. Martina Berto, Tbk. 
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The Ten Principles Of 
The United Nations Global Compact 

 

 

HUMAN RIGHT 
 
PRINCIPLE 1 Businesses should support and respect the protection of internationally 

proclaimed human rights; and 
 
PRINCIPLE 2 make sure that they are not complicit in human rights abuses. 
 
 

LABOUR 
 
PRINCIPLE 3 Businesses should uphold the freedom of association and the effective 

recognition of the right to collective bargaining; 
 
PRINCIPLE 4 the elimination of all forms of forced and compulsory labour; 
 
PRINCIPLE 5 the effective abolition of child labour; and  
 
PRINCIPLE 6 the elimination of discrimination in respect of employment and 

occupation. 
 
 

ENVIRONMENT 
 
PRINCIPLE 7 Businesses should support a precautionary approach to environmental 

challenges; 
 
PRINCIPLE 8 undertake initiatives to promote greater environmental responsibility; and  
 
PRINCIPLE 9 encourage the development and diffusion of environmentally friendly 

technologies. 
 
 

ANTI-CORRUPTION 
 
PRINCIPLE 10 Businesses should work against corruption in all its forms, including 

extortion and bribery 
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Introduction 
 
Currently, about 8,000 companies in 140 countries have joined the United Nations Global Compact, 
committing to adopt a principles-based management and operations approach. The chief executive of 
each participating company has pledged to embed human rights, labor, environment, and anti-corruption 
principles into their operations and disclose progress annually. For these companies, corporate 
sustainability has immediate material relevance. In their own backyards, at their site locations and 
through their extensive supply chains, they increasingly face the effects of extreme poverty, unacceptable 
working conditions, environmental degradation, systemic corruption or eruptions of violence. In this 
environment, companies can choose one of two routes: uphold high standards or try to ignore the 
situation, muddle through and risk costly damage to growth prospects, long-term investments and 
reputation 

 

Milestones 

 

Picture 1: The company milestones 
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PT. Martina Berto, Tbk., as a company under Martha Tilaar Group has committed since the beginning to 
implement the ten principles of UNGC like other companies chosen as the founder member of the UNGC 
in year 2000. As a company producing natural cosmetic and herbal products, we have to care our natural 
resources and also our people involved in the supply chain of this production processes because we do 
realize that sustainable growth of the company can only be achieved by looking after our natural 
resources as well as all stakeholders involved along the process of the business. While creating business 
strategy to meet the local preferences we do expand our market coverage into global sphere. Moreover, 
to gain the very tight competition in the global market, we make advantage value among our stakeholders 
to run this company sustainably, now and later in future. This company has been grown significantly by 
bringing local wisdom in every single product to go to the market globally. By the time being, competition 
among national companies as well as multi national companies become very tight. However, we can 
enter the global market with competitive advantages in exposing our local wisdoms with the commitment 
in implementing Global Compact principles. New trend in business currently introduce to our corporate is 
“a Growing inclusive business, how to do business with the poor” by considering people and environment 
in the balance condition with the economic value.  

Our strategy “Local Wisdom Goes Global” is considered being relevant until now to gain the market 
competition that is based on the 4(four) pillars of our responsibility: 

 Beauty Education,  
 Beauty Green,  
 Beauty Culture,  
 Beauty in Women (Women Empowering Program). 

 

 
 

Picture 2: The four pillars of company social responsibility 
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The 4 pillars are implemented and blended into company strategy and operation in all sectors being 
committed by all stakeholders and company members from the top to the lower level. One of the missions 
is to bring our company culture into the global by performing good leadership that effectively balance the 
current career objectives without compromising the code of ethic and professionalism of present and 
future generations, both through personal leadership and business practice.    

 

Corporate Social Responsibility 

The mission of Corporate Social Responsibility (CSR) is: Performing the Company as a green corporate 
through four pillars, where Kampoeng Djamoe Organik (KaDO) as the centre for environmental education 
will run integrated activities involving communities and nature. 
The objective of our CSR : 

1. to promote and strengthen green activities of the company. 
2. to enhance entrepreneurship for communities in rural areas. 
3. to preserve local culture as a local wisdom and bring it into global view. 
4. to empower women as a family members and strengthen their position in supporting family 

wellness. 
 
Our CSR activities through 4 Pillar of Beauty could be mention as below: 
 
Beauty Green 
 Participate in commemoration of world water day along with MCC (Movement of Clean Ciliwung) and 

Province Government and IGCN (Indonesia Global Compact Network). 

 Participate in Post 2015 Millennium Development Goals (MDG) Agenda of HLPEP (High Level Panel 
of Eminent Person) in Bali. Attended by the Mrs. Martha Tilaar and Mrs. Nafsiah Mboi, where our 
partner, sub-district head of Depok, Regency of Sleman reaching MDG Award for community-based 
Sanitation. 

 Take an active role in each program IGCN, which among other is a million bio-pore movement to 
Jakarta area. 

 Participate in supporting water mandate programs through collaborative program on IGCN namely 
formation trash bank in Kelurahan Penjaringan, North Jakarta. 

 Collaboration activities with other members of IGCN within the program TSBC (Total Sanitation 
Based Community) and waste management in Penjaringan area of North Jakarta as well as improved 
behaviors of clean and healthy life. 

 Participate in the tree planting movement with the KEHATI Foundation along the corridors of 
Halimun-Salak mountain, led by Prof. Emil Salim. 

 Play an active role as one of the Steering Committee of the program’s GEF/SGP-Global Environment 
Fund/ Small Grand Program that distributes grand funds from the world Bank to the grantees, 
NGOS/NGO are directly working in the community for the 3 focal areas of Biodiversity, International 
water and Climate change as well as POP (Persistence Organic Pollutant). 

 Participate in the preservation of biodiversity through the planting of coral reefs in Umang island, 
Pandeglang with IGCN members. 

 Continue river of Gajah Wong program stepping 2nd year with doing mentoring to communities 
through the Barn Litter for environmental community awareness along the river of Gajah Wong. 

 
Beauty Education 
The main objective of this pillar is to enhance Indonesian public knowledge about, the environment, 
poverty alleviation, as well as other things that are beneficial to Indonesian society, such as: 
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 Supporting program on Martha Tilaar Goes 2 Campus together with the brand Caring Colors and 
HRGA department, during 2013 about 30 universities has been visited. 

 Supports Sahabat Tahura event through Sahabat Lingkungan foundation in the grand forest park of 
IR. Juanda Bandung through learn loving the environment and the variety of competition activities for 
children and adolescents. 

 
Beauty Culture 
Conserving and preserving indigenous knowledge of local culture in particular with the wealth of natural 
resources, such as: 

 Play an active role in the International Spice Conference in Ambon, as well as running programs from 
the ISB (Indonesia Spice Board) which is chaired by Mr. Adi Sasono. 

 Participate in Voluntary Day activity which is held by IGCN to support village community in developing 
its territory and maintain its environment. 

 
Beauty In Woman (women empowerment) 
Focus on women empowerment and increase the family wellness programs, especially, such as: 

 Women empowerment program collaborate Dekranasda (National Handcraft Board) of Jakarta 
region. 

 Continuing therapist training program in Balisari that has been run since years ago, by recruiting 
young women from villages through scholarship program.  

 Empowerment of women inmates to be independent and empowered through a variety of training 
including planting TOKA (medicinal plants, cosmetics, and aromatic) and how to utilize for own 
consumption at the household level, as well as training on the utilization of former batik to be value 
goods such as bags, purses etc. 

 Community empowerment riverbanks to a clean environment through Dasa Wisma PKK in hamlet 
level 

 

The ten principles of the UNGC engagement 

Along the year 2013, we still continue to focus on improving the effectiveness and efficiency of operations 
of the company while growing the market share. We do some works on implementing the 10 Principles of 
the Global Compact optimally in every business strategy becomes more important in our future business. 
As the public company we have responsible to communicate openly our activities to shareholders as well 
as all stakeholders including financial reports, business strategy, and social activities related to the social 
principles. We realize that support commitment from company management and investors can accelerate 
the achievement of business targets from year to year, not only business growth but also recognition of 
company as the friendlier company growth balance between business area, social, and environmental 
area. 

As a Global Compact LEAD member, we try to keep our commitment in promoting GC Principles among 
private sectors and set collaborative programs among members of GC local network. Internal and 
external activities as well as collaborative action we have made will be described in the following criteria 
of this report.   
 
Finally, we express our appreciation and thanks to shareholders, the Board of Commissioners, 
employees, suppliers, distributors, agents, customers, business partners and all stakeholders over the full 
trust and support to us in 2013.  
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Implementing	the	Ten	Principles	into	Strategies	&	Operations�
 
Strategy, Governance and Engagement 
 
Criterion 1:   
Strategic Aspect of Global Compact Implementation 
 

Decision-making processes of governance are based on the company leadership blueprint we have set 
up called NET-I3 as the corporate commitment for sustainable business. This can be described as 
below	

			 	

Picture 3: The strategy of Martha Tilaar Group 

 

The following is some strategies committed by the company: 

a. Various brand development in wide range of market segments. 
b. Manage the existing brands with strategic brand portfolio and products. 
c. Promotion and integrated communication media are integrated in above the line (a printed 

advertisement, television commercial, advertising outside a room, radio, and etc) and below the line 
(cosmetic fair, trade fair, beauty class, sponsorship, consumer education, fashion show, etc). 

d. Total supply chain management from the purchase of raw materials and packaging material, 
production to be finished products, distribution to outlets and up to the hands of consumers. 

e. Opening of Martha Tilaar Shop (MTS) in major cities and shopping malls in Indonesia as Customer 
Service Centers. Products sold at MTS are selected ones of international quality and presented as a 
Total Beauty Shop concept with eastern and natural nuances. In international markets, however, the 
opening of MTS international is intended as a market penetration tool to create initial brand and 
company awareness in the target markets. 
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f. To appoint agents/distributors in domestic and international markets to handle marketing and 
distribution for one or more brands is according to the agents/distributors potential 

g. Innovation of herbal products using natural materials from Indonesia that will give added value and 
product differentiation against competitors. 

h. Focusing on business development in Indonesia, in domestic market until the Company achieves a 
top 3 rank in the domestic beauty & personal care industry. 

i. To increase export contribution with focus on the Asia Pacific Region in the next 5 years, in 
preparation for a global market expansion in time to come. 

