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SNAP Promotion Rule 

7 CFR Parts 251, 271, 272 and 277 
Link: https://www.federalregister.gov/documents/2016/12/20/2016-30621/supplemental-nutrition-
assistance-program-promotion  

 

SNAP-Ed Note: The following section includes information from the SNAP Promotion final rule. Any 
activity conducted with SNAP-Ed funds must support SNAP-Ed’s goal. Therefore, some of examples 
allowed under SNAP Promotion Rule may not be allowable under SNAP-Ed. Anything that is not allowed 
under the SNAP Promotion Rule is also not allowed under SNAP-Ed. See, WA DSHS Interpretation of 
SNAP-Ed and Unallowable Activities, for specific SNAP-Ed examples. 
 
Per the SNAP-Ed Promotion Rule, SNAP program funds cannot support:  

(1) Recruitment activities designed to persuade an individual to apply for SNAP benefits; 
(2) Television, radio, or billboard advertisements that are designed to promote SNAP benefits and 

enrollment; or 
(3) Agreements with foreign governments designed to promote SNAP benefits and enrollment are 

prohibited. 
 
Recruitment Activities  
 Persuasive practices constitute coercing or pressuring an individual to apply, or providing 

incentives to fill out an application.  
 Communicating factual information pertaining to SNAP is not a recruitment activity designed to 

persuade an individual to apply for SNAP benefits. 
 Communicating factual information so that an individual can make an informed choice pertaining 

to SNAP is not a recruitment activity designed to persuade an individual to apply for SNAP 
benefits. As a result, prohibited recruitment activities would not include providing accurate 
program information to dispel misinformation, answering questions about SNAP, providing 
assistance in filling out forms or obtaining verification documents, or providing basic information 
about SNAP availability, application procedures, eligibility requirements, and the benefits of the 
program, as specifically permitted by Section 11(e)(1) of the FNA. 
  
Example:  
A worker funded by SNAP funds is staffing a SNAP informational table at a food pantry. A food 
pantry visitor comes to the table, but soon replies that he is not interested in learning more. The 
worker may ask a follow-up question about why the visitor is not interested in learning more. If the 
visitor’s answer demonstrates a lack of accurate information about SNAP, the worker may correct 
the misunderstanding, thus helping the visitor make an informed choice about applying. However, 
if the visitor responds to the follow-up questions with a further expression of disinterest, continuing 
to question the visitor would be pressuring the individual to apply and therefore constitutes a 
persuasive practice. 
  

 Providing individuals with information about the ancillary benefits of applying for SNAP is not an 
incentive or a recruitment activity designed to persuade. Providing factual information to an 
individual about the benefits of SNAP, such as that SNAP participation may make a household’s 
children eligible for the National School Lunch Program, is a permissible sharing of factual 
information, per the regulations on allowable informational activities in 7 CFR 272.5(c). 
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Television, radio, or billboard advertisements 

 This provision does not apply to Disaster SNAP. 

 This provision is not intended to prohibit Federal funding for large signs used for informational 
purposes at health fairs, farmers markets, and other venues where most attendees are on foot. 

 Advertising where SNAP benefits are accepted does not constitute promoting SNAP benefits and 
enrollment. 

 This provision does not restrict retailers, such as farmers markets, from using these methods to 
provide information about where SNAP benefits are accepted. Restriction on the use of Federal 
funds for radio, television, and billboard advertising does not restrict retailers from using these 
methods to provide factual information about their FNS-approved programs for currently enrolled 
SNAP households, such as fruits and vegetables incentive programs. 
  

Social Media 
The use of social media like Twitter, Facebook, YouTube, or other internet sites was not prohibited 
under Agricultural Act of 2014 (the Farm Bill), so long as the content was not recruitment activity 
designed to persuade an individual to apply for SNAP benefits through coercion, pressure, or incentives. 
 

WA DSHS Interpretation of SNAP-Ed Allowable and Unallowable 

Activities 

Allowable 

 Provide Basic Food/SNAP brochure during SNAP-Ed in-person events or basic information about 

Basic Food/SNAP or a link to SNAP information on SNAP-Ed handouts, brochures, recipes, etc. 

 Conduct farmers market tours that show SNAP/WIC participants how to use their benefits, including 

SNAP Market Match or WIC fruit and vegetable vouchers, at the market.  

 Respond to questions about Basic Food by providing basic information and contact information for 

local CSO or link to learn more.  

 Coordinate with Basic Food Outreach community contractors on SNAP-Ed programming.  

 Post basic information about SNAP/Basic Food on website or social media platform. 

 Television, radio or billboard advertisements that focus on healthy eating and active living as part of 

a social marketing campaign. 

 Provide referrals to SNAP for low-income non-participants to access SNAP benefits, as appropriate. 

 Social marketing to promote nutrition assistance sites. 

Unallowable 

 Provide an incentive for participant to sign up for SNAP. Note that incentive items that comply with 

SNAP-Ed cost rules can be provided as long as the incentive item is not contingent on whether the 

person signs up for benefits. 

 Driving participants to CSO offices to sign up for benefits. 

 Television, radio or billboard advertisements that are designed to promote SNAP benefits and 

enrollment (see exceptions for Disaster SNAP). 

 Television and radio announcements/advertisements that contain messages about SNAP, its 

benefits, and how to apply. 
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 Assist in filling out an application for SNAP. 