The four-pillars on the other hand, is the commitment of company management in implementing 
corporate responsibilities to our people including employee and costumers, and also responsibility to our 
environment (planet) to speed up target achievement of sustainable business. This is reflecting the 
implementation of the Ten Principles embedded into corporate strategy for sustainable business. Labors 
and human right as well as environment have been together coloring and designing the company strategy 
as the valuable point to improve our product competitiveness 
 

������������ �

Picture 4: The house of CSR of PT. Martina Berto Tbk. 

 
Company has set up strategic aspect to implement the ten principles of Global Compact both internally 
and externally by elaborating Global Compact principles in the business process and market 
communication, as well as program activities involving other parties, GOs and NGOs. 

 
a. Bringing the ten principles in our CSR activity 
 Since beginning, our company has run the business by involving all stakeholders in the supply chain 

of production as well as product distribution. CSR activities have linked into our business process that 
is empowering local community (farmers) as our material suppliers and also women as our main 
costumers. Anti-corruption became more important to build our good governance to be able to 
compete in the global market. Moreover, implementing GC principles together with CSR activities 
becomes more powerful in resulting high impacts to community and to every target achievements. 
 We integrate our business values and operations to meet the expectations of our stakeholders, 

include customers, employees, regulators, investors, suppliers, the community and the 
environment.  

 We merge our social, economic and environmental responsibilities to our stakeholders through 
our action and within our corporate policies. 
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 We transparently communicate our strategies, targets, performance and governance to our 
stakeholders in our continual commitment to sustainable development   

 We try to measure the implementation and the outcome of our CSR activities, then improve 
continuously to meet the short and long term of company objectives.   

 
b.  The Water Conservation Program of Gajahwong river 
 This Water Mandate program that preserve the water resources has been set up in Yogyakarta 

province in the area of Gajahwong river. This program has special goal for preserving water 
resources which also can create the food security and health conscious of local community, as well 
as the environment friendly program that covers the commitment of several stakeholders, including 
the collaboration and cooperation between the local community, local government, local universities, 
local non government organizations and several private sectors.     

 
d. Broaden strategy through local network  

By collaborating with members of Local network, we try to design program for collaborative action. 
Some program we have done and will be scaled up to regional area if possible.  
 
 Program Tjahaja: Human Rights for Children 

Thus program is to develop children as a role model and agent of change for their family and 
community as an effort to accomplish their rights for a better quality of life through photo essay 
method. 

 
 Save Water Campaign as a Program of Water Mandate 

This program is an action to increase public awareness to save water as it becomes limited for 
community to have access on it. This campaign was aimed to share information about water 
crisis and present ideas on how to save water through easily applied methods in daily life. The 
campaign on Indonesia save water would be continued with other actions bay establishing ‘Save 
Water Community’ by inviting people to come and join in. 

 
 Indonesia Water Mandate Working Group (WMWG) 

Setting up this group is mainly to increase awareness among members and also stimulate the 
snowball effect in environment aspect, especially in water issues, within company and institutions. 
To date the members of this group would be about 10 companies and will grow up soon later.  
 

 
 

         Picture 5: The activities during the world water day, 22 March 2013 
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 Green Movement for the Earth 

This program has been held in some places in different occasions. The theme of Greening the 
brown land to support our atmosphere layer is a continuous program by involving other parties, 
GO and NGOs. The main idea will be Tree planting in some areas both in remote area and in 
urban area around people housing that can be functioned as garden area where people can use 
it for relaxation and public area. 
 

 Actively involved in supporting government in designing After 2015 Agenda of MDGs through the 
high level panel for eminent person event in Bali leaded by Mr. Yudoyono, President of Indonesia. 

 
 

            Picture 6: The private sectors meeting on Post 2015 Development Agenda in Bali, March 2013 

 

Criterion 2:  
Description of effective decision-making processes and systems of governance for corporate 
sustainability – describing value chain implementation 
 
Company continuously improve strategy in running business by involving stakeholders related in the 
supply chain through building trust, openness, and transparent since the beginning rely on the ten 
principles of the Global Compact. 

In every stage of the production process, the Quality Assurance System is carried out from raw materials, 
work in process, semi finished goods, finished goods up to delivery of products to the customers. The 
Company has consistently implemented Quality Management System ISO 9001 since 1996 and 
Environment Management System ISO 14001 since 2000. The implementations of these systems are for 
customer satisfaction and environmental care. In 2000, the Company received Certificates of Good 
Manufacturing Practice for its cosmetics and traditional medicines. For quality assurance, the Company 
also uses modern equipment in laboratory testing. 

The Company purchases its raw materials from internal and external supplies. Some of the natural 
materials are obtained from the plants cultivation in Kampoeng Djamoe Organik (KaDO). The composition 
of raw materials supplied domestically and imported based on materials category as follows: 

1. Natural Materials: 100% purchased from domestic suppliers. 
2. Chemical based Materials: around 97% imported and 3% purchased from domestic suppliers. 



The Communication on Progress of PT. Martina Berto Tbk .- Martha Tilaar Group Page 15 

 

3. Packaging Materials: around 23% imported and 77% purchased from domestic suppliers. Some 
of the imported packaging materials are imported directly by the Company, and some imported 
through the local agents. 

 
The Company is not dependent on certain material suppliers. While in term of production facilities, the 
Company machineries were purchased from internationally reputable suppliers such as Lodige from 
Germany and Kemwall from England. To secure the spare parts of the machineries, the Company 
purchased a safety stock of the spare parts together with the machineries; therefore imports of spare 
parts were carried out in a low frequency. 

Cosmetics and traditional medicines markets are very dynamic. The Company has set up a marketing 
strategy of multi-brands in order to capture and increase the market share, mind share and heart share. 
Every brand has been designed in such a way with different brand positioning demographically as well as 
psycho-graphically, including the sex (male and female), age from 15 years (teenager) until >50 years 
(middle age), and price segments from Premium (A socio economic class), Middle upper (B socio 
economic class), Middle (C socio economic class) until Middle Lower (D socio economic class) as can be 
seen in the following pyramid: 
 

 
                                          Picture 7: The pyramid of MTG’s brands 

Psychographic segmentation includes: natural nuance and Eastern or Western ambience. The vast 
market segmentation is expected to keep up with the social dynamics and Indonesian economy from time 
to time. The Company’s experience in going through the economic crisis in 1997-1998 has proven that at 
the time of Rupiah depreciation, imported products became so expensive that the Company’s premium 
and middle upper class cosmetics were able to penetrate the market through import-substitution, while 
products in the middle lower segment were able to serve the consumers impacted by the economic crisis 
and losing their purchasing power. In other words, the Company owns brands that build image and value 
(image & value builder) and brands that support quantitative growth to the Company (volume builder), all 
in support for the Company’s long-term sustainable growth. 
 
 Beauty education:  
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Picture 8: The activities of high school students in our Kampoeng Djamoe Organik garden. 

 

 Training on organic farming system for farmers producing plant materials as our suppliers of raw 
materials. This program is done continuously to the existing farmer group extended to other 
community. 

 Training on MAC (medicinal, aromatic, and cosmetic) plants gardening in small area of land 
surrounding houses that can be used for family health care. 

 Training on site for communities in rural area was also activity done periodically and consistently 
every year. 

 Jamu goes to school program was about introducing local wisdom of Jamu as Indonesia 
indigenous culture for caring family health by using natural ingredient. 

 
 Beauty green:  

The activities relate to green mission have been done along the year 2013 as the commitment of 
corporate management in conserving our nature as well as greening our nation. The main target of 
this program is reducing emission and environment conservation through collaborative actions. 
 Greening factory area as supporting activity on implementing green factory. 
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Table 1: The green activity program in the company 
 

 Planting movement in schools area to raise awareness among students that tree planting action 
should be done in reducing impacts of global warming and also resource of oxygen for human 
life. 

 Planting trees in the mountain area in Bogor area, West Java Province, together with Kehati 
Foundation. 
 

 
            Picture 9: The activity to preserve the mountain area in Bogor area, West Java Province. 

 
 3-R (reduce, reuse, and recycle) movement have been done to recycle waste water from 

production process before released to public drainage through waste water treatment plant setup 
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previously. Monitoring and evaluating periodically all activities producing waste and how to handle 
waste properly. We have applied environmental management since few years ago that is one of 
continuous improvement program. 

 Saving energy used in production process by reducing electric and water consumption on every 
step of production and offices. Using solar panel in some parts for specific needs such as for 
lighting in our garden. Water saving both for production processes and office needs also done 
continuously to reduce water consumption. 

 Reducing water used for toilet flush in all manufacturing and office area by setting up method of 
reduction. 

 Water saving energy output in the first is total every year 2013 is 12% from total water 
consumption or equal with 7.080.000/month. 

 Actively support in the programs in line with CEO Water Mandate initiative by campaigning Water 
saving through program activities internally and externally. 

 
 Beauty culture:  

Promoting and preserving local culture in term of exploring indigenous culture and local community to 
be parts of sustainable development that they are not only as an object of development but also as a 
subject who play an important role especially in preserving our nature. So, this program is focused in 
the conservation of Indonesian indigenous knowledge 
 Our activity in exploring local culture has been done consistently through cosmetic color trend to 

open views and knowledge of people about our richness in diverse culture and its potential 
resources in nation. This year we promote culture of Nusa Tenggara through our cosmetic color 
trend. 

 Performing local culture as a resource potential for our nation by supporting local community in 
exploring local resources which have economic value in the market and possible for them to trade 
it while activity in conservation run simultaneously. 

 
 Beauty in women:  

This activity has been done 
mainly to promote the role of 
women by exploring their 
indigenous potential to be 
stronger in playing the same 
role to other and also 
educating them for specific 
area of women. So, the 
activities will focus on how we 
can improve the skill and 
knowledge of women, 
especially in the remote and 
forest area, so they can 
improve the family welfare. 
 
 
 
 
 
 
 Beauty class activity was has been done periodically to give more skills for women and 

knowledge on how to explore self skill in to improve their self esteem. 
 

Picture 10: 
The community creative training using waste materials
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Picture 11: The women empowering program for university students 

 
The measurement indicators based on 4 pillars implementation will be presented as below 

 
ACTIVITIES 2010 2011 2012 2013 
Farmers, trained on organic farmeing 14 15 37 4 
Farmers, implementing organic farming 9 10 18 4 
Green trainees for organic awareness (00) 37.74 45.76 59.12 56.76  

Beauty Green 
ACTIVITIES 2010 2011 2012 2013 
Living library in schools & Universities 4 6 3 2 
Plant seedlings for community (00) 57.00 61.25 72.85 60.50  
MAC Plants preserved in garden (0) 62.7 62.7 64.0 65.0 

Beauty Culture 
ACTIVITIES 2012 2011 2012 2013 
Amount of published book 8 6 7 5 
Culture performance supported by Company 12 10 12 3 

Women Empowerment 
ACTIVITIES 2010 2011 2012 2013 
Women got special skills (00) 52.90 53.50 54.10 45.41  
Good quality of trainees (%) 86 90 92 90 
New enterprises that managed by women 9 2 5 2 

 
Table 2: Implementation of 4 pillars 
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Robust Human Rights Management Policies & Procedures 
 
 
Criterion 3:  
The COP describes engagement with all important stakeholders – robust commitments, or policies in the 
area of human rights 
 
Company Policy in Human Resources 

In year 2013, the Company employed 1,747 employees. Human resource (“HR”) is the essential part of 
the company operation. As a Company who sell branded product, brand value exceeds the intrinsic 
value. So that very depends on the creativity and affectivity of HR. 

Various activities and program for the employee performed by the Company: 

 

Training and Employee Development 

The Management keeps focus on the sustainable employee development, carried to broaden the 
employee insight and capacity. Personal Effectiveness Program taken for the Company employee 
whereas the emphasis of the program is adjusted with each department need. The content of training 
focuses on individual character empowerment and refills the effective personal and professional values. 
The training keeps continue refers to the significant effect in empowering the individual character and 
improve the performance. 

In fulfilling the certain need, the employee also follows the overseas training. One of them cooperated 
with Singapore Institute of Management for Strategic Planning and Thinking program. Beside to improve 
the competencies it also benchmark to other companies in the wide world. 

Moreover, we have also maintained external parties related to our corporate activities in implementing the 
ten principles of the Global Compact, that some of them are also related to our core business. 
 
a. List of stakeholder group engaged by the organization 

 Indonesia government authorities 
 Agriculture ministry, especially with Directorate General of Horticulture, Directorate General 

of Estate Crops, Directorate General of Processing and Marketing for Agricultural Product, 
and The Indonesian Agency for Agricultural Research and Development (mainly with two 
research center institutions: research center for medicinal and aromatic plants and research 
center for spices). 

 Forestry ministry, especially with Research and Development Forestry Agency and 
Directorate General Forest Enterprises. 

 Health ministry, especially with Directorate General Pharmaceutical Services and Medical 
Devices and the National Agency of Drug and Food Control. 

 Industrial ministry, especially with Directorate General Manufacturing Industrial Base. 
 Trade ministry, especially with Directorate General Foreign Trade 
 Coordinating ministry for economic affair 
 Ministry of justice and human rights 
 National standardization body 

 
 Non government organizations 

 World Wildlife Fund Indonesia 
 Yayasan Kehati (The Indonesia Biodiversity Foundation)  
 Setara Foundation 
 Indonesia Non Timber Forest Product 
 Wahana Lingkungan Hidup Indonesia (Walhi – Indonesia Forum for Environment) 
 Indonesian Conservation Community Foundation (Warsi)  
 Aliansi Masyarakat Adat Nusantara (Indigenous Peoples Alliance of the Archipelago). 
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 Perkumpulan Telapak 
 Dewan Rempah Indonesia (Indonesia Spice Council) 
 Indonesia Global Compact Network 
 Swisscontact Indonesia 
 Perkosmi (Indonesia Cosmetic Association) 
 ASEAN cosmetic Association (ACA) 
 Gabungan Pengusaha Jamu dan Obat Tradisional (Association of Jamu and Traditional 

Medicine Producers)  
 Yayasan Bina Swadaya (Self reliance development foundation) 
 Yayasan Bina Usaha Lingkungan  

 
 United Nations Institutions   

 International Labour Organization 
 United Nations Conference on Trade and Development 
 United Nations Development Program Indonesia 

 
 Global partners   

 ProFound – Adviser in Development 
 SIPPO - the Swiss Import Promotion Programme 

 
 Local and global universities   

 The Leiden University in the Netherlands 
 Indonesia University 
 Padjadjaran University 
 Surabaya University 
 Airlangga University 
 Institute Technology Bandung 
 Institute Technology Bogor 
 University Mulawarman, East Kalimantan 
 University of Nusa Penida, Kupang, East Timor. 

 
 Several Suppliers and Farmers cooperation   

 
b. Outcome of stakeholder involvement 

 Product and service selection matrix for sustainable Biotrade program of Indonesian native 
species: collaboration with UNCTAD and Setara Foundation.  

 Facilitating Indonesia SME working on natural ingredients to participate in SIPPO program that is 
promoting Indonesia natural product in International exhibition in Europe for 3 years.  

 New master degree program of Integrated Microfinance Management in Padjadjaran University in 
Bandung that  started in September 2011 with the collaboration of the Leiden University (the 
Netherlands), Padjadjaran University, Yayasan Bina Swadaya and Martha Tilaar Group.  

 The second lifting of master degree program on Jamu in University of Indonesia that started last 
June 2010: collaboration program between Martha Tilaar Group and University of Indonesia.  

 Continuous program of women empowerment in women prisoner in Tangerang and Jakarta: 
collaboration program with Ministry of Justice and Human Rights. 

 Maintaining living library (garden of medicinal, aromatic and cosmetic plants) in campus of 
Indonesia University and Institute Technology Bandung and setting up in basic schools and high 
schools.  

 Education program, training facilitation and coaching clinic for small and medium enterprises of 
Indonesian cosmetic producers and related health authorities: collaboration between  PT. Martina 
Berto, the University of Indonesia, the National Agency of Drug and Food Control, the Health 
Ministry and the Industrial Ministry.  

 ASEAN Cosmetic Good Manufacturing Practices, ASEAN cosmetic standard and related method 
of analysis for cosmetic ingredients and finished products : collaboration between PT. Martina 
Berto, Indonesian Cosmetic Association, the Health Ministry, the National Agency of Drug and 
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Food Control, the National Standardization Body, the Industrial Ministry, ASEAN Cosmetic 
Association, and the International Standardization Organization.  

 Guiding and supervising farmers producing plant materials of MAC plants to be supplied to 
company as high quality plant materials produced by local farmers. 

 Progress in innovation and product development 
The commitment of PT Marina Berto towards R&D is well depicted in increasing number of 
research conducted in Martha Tilaar Innovation Center (MTIC) and increasing number of project 
collaboration with the local universities and several research institutions. The company takes 
nearly 45 weeks to develop a new product. This includes R&D, marketing, packaging, trial 
production and product launching.  
 
 

UN Goals and Issues 
 
Criterion 4:  
The COP describes actions taken in support of broader UN goals and issues – effective 
management systems to integrate the human rights principles 
 
In the management system, training program is the strategy to improve skill and knowledge all company 
members in understanding their function and jobs in the company. This program is run in accordance with 
the plan that has been drawn up. Training also meant to educate employees to better understand of the 
workings of a particular system that will be implemented in the Company. When the Halal assurance 
system will be applied, the training is prepared intensively for employees related. 

The other program which will be implemented is to improve the productivity in manufacturing area to fulfill 
the target set. Before executing the program, held the workshop “The 4 Disciplines of Execution”. So that 
the employees have the same understanding to reach the synergy toward improvement and target set. 

Program activities of company CSR integrate to the Human right principles have also been inline to the 
Millennium Development Goals of United Nations, though for only some point of MDGs. However, we do 
continuously improvements and extend programs suitable for target area we have work on. 
 
Some activities related to goals of MDGs will be described below as it is in goal criteria. 
 
As reported to the last COP, 
our activities supporting the 
broaden UN goals are 
expressed in the activities 
related to the support of MDGs 
achievement.  

 
 
 
 
 
 
 
Related to MDGs #1, our program is still focusing and continuing in the area of giving opportunity to the 
poor in having job through scholarship training program held in our training center “Balisari” spa therapist. 
Here is also the implementation of GIM (growing inclusive business) to do business with the poor. This 
year there are number of trainee had completed training program for about 8 months, and know about 60 
young girls replacing their place in this training center. This runs from few years ago till now as we need 
more therapists employed in our spa center all over the world. 
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Related to MDGs #2, through scholarship program for employee’s children from basic school to senior 
high school level, the company commits to actively support children to get opportunity in education. This 
program has been run since years ago until now. 
 
Related to MDGs #3, our program on women empowerment gives opportunities to women stay at the 
same level to men in every job section. We do treat our employee fairly based on his or her competency 
without any discrimination what so ever. However, our concern in employing people is not for them under 
the age of 18. 
 
Related to MDGs#4, through education and training on herbs and herbal drink in our garden, KaDO, for 
mother and housewife, we contribute in improving awareness of family members to care their children 
well and give nutritious foods and drinks.  
 
Related to MDGs #5, improving maternal health through maternal awareness in self care is our program 
activity by introducing women to our richness of natural ingredient that can be access easily from the 
environment. Training and demonstrating how to take herbs and herbal product we can support our 
health and immune system that strengthen our body and health especially for maternal women. Our 
program implemented directly to community especially in rural area from village to other since years ago. 
 
Related to MDGs #6, at the center for environment education, garden KaDO (Kampoeng Djamoe 
Organik/organic spice garden),  Combat HIV/AIDS, we do motivate and train people to do self health care 
by using natural products including herbal products again malaria, and other diseases through training 
session and presentation. We do also conduct special training program for our employees regarding the 
HIV/AIDS matters. 
 
Related to MDGs #7, ensuring environmental sustainability is a basic program written in our sustainable 
strategy. We built a holistic garden KaDO (Kampoeng Djamoe Organik/organic spice garden) as our 
movement in greening our planet where in the area of about 10 ha in the center of industrial estate, we 
set up green area with various kind of MAC plants. This garden has been dedicated to the urban 
community especially in Cikarang, West Java, to reduce pollution released from industries and city 
vehicles, and also producing oxygen for human life. There are so many people visit this garden every day 
especially during holidays to exercise and learn more about environment and our indigenous plant 
species that can be used as herbal products. In this garden we also set up pond as a water catchment 
and fishery. Moreover, we do highly support government program called One Billion Indonesia Trees 
(OBIT) green campaign program stated by Indonesia government to reduce green house gases 
emissions. We do also educate children, pupils and students on how to reduce the impact of global 
warming and to preserve the environment. We provide education for the public of all ages and 
professions regarding efforts to address global warming, and utilization of medicinal, cosmetic and 
aromatic (MAC) plants in health care, beauty and environmental preservation. 
 
Related to MDGs #8, as a member of UNGC and Indonesia Local Network we try to keep in progress in 
setting up global partnership among members and also develop some programs to gain positive impact 
and big result especially to the local community. We work together with GO and NGOs and also other 
private sectors as a global partnership for development that mention above. We do collaboration local 
and international parties to speed up the program goals and also scaling up project coverage area. We 
realized that achievement of target goals we need to conduct collaboration and connection among 
organization with similar vision and mission in order to fasten and to give more impact to the program. 
Program of water mandate Gajahwong in Yogyakarta is one of our multi-stakeholder partnerships.  
 
 
Human Rights Implementation 
 
Criterion 5:  
Description of our commitments, strategies or policies in the area of human rights – effective 
monitoring and evaluation mechanism of human rights integration 
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Monitoring and evaluation mechanism of the Human Right integration is implemented in this company 
effectively in term of human resources involved in this organization. Reflection on the relevance of human 
rights in this company can be figures out as follows. 

 Health and safety system. 
o Since the company has the Good Manufacturing Practices certificate, as well as the international 

certificates of  ISO 9000 and ISO 14001, the company provides safe and healthy working facilities 
and take appropriate precautionary measures to protect employees from work-related hazards 
and anticipated dangers in the workplace.  

o Then health and safety incidents are reported and investigated, and a confidential procedure is in 
place for receiving and handling health and safety complaints from employees, then routinely 
monitors its production processes, machinery and equipment to ensure that they are safe and in 
good working order. 

o Workers, supervisors and managers are trained to respond to workplace emergencies; first aid 
kits and fire extinguishers are readily available; and escape exits are clearly marked and free 
from obstruction. 

o The workplace is maintained to ensure clean and comfortable conditions including a suitable 
temperature, ventilation and lighting; suitable washing and sanitation areas appropriate for both 
genders. 

o The company also provides safe drinking water and lunch or dinner for all employees and 
facilities for clean and sanitary food storage and eating.  

 
 Protective equipment and training 

The company supplies its employees with the protective equipment, especially in danger tasks and 
provides training necessary to perform their tasks safely 
 

 Free for all religions and ethnic group  
Company have supported and respected the protection of human that was proclaimed internationally 
in term of treating our man power in running business. Our employees are coming from many parts of 
Indonesia with different culture and have different beliefs in religion and culture. Therefore, we have 
to facilitate them all living together in differences and give them similar job description and right 
without any discrimination among them. 

 
 

Table 3: The description of the ethnic of employees 
 

ETHNIC 
2012 

TOTAL 
2013 

TOTAL 
Mgt NON Mgt Mgt NON Mgt 

          
 Javaness 66 408 474 64 459 523 
 Sundaness 9 85 94 12 93 105 
 Sumatraness 18 61 79 20 64 84 
 Kalimantaness   6 6   5 5 
 Sulawesiness 4 15 19 4 15 19 
 Malukuness 2 2 4 2 3 5 
 Baliness 1 5 6 1 4 5 
 Nusa Tengggaraness 1 4 5 1 4 5 
 Chinese 24 1 25 23 3 26 
              

Total 125 587 712 127 650 777 
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 Table 4: Description of employee religion 
 

RELIGION 
2012 

TOTAL
2013 

TOTAL 
Mgt NON Mgt Mgt NON Mgt 

          
Moslem 70 532 602 69 591 660 
Christian & Catholic 54 50 104 57 53 110 
Buddhist & Hindu 1 5 6 1 6 7 
Total 125 587 712 127 650 777 

 
 
Employee is very important partner for the company, placing the right people at the right position strongly 
influence the effectiveness and efficiency operation of the company. To minimize the risk the company 
doing the strict selection of prospective employees, such character and competence (attitude) through a 
selection process that aims to obtain employees with appropriate qualification and having good integrity is 
on the position assumed sustainably. 

For that, the company constantly improves their ability by employee development plan on all lines 
carefully. The development of the ability of the employees is very important, as well as increasing their 
capacity in the field of work but also prepare them to rise to the higher level. So if there are employees 
who resign, then the position left can be filled from the company’s internal employee who has 
understanding and mastering the field of employment. 
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Robust Labor Management Policies & Procedures 

Criterion 6:  
Description of effective management systems to integrate the human rights principles – robust 
commitments, strategies, or policies in the area of labor 
 
PROGRAM FOR EMPLOYEES 
 
Scholarship Program 

In line with the employee development, employee’s’ family, i.e. students at the elementary level, junior 
and senior high school, who achieve a certain accomplishments, also get assistance from the company. 
This is intended to motivate students to keep learning and completed with satisfactory performance. The 
company increases the limit score for the scholarship periodically. In year 2013, minimal score to get the 
scholarship is 7.5. Total students get scholarships is 56. PT. Jamsostek also gives the scholarship for 
employee’s children who raise the excellent performance. The number of scholarship grantees from 
Jamsostek about 10 people. 

Employee Award Program 

Employee award is given to employees who have been working for 5, 10, 15, 20, and 25 years. In 2013, 
the company gave awards to 85 employees on their work period. The award was handed over directly by 
the President Commissioner of PT Martina Berto, Tbk, Mrs. Dr. Martha Tilaar, on December 17, 2013 in 
the Cipta Grya Room. 

Insurance Program 

Through sustainable analysis, insurance benefit programs for employees experienced the increased. One 
of these is benefit to cover the cost of haemodialysa, which is considered necessary to guarantee the 
health of employees, and provide a sense of security to the employees for this insurance coverage. In line 
with the enactment of the national social security system through the BPJS (Badan Pelaksana Jaminan 
Kesehatan/Health Insurance Implementation Body) health and BPJS Employment, the Company has 
update the employee data to meet the enactment BPJS in accordance with government regulation. 

 

The Employee Actvities 

Sports games 

Regularly, the company held a sports match to facilitate sportiveness and familiarity between the 
employees This event was also to meet anniversary Martha Tilaar with various activities including hikes, 
marathon and gymnastic with invited all units in Martha Tilaar group to enliven event, so that competition 
inter-unit can be expressed shades excitement. Employee’s enthusiasm in following this event was 
apparent with compactness employees of each unit compete in fair and happy. 

Spirituality 

Spiritual group, which is developed by employees are Mambaul Barokah, Chairunnisa and Prayer 
Fellowship. Spiritual activities are regularly held to improve aspects of spirituality, which is held every 
Friday, alternately. Also held are spiritual events to commemorate the religious holyday. One of the 
spiritual activities is breaking the fast, which was attended by the employees and management. Indirectly, 
these activities are fostering religious tolerance, because employees attended it across religions. 

Cooperative Puspa Karya 

Cooperative Puspa Karya continues to develop the program to improve the welfare of its members. In 
2013, the Governing Board of the cooperative provides a compelling offer that set the interest rates is 
significantly higher than bank interest. Easy to save and retrieve the savings if necessary encourage 
employees to increase your savings balance. In addition, the soft loan and bank loans with lending 
interest rates below the market interest that is facilitated through a cooperative, very helpful for the 
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employees in financial planning. The employee cooperative for year 2013 also innovates to improve its 
services maximally; standard of cooperative minimart services has been equalized with other minimart. 
Proactive service felt very influential in raising turnover in 2013. 

The Company Safety 

Along with organization dynamics and demands that concerned with safety work and health, the 
Company enhances a matter about safety for all to be related in the Company. The formation Team P2K3 
has organized various activities such as Awareness Program K-3/safety awareness. Do fire simulations 
and first aid at work accidents and formed of Fires Control Group in the Security Team. The Company 
commitment in the further years is the safety & healthy management system certification / OHSAS 18001 

a. Regular stakeholder consultations in the area of human rights 
Continuous program from last year is about external program for empowering women prisoner to 
support their right to prepare their future and improve their welfare. Several training program for 
women prisoner has been held in Women Prison at Tangerang (West Java) so that their human rights 
are recognized and appreciated. The training includes making pot plants, sewing, drawing, and 
making card decorations. It is expected that when they are free and join the society, they already 
have the skills and expertise sufficient to support their life. We help also to market their products so 
that they earn revenue for the saving for its future. 

 
b. Training and job enrichments  

Several training programs have been conducted internally, as well as sending the employees to 
join the external training and capacity building programs 

 
c. The outcome of our commitment in human rights principle  

Dr. Martha Tilaar has been chosen by the Ministry of Law and Human Rights as the Ambassador of 
Education and Training in Human Rights, period 2010 – 1014. 

 
 
Criterion 7:  
The description of effective monitoring and evaluation mechanisms of human rights integration – 
effective management systems to integrate the labor principles 
 
Company has implemented effective management system to integrate labor principles that have been set 
up in the management strategy involving employee in designing and implementing company policy 
matching to business need. 
 
a. Management by objective for supervisor and manager level 
 The company implements Management by Objective method for employee assessment, where each 

employee is fully aware of his/her role in making contribution toward the performance objective of the 
company. This method is supported by 360 degree feedback method which is useful for qualitative 
assessment to show the employees strength and areas for improvement. Employees are expected to 
assess themselves (self assessment) for upgrading themselves, in conjunction with Training and 
Development Needs Analysis resulting in positive synergy. 
All supervisors and managers, including the directors, should set-up the performance objectives, 
based on their job description every year as working plan, and then will be evaluated in the end of 
year. The result of this evaluation of performance objectives will be used to set-up the career plan 
and the new amount of their salary compensation and other company benefits. 

 
b. Labor protection for any working accidents 
 Every employee becomes the member of workers social security insurance (Jamsostek ~ Jaminan 

Sosial Tenaga Kerja) as it is based on Indonesian Law No. 3 of 1992, in principle, a system of social 
insurance for workers and their families. Social security scheme covers programs associated with 
risk, such as occupational accident insurance, death insurance, health insurance, and retirement 
program. 
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d. Product stewardship 
 The company take steps to prevent risks to human rights arising from product defects or improper 

use or misuse of company products 
 Every product complaint, both comes from internal staffs or our customers, will be managed 

according to our standard operation procedure by the customer relation managers and follow up 
by Quality Assurance Department, to ensure that product stewardship with regard to human 
rights entails that the company protects consumers, users and others against hazards to human 
rights, including health, life, privacy and other impacts, which may result from the manufacturing, 
marketing, usage and disposal of a given product. 

 Product stewardship reports and procedures will be evaluated periodically to prevent and monitor 
such improper use or misuse. 

 We also give a reward for the customer who give a product or service complaint(s) to us. 
 
e. Human rights standards in suppliers 

The company has promoted the international human rights standard in its interactions with suppliers 
and business partners. Although the human rights standards of suppliers and other business partners 
are beyond the direct control of the company, however, the company tries to avoid complicity in 
human rights abuses by its suppliers and business partners by taking human rights standards into 
account when selecting and developing business relationships. 
 

Criterion 8:  
Standardized performance indicators on human rights – effective monitoring and evaluation 
mechanisms of labor principles integration 
 
Standardizing employee performance indicators is the strategy in monitoring and evaluating company 
members in their working environment. The career path and promotion will be given to every employee by 
our Human Resources Management Department, which based on the achievement of their overall 
performance objectives, the improvement of their personal characters, as well as the effectiveness of 
implementation of training program that has been given to employee. 
As stated in the previous report, that our human resources management has six dimensions, is still being 
implemented in this year and later because it is still match to the current condition. 

 Job analysis; manager in any organization can understand and determine duties and responsibilities 
of each job that in turn will be beneficial in finding out the right person to occupy the positions. Every 
job has different scale of responsibilities, from the simple one to the complex duties. Consequently, 
certain job types may need simple skill while another one requires more complete skills. 

 Recruitment process; a process in which organization choose applicant to fulfill a certain job. 
Selection refers to the process to identify potential applicants who have education, skills, ability and 
characteristics needed by organization to attain its goals. 

 Competence development; In this stage, there are two interrelated activities: training and 
development process. Training refers to efforts to facilitating learning of particular sciences and skill 
that is suitable for creating more professional staff. Meanwhile development opportunitines consist of 
efforts to improve staffs’ education, skills and attitude in order to enlarge staff capability in coping job 
challenges. 

 Performance management; it is used to ensure that staffs and managers’ activities and their results 
are relevant with organization’s goals. It requires specified activities and results as a guidance to 
attain organization goals. 

 Reward and punishment system; it is related to salary structure that play an important role in 
managing human resources. By determining salary level of staff performance, organization can 
decide activities and performances demanded from the staff.  The salary structure also will be 
evaluated and compared by the same business structure and segmentation, to avoid the hijack of our 
good people. 
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 Working relation; it is a manner in which organization finds out capable staff to participate in 
decision making process, their rights and responsibilities. If so, every organization member can 
perform their jobs well. Moreover, there will be transparency in measuring staff performance since all 
of organization member understand their rights and responsibilities. As consequence, manager and 
organization in general will be more equal in giving reward and punishment. In relation to staff 
promotion, carrier path is an important tool to guide staff and organization in placing person in higher 
position. This path will be beneficial for organization to find competent staff and also for staff to plan 
their carrier in the future. It means that organization may take policies to promote staff in higher 
position without waiting enough service age as stated in regulation, but manager may appoint 
potential staff due to their achievements. Further, staff may plan their carrier - for example, after ten 
years from recruitment, they want to sit in the middle level manager – based on carrier path guidance. 

 
 
Labour Principles Implementation 
 
Criterion 9:  
Description on robust commitments, strategies or policies in the area of labor  
 
We try to keep and run such good system to gain good environment for labor. However, developing such 
system will always be possible depended on the condition and situation, so it will always be reviewed by 
considering some references. We try to maintain our employee stay in comfort and conducive situation in 
the working environment to increase their wellness.  
 
a.  Company policy in Labor freedom unity as the reflection of the principles 

Our company facilitates all employee to hold the freedom in implementing their aspiration and 
organizing groups for their need, such as: 
 Micro finance cooperation, ‘Puspa Karya’. 

A forum group of employee organisation as a legal entity which run and organize by member 
to provide and fulfil member’s daily needs, and also to sharpen labor entrepreneurship skill 
through mini market operation, soft loan program and other business ventures that give 
financial as well as non financial benefits to the members. The cooperative income has increased 
by average 10% every year. 

 Religion & Belief association activities 
It is about how people can still do their ritual belief in the working area as the compulsory 
activities of their each religion. Here, our company provide area and facilitate the needs of 
labour to conduct praying and discussion. Groups of association such as Mambaul Barokah 
(men group), Choirunnisa (women group) of Moslem belief, and Persekutuan Doa (Christian 
belief) have been facilitated with praying area and periodical time for meeting, intended to 
strengthen employees’ faith that would have effect on their spiritual values. Several inter-religion 
celebrations are carried out to develop religious tolerance among the employees. The company 
also provides the religion weekly ceremonies for both Moslem and Christian. 

 Sport Activities facilitation 
Sport events are conducted to build sportsmanship and develop close relationships among 
departments and company members. There are sport facilities around the company building both 
in-door and out-door that can be used by employee to do sport at any time they need. 

b. Company written labor policy 
Company has provided the written policy on labourship which is reviewed every 3 years and 
distributed to all employees, so they can learn the labour’s code of conduct to find out their duty and 
rights. 

c. Human asset composition 
 Labor composition of company human asset in year 2012 and 2013 
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Table 5: Labor Composition based on ages 
 

AGES 
2012 

TOTAL
2013 

TOTAL 
Mgt NON Mgt Mgt NON Mgt 

          
Less than 18 years old   0   0 0 
18 - 20 years old   0   7 7 
21 - 30 years old 5 78 83 9 137 146 
31 - 40 years old 39 205 244 40 211 251 
41 - 50 years old 52 269 321 48 264 312 
51 - 55 years old 14 31 45 14 30 44 
above 55 years old 15 4 19 16 1 17 
Total 125 587 712 127 650 777 

 
There is no child labour under 18 years-old working as company employees, but more in 
productive period at the range 31-40 years old. There is also no discrimination in beliefs, culture, 
and gender, which are our value in achieving high productivity of this company. Our commitment 
in treating our man power as the asset of company instead of just workers, they have contributed 
a lot in target achievement both for sales target and other company performance targets. 
 

Tabel 6: Labor Composition based on genders 
 

SEX 
2012 

TOTAL 
2013 

TOTAL 
Mgt NON Mgt Mgt NON Mgt 

          
Women 69 290 359 70 333 403 
Men 56 297 353 57 317 374 
Total 125 587 712 127 650 777 

 
Moreover, there is no such discrimination in culture, beliefs and gender. It means that every 
person has similar treatment as company members. We gave opportunity to employee to develop 
and improve their skill by giving external training and courses. We gave also scholarship to 
potential employee to take higher degree for special subject. Facilities and benefits are given to 
employee as their achievement of target setup annually. 

 
 Human asset based on education and ages in year 2013 is not so different to the previous year. 

Here are employee composition based on education and age 
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            Pictures 12 : Several employee’s indicators 
    
 
d. Specific commitments and goals for specified years 

 Every supervisor and manager will set up their annual goals based on the company’s objectives. 
The achievement of targets will be evaluated in the end of the year. 

 The new salary will be adjusted based on the goal achievement and job position. 
  
 
Criterion 10:  
The description on effective management systems to integrate the labor principles 
 
Employee is very important partner for the company, placing the right people at the right position strongly 
influence the effectiveness and efficiency operation of the company. To minimize the risk the company 
doing the strict selection of prospective employees, such character and competence (attitude) through a 
selection process that aims to obtain employees with appropriate qualification and having good integrity is 
on the position assumed sustainably. 

a. Training and Development Needs Analysis 
Internal awareness-raising and training on the labor principles for management and employees are 
based on training and development analysis. 
 Training and Development Needs Analysis is conducted carefully as a key process in 

selecting the right training programs. Therefore it is very important to understand the 
requirements of each department and design tailor-made programs. This is intended to equip 
the employees with specific horizon and values necessary for their jobs. 

 The company provides its employees with 2 (two) categories of trainings, intended to enhance 
their knowledge, skills and working attitude.  
 The first category is training for improving employee character, intended to improve the 

value of work, namely leadership, goal achievement, responsibility, integrity, risk taking and 
endurance. Modules used among others are: Personal Effectiveness, Team in Action, 
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Continuous Improvement.  
 The second category is technical training related to the job so the employees may sharpen 

their knowledge and skills in order to respond quickly to change in technology and 
working methods in each field. This training focuses on the employees' competency. The 
training modules include among others: Certified Professional Marketer, Assessment Centre 
Assessor Certification, Advanced Course on Safety Assessment of Cosmetics, and Annual 
Process Improvement Symposium. 

 Especially front liners across Indonesia have been trained continuously on monthly basis to 
maintain their skills in beauty care and salesmanship.  

 
b Employee grievance mechanisms 

The company has a mechanism for hearing, processing, and settling grievances of employees which 
are managed by their direct superior and the Human Resources Management Department. 

.  
c. Employee Scholarships and Awards 

 In order to create positive environment for excellent performance and sense of belonging of the 
employee, the management provide scholarship for the employee children who are best ranked in 
Primary School, Junior High School, and Senior High School. This program is a form of the 
company support on education, which has been carried out in the last 20 years. 

 Rewards are given regularly to those employees with certain periods of service, and also 
employees with good performance. Employees with outstanding achievements will receive 
Employee Awards and opportunity for overseas vacation. 

 
 
Criterion 11:  
The description on effective monitoring and evaluation mechanisms of labor principles integration 
 
To maintain employee capability, the company constantly improve their ability by employees development 
plan on all lines carefully. The development of the ability of the employees is very important, as well as 
increasing their capacity in the field of work but also prepare them to rise to the higher level. So if there 
are employees who resign, then the position left can be filled from the company’s internal employee who 
has understanding and mastering the field of employment 

a. System to track and measure performance based on standardized performance metrics 
The company has a mechanism for standard wages, salary, annual adjustment, and additional 
benefits based on the grade and position of each employee, then, periodically will be compared by 
the standard salaries of relevant industries.   

 
b. Employee performance evaluation 

The company implements “Management by Objective” method for employee assessment, where 
each employee is fully aware of his/her role in making contribution toward the performance of the 
Company. This method is supported by 360 Degree Feedback method which is useful for qualitative 
assessment to show the employees strength and areas for improvement. Employees are expected to 
assess themselves (self assessment) for upgrading themselves, in conjunction with Training and 
Development Needs Analysis resulting in positive synergy. 

 
c. Process to deal with accidents 

 The management guidelines state our top priority of ensuring a safe, healthy workplace where 
employees can work in peace of mind. To achieve this, we constantly strive to create a "zero 
accident" workplace where our employees and subcontract employees work safely, both for their 
own sake and to instil a feeling of safety in the minds of residents around our factories.  

 Occupational Safety and Health Committee at each company site leads Safety and Accident-
Prevention Efforts. The committee also ensures the safety of facilities and prevent accidents 
through risk assessments conduct site patrols to make sure rules are being followed, and raise 
employee safety awareness through hand-on workshops. The committee also send members to 
other sites to exchange safety information with committee members there.  
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d. Disclosure of main incidents involving the company 

We set-up incident management in our customer relation department to respond quickly and 
effectively to a customer problem enables a company to deliver the highest standards of customer 
care at a time when the customer most needs it. Based on Good Manufacturing Practices, we have a 
standard operation procedure to deal with customer complaint(s). We also have dedicated manager 
and his team who will have closed relationship with our Quality Assurance Manager to handle this 
matter, so we can give a quick and right response to our customers.  
 
 

Criterion 12:  
The standardized performance indicators on labor principles integration 
 
a. Outcomes of internal awareness-raising and labor principle integration 

The success in business principle is depended on management commitment in making integration 
among stakeholders including labors and communities. Our company labors perform good 
performance in their area of work based on their specialization. It is impossible to produce good 
quality end products without any support from labors and suppliers. It is also impossible to achieve 
target sales in the market without support from distributor, media, and also facilitation of government 
agencies. So, our success in growing our company is our good integration internally and also 
externally with other parties including government. This can be seen in our supply chain production 
that all stakeholders play an important role. 
 

b. Outcome from our loyal customers to our credible capacity building  
There are events of loyal costumer gathering organized by each product brands to give appreciation 
to our loyal costumer in various type of events. There are also distributors gathering to give 
appreciation to our good performance distributors which can achieve target or even more, both for 
national and international distributors. The successful marketer is about how they can contact and 
integrate to their costumer. 
 

c. Rewards for our loyal customers 
It is a marketing policy of the company to give reward to our loyal costumer. As it is mention above, 
there is annual event for costumer gathering. 
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Robust Environmental Management Policies & Procedures 

Criterion 13:  
The description on our commitments, strategies or policies in the area of environmental 
stewardship 
 
Green movement has been implemented internally in our company and also externally collaborated with 
other organization since years ago. We setup our environmental programme as part of management 
strategy in building sustainable development of our company. As a company producing herbal products 
and natural cosmetic, our company is always committed since the beginning to grow together with 
environment preservation. 

a. Internal program,  
We are focusing in the area of manufacturing process. This programme will be monitored and 
evaluated periodically to meet our commitment in preserving energy and implementing green 
production. Some internal programs have been implemented as follow: 

 As we have pledged in CEO Water Mandate, we do internally saving water used for manufacture 
and office needs. The program has been conducted since year 2011 about reducing water used 
for toilet flush in every office toilet where we can reduce about 1.2 litters of flush water. The next 
step of 2012-2013 and after, we have utilised the recycle water from WWTP for toilet flush 
instead of using clean water. By saving water energy we can support national program on saving 
clean water for future. 

 In the garden we setup solar energy to utilize more sun light for office need and also giving an 
example for visitors that we can do such things in fulfilling our need of electricity. 

 Saving natural resources by reusing waste water after being treated in the waste water treatment 
plant (WWTP) to filter from any harmful material. We have used for about 40 tonne/month of 
water along year 2012 and become more in the year 2013. By reusing waste water for non 
production process such as watering plant, washing, and flushing, we can reduce clean water use 
for only important purposes. Moreover, we do saving energy used for manufacturing including 
electricity and water that was monitored periodically. 

 Preserving environment through some activities to reduce impact that may release from 
production process such as treating sewage before reused as garden irrigation, making 
absorption well, and changing ozone material with more environmental friendly materials. 
Through year 2012-2013 we have treated waste water 100% before reusing it. We have also 
made bio-phores in some places around the factory to speedup water precipitation into the soil. 
Moreover, we have also changed ozone destructive material of central air condition into 100% 
with environment friendly material. 

 Together with stakeholders we try to perform clean environment around the factory by continuing 
implement clean emission programme that have been started view years ago, and also make a 
code with recycle logo/environment friendly in every plastic packaging we use. Since 2012 till the 
end of 2013, there is about 100% vehicles entering factory area have met standard emission. 
This was applied not only for company vehicles but also visitor’s vehicles and all vehicles entering 
factory area without any exception. 

 Sustainable program on environment conservation have been centralized in the area of 
conservation “Kampoeng Djamoe Organik (KaDO)” where we have collected more than 600 
species of Indonesia original MAC (medicinal, aromatic and cosmetic) plants. In this area we 
conduct some training in preserving environment for students and communities.  

   
b. External program  

 We actively involved in green programme conducted by other parties (GO and NGOs) or self 
initiatives implementing our own programme. Collaborative action under coordinator of IGCN 
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(Global Compact Network for Indonesia) together with other members we do implement program 
in tree planting, million biophore making, and disaster recovering in villages. 

 Collaborative program we setup with other parties, GO and NGOs to rehabilitate water resource 
and river in the area North Jakarta (Tanjung Priuk area) together with community. This program is 
in the primary step improving community awareness in reducing household wastes and recycling 
it into useful products. 

 Collaboration program in Clean Ciliwung river together with community living along in the 
watershed and also activists who have already work in it voluntarily. 

 Collaborative action of water conservation has also been conducted in Gajahwong river in 
Yogjakarta to support local community in caring their water resources from the mountain and use 
it for community needs. This program is setup as a sustainable program by involving local 
community. Education and training have been taken especially to increase awareness in saving 
community environment where they live in.    

  
Criterion 14: 
The description of effective management systems to integrate the environmental principles 
 
Since year 2000 we have implemented management system of ISO 14000 related to environmental 
policy in running our production process. It is no doubt that our company conducts monitor and evaluation 
regarding to the ISO requirements and it is fully supported by company management from the top level to 
down. Some action have been done in bolstering environmental awareness among us as company 
members can be described as below: 

a. Continuing environmental program on setting up Waste Water Treatment Plant (WWTP), conducting 
monitor and evaluation of the process. There are about 38 ton per month average of recycle water 
from the WWTP have been use for garden irrigation and other uses such as washing vehicle, and 
also direct flow to the city drainage. Currently in the phase-3 of this program 

b. Continued program saving electricity by changing electrical equipment with the new save equipment 
including ball lamp and air conditioner. Currently in the phase-2 of the program to change the Freon 
resource of air-condition with environmental friendly resource for about 20 units in this year 2013. In 
the garden (KaDO) we set up solar panel to produce about 6000 watt hours of electricity to light on 
our garden. 

c. Reviewing environment program documents regarding to government rules and communicating 
environmental friendly activities as we got BLUE Label of PROPER policy from the Ministry of 
Environment. The blue label means we have met requirement on handling environment impact due to 
our production process in our factory. This will be improved to the next step of GREEN label means 
our activity in business conducts CSR program that is involving communities as our stakeholders by 
year 2013 with our efforts. 

d. Promoting action and movement on Green & healthy program as well as environmental friendly 
activities among stakeholders through: 
 Media gathering 

Giving information what we have done regarding to the environmental activities through press 
release and giving opportunity to media to see directly our company and also our activities on 
environmental movement. From this event, we hope there is something to learn and to share to 
others. 

 Supplier gathering 
This event is objected to deliver information and program that the company setup related to 
environment conservation. We do periodically inform our supplier about our policy in reducing gas 
emission around the factory, so they ask to be aware to join this program by monitoring their 
vehicles entering the factory with zero emission otherwise they cannot enter the area. 

                             
Criterion 15: 
The description on effective monitoring and evaluation mechanisms for environmental 
stewardship 
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a Effective monitoring and evaluation for company internal green program 

Effective monitoring and evaluation has been done periodically to all our environmental program wich 
had been set up in the beginning. Document of monitor and evaluation will be reported to 
stakeholders and company management to set up policy in the next run. The internal environment 
programs and its target and achievement indicators in year 2011, 2012 and 2013 is shown in tables 
and pictures 

b. Green program objectives in year 2013 
 
Criterion 16:  
The outcome of standardized performance indicators on environmental stewardship 
 
a. Outcomes of internal awareness-raising and training efforts 

Report document as mention in the criteria 15 will be followed up by company management in setting 
up planning of the next step. The goal had been achieved will also be recorded and being replicated 
to other program and partners as well as stakeholders. Scaling up the program by involving other 
partners in the form of colaborative action through GC local network.  

 
b. We have appointed to be the lead of several green Bio-trade action program, such as:  

 The local expert of SIPPO (Swiss Importer Promotion Program Organization)  
As local expert, we give the facilitation for SME’s from natural and organic products producers in 
Indonesia to improve the quality of their products and also give the market access to European 
natural and organic markets.   

 The leader of several council bodies in Indonesia, such as Indonesia Spice Council and 
Indonesian Global Compact Network, as well as the president of Perkosmi (Indonesian Cosmetic 
Association) period 2011-2014. 

 
 

Anti-Corruption Implementation 
 
Criterion 17 - 20:  
The COP describes robust commitments, strategies or policies in the area of anti-corruption 
 
Anti-corruption commitment is stated by company management and is supported and implemented in all 
level of employee as well as suppliers and other stakeholders. This program is continuous action in our 
company by continuous monitor and evaluation to all level and all section related to government policy 
and company policy. 

We do identify potential area where someone can do such thing including bribery, so there is no potential 
section doing corruption. We also implement this policy to all stakeholders involve in the supply chain 
including supplier and partners as well as government. 

The Internal Audit Unit was established as the corridor organization in implementing strategies to achieve 
the targets that have been in charge, and to improve the functioning of the integrated control in order to 
ensure that operational activities had been well run and can increase the effectiveness of the 
Organization through value added implementation of risk management and the principles of Good 
Corporate Governance. So, duties and responsibilities of the internal audit: 

 Carry out the inspection/audit of internal control system in the course of the implementation of GCG in 
rendering judgment in accordance with the regulatory/policy organization. 

 Perform evaluation and validation of the system that runs as well as new ones will be implemented 
regarding the management, control, monitoring of the effectiveness and efficiency of the systems and 
procedures for each organizational unit. 
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 Monitoring and evaluation on the results of the Audit findings as well as give the suggestions to the 
improvement of the activities of the organization and the system/policy/regulations in accordance with 
the requirements of legislation and applicable regulation. 

 Presenting an audit that has been implemented to the CEO (Chief Executive Officer). Carry out 
specific tasks in the scope of internal control that is assigned by the CEO (Chief Executive Officer). 

The structure of the Internal Audit is a notch below the Board of Directors and has a position under the 
President Director. 

 
Value Chain Implementation 
 
Criterion 21:  
The implementation of the Global Compact principles in the value chain 
 
a. Description of raw materials and (semi-) finished products used, by country or region of origin 
 Our company uses natural ingredients as well as chemical ingredients for our cosmetic and herbal 

products, which comes from local and global suppliers. 
 
b. Strong supply and distribution relationships 

The company maintains strong relationships with its suppliers and distributors. Its distributor network 
enables widescale distribution and also serves as a channel for promotional activities, consumer 
education and awareness programmes. In addition, Martha Tilaar shop support brand-building 
initiatives, acting as company customer support centres alongside its retail hub.  
The Company’s spa products are separately promoted and distributed through spa chains operated 
by the PT Cantika Puspa Pesona. A different subsidiary of the company also provides outsourced 
labour for Company manufacturing facilities. 

 
c. Strategically located manufacturing facilities well supported by distribution network and 

marketing activities 
The Company operates three strategically-located manufacturing facilities in Indonesia. Seamless 
logistics support, excellent distribution system, proximity to major sea and air ports make these 
locations elements of paramount strategic advantage to the Company. It has an extensive presence 
across marketing channels, with multiple agents, branches and depots located across Indonesia that 
ensure superior distribution. Additionally, the Company has a strong relationship with its suppliers and 
distributors that support the Company in various promotional activities. 

 
d. Internal audit which involved in our business: 

 Quality, GMP and environmental system internal audit 
The internal audit is done annually for the evaluation of our suppliers and material principles 
which is held by our own audit team, both audits for ISO 9000, ISO 140001, and also internal 
audit based on GMP of cosmetic and herbal products.  We have run ISO-2000 and ISO-14000 
simultaneously since year 2000. So, regular audit is done to meet the requirements by 
independent surveilance bodies. 

 
 Company financial internal audit 

The Board of Commissioners has appointed the Audit Committee Charter as a guide for the Audit 
Committee and its members in carrying out the task. Charter of the Audit Committee has been 
poured in the decision of the Board of Commissioners no. 001/PKJ/HRM/IV/2013, dated 1 April 
2013. The Audit Committee holds the meetings periodically. 
According to the Audit Committee Charter, the Meeting is conducted at least once a month. 
During the year 2013 has been held 37 meetings. If it necessary the meeting was also attended 
by the Commissioner, the Director, head of Division, head of the Internal Comptroller Unit or 
representative of the Company’s Independent Auditors. The audit Committee during the year 
2013 has been carrying out tasks according to the Charter of the Audit Committee as follows: 
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 Based on the results of the evaluation has been performed, the Audit Committee concludes 
that the independence of the public accounting in the audit of financial statements in 
accordance with generally accepted Auditing Standards 2013 set by Indonesia Institute of 
public accounting. These standards require that the auditor plan and perform the audit to 
obtain sufficient confidence that the Auditors of the financial statements are free of any 
misstated material. An audit includes examination, on a test basis, evidence supporting the 
amounts and disclosures in the financial statements. An Audit also includes assessing the 
accounting principles used and significant estimates made by management, as well as an 
assessment of the overall presentation of the financial statements. 

 Monitoring and evaluation of audit planning and implementation as well as monitoring of the 
follow-up of the audit in order to assess the adequacy of the financial reporting process, the 
least by conducting monitoring and evaluation of: 
 Implementation of Internal Audit Unit 

Of the evaluation can be concluded that the Internal Audit Unit planning has been 
implemented in accordance with the risk-based audit planning, execution and reporting of 
the audit has been conducted in accordance with the Standard Implementation of Internal 
Audit Function. 

 Compliance of audit implementation of public accountant by the standards 
applied. 
From the results of monitoring and evaluation of the audit committee, the public 
accountant has conducted the audit in accordance with generally accepted auditing 
standards set forth by the Institute of Accountants Indonesia. According to the audit 
report of the public accountant, financial statements have been prepared in accordance 
with the applicable standards. 

 
e. Policy on value chain, including a policy for suppliers and subcontractors 

We have several standard operation procedures to evaluate and monitor the performance of our 
suppliers and principles, which is based on the supplier/principle assessment policy that will be 
evaluated every year. 
In this policy, it is also including the allocation of responsibility in the value chain and procedures to 
remedy any non-compliance issues, audits / screenings for compliance in the value chain, and also 
value chain risk assessment to identify potential issues with suppliers and other business partners 

 

Transparency and Verification 
 
Criterion 22:  
The information on the company's profile and context of operation 
 
All information regarding the legal and organization structure, as well as countries where the organization 
operates and market share can be seen in the Company Annual Report 2013. 
 
a. Legal structure 
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Pictures 12: Legal structure of PT. Martina Berto Tbk.  
 
b. Organisation structure  
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Picture 13 : Organisation structure 2013 

 
 

c. Business prospect and Distribution 
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Picture 14 : Intrenational marketing network 2013 

 
Demand for cosmetics is increasing in line with revenue growth of community are accompanied by 
changes in the lifestyle of the community. Based on the results of the forecast Euromonitor International 
2013 for next 3 years, the cosmetics industry in the country grew on average by 9.17% per year. With the 
company’s position that reach 2.21% market share, the industry’s growth of 9.17% is a huge prospect for 
the company to increase their sales. 

For 2013, the company’s sales of the color cosmetics product categories, skin and body care, hair care, 
fragrance and other as well as herbal experienced a drop in sales of 14.74%, 3.73% 6.39%, 19.05% 
and% 2.74% respectively. 

After going through years of consolidation in the year 2013, the company’s business prospects are 
promising in the future. For fisscal year 2014, the company is targeting net sales of Rp.707,000 million or 
increased by 10.25% and net profit target of Rp. 21,000 million or increased by 29.93%. 

In its distribution strategy, the Company also controls the distribution channels to both modern and 
conventional markets through its Trade Marketing Department organized to complement the Consumer 
Marketing function. Year by year, the growth of the modern market has always exceeded that of the 
conventional market, so is sales contribution has been growing from last years around 42.99% to 44.62% 
in this year. This phenomenal growth should be treated with caution since the modern market has a 
different management style from the conventional market, besides posing a higher cost to the Company 
through its Trading Terms reviewed every year. 
 
The Company has a unit Trade Marketing as part of Marketing Division which focuses on trade channel 
management intended to develop harmonious relationships with the distributor and retail outlet and also 
plans the sales program in every channel with better focus and more cost effective ways. 
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Criterion 23:  
The description of high standards of transparency and disclosure report 
 
Suggested best practices: 
 
Detail description of company performance can be analyzed in the Company Annual report 2013, consist 
of several parameters, including the below data, such as:  
a. Indonesia cosmetics industry: Indonesian Market Size and Growth with potential to sustain 

momentum to 2013 

b. Major players in the Indonesian market 

c. Comparison of key performance indicators for the previous 2 years 
 Company income statement  
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Table 7 : Financial statement 2012 - 2013 
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 The highlight of financial statements 
 

Table 8 : Several indicators of company’s financial statement 
 

Dalam Rp.Juta/In Rp.Million 
Keterangan/Description 2013 2012 2011 
Laba (Rugi)/Pro_t (Loss)    
Penjualan/Sales 641,285 717,788 648,375 

- Kosmetik 602,487 676,051 - 

- Jamu & lain2 38,798 41,737 - 

Laba Kotor/Gross Pro_t 325,870 376,439 346,141 

Laba Usaha/Operating Pro_t 21,535 54,075 47,092 

Laba Bersih/Net Pro_t 16,163 45,523 42,659 

Laba Bersih yang dapat diatribusikan kepada: Pemilik entitas induk/ 
Net income attributable to owners of parent company 

16,163 45,523 42,659 

    

Kepentingan non pengendali/Non controlling interest 0.02 0.14 0.3 

Laba Bersih Komprehensif/Comprehensive Income 16,756 46,349 42,663 

Laba Bersih Komprehensif yang dapat diatribusikan kepada: Pemilik 
entitas induk/ Comprehensive Net income attributable to owners of 
parent company 

16,756 46,349 42,662 

    

Kepentingan non pengendali/ Non controlling interest 0.02 0.1 0.3 

Laba (Rugi) persaham/Eraning Per Share 15.11 42.54 40 

EBITDA 38,687 62,968 57,138 

Jumlah Saham Beredar/Outstanding Shares  1,070,000,000 1,070,000,000 1,070,000,000 

 
 
Keterangan/Description 2013 2012 2011 
Neraca/Balance Sheet    
Aset Lancar/Current Asset 453 510 459,791 
Modal Kerja Bersih/Net Working Capital 340 372 347,126 
Jumlah/Investasi 49 28 - 
Total Aset/Total Asset 611 609 541,674 
Kewajiban Lancar/Current Liabilities 113 137 112,665 
Jumlah Kewajiban/Total Liabilities 160 174 141,132 
Ekuitas/Equit  451 434 400,542

 
 
Keterangan/Description 2013 2012 2011 
Rasio    
Laba Kotor terhadap Penjualan/Gross Margin 50.82% 52.44% 53.39% 
Laba Operasi terhadap Penjualan/Operating Margin 3.36% 7.53% 7.26% 
Laba Bersih terhadap Penjualan/Net Margin 2.52% 6.34% 6.58% 
Laba Bersih terhadap Aset/Retun on Assets 2.64% 7.47% 7.88% 
Laba Bersih terhadap Ekuitas/Return on Equity 3.58% 10.48% 10.65% 
Rasio Lancar/Current Ratio 399.14% 371.02% 408.10% 
Kewajiban terhadap Ekuitas/Debt to Equity Ratio 35.55% 40.25% 35.24% 
Kewajiban terhadap Aset/Debt to Assets  26.23% 28.70%  26.05%
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d. The comparison of key performance indicators with peer companies 

 
Table 9: Several financial performance of company 2011 – 2013. 
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Criterion 24:  
The COP is independently verified by a credible third party 
 
a. Reviewed by a multi-stakeholder panel 

 
 
 
 
 
 
 
 

 
 

No Penghargaan/Award Prestasi/Achievement Lembaga/Institution
1 Corporate Image Award 2013 The Best Building and Managing Corporate 

Image 
Frontier Consulting Group and 
Bloomberg Busniess Week 

2 The Most Impactful Brand Activation 
2013 

YCPA: The Best Indonesia Brand Activation 
for Women 2013 

Mix Marketing Communication 

3 Cleo Beauty Hall of Fame 2013 Dewi Sri Spa: The Best Body Scrub Cleo Magazine 
4 Best of the Best Award The Top 50 Companies for 2013 Forbes Indonesia 
5 Indonesia Green Company 

Achievement 2013 
Indonesia Green Company Achievement 
2013 

SWA 

6 Halal Award 2013 Most Innovative Halal Producer Kementerian Agama RI & MUI 
7 Penghargaan Industri Hijau 2013 

(Green Industry Award 2013) 
Kriteria Penerapan Industri Hijau (Green 
Industry Application Criteria) level 4 

Kementerian Perindustrian 

8 Cleo Beauty Hall of Fame 2013 PAC: Best Eyeshadow Category Cleo Magazine 
9 Bazaar Beauty Award 2013 PAC: Best of the Best Reader’s Choice Eye 

Shadow. 
Harper’s Bazaar Indonesia 

10 Indonesia Most Favorite Youth Brand 
2013 

Sariayu: Blush-On, Foudnation, Lipstick, 
Eye Shadow 

Marketeers & Mark Plus 
Insight 

11 Top Brand Award 2013 Sariayu: Beauty Cotton, Body Scrub Frontier Consulting Group & 
Majalah Marketing 

12 Indonesia Most Favorite Women 
Brand 2013 

Sariayu: Lipstick, Eye Shadow Marketeers & Mark Plus 
Insight 

13 Soacial Media Award 2013  Sariayu: Whitening Cream Frontier Consulting Group & 
Majalah Marketing 

 
Table 10: The national and international awards for the company in year 2013 
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b. Important events in 2013 reviewed by peers 
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Jakarta, 10 June 2014 
 
 
Nuning S. Barwa     Heru Data Wardana 
CSR Director Martha Tilaar Group   CSR and Community Development Manager 
 

 


