
Four Simple Steps to 
Writing User-Focused Copy



User Focus…
What does this mean anyway?



Helping and Giving

▪ Creating a clear path forward

▪ Providing value

▪ Answering questions

▪ Being accessible







Build Belonging… Community… and the 
Bottom Line

▪ 1 UX $ = $2 to $100 in return

▪ UX increases conversions 200 to 400%

▪ 5% retention increase = 25% bottom line increase

▪ Customer experience beats price and product

▪ 1 word equals $300 million… the Amazon story

https://www.intechnic.com/blog/100-ux-statistics-every-user-experience-professional-needs-to-know/

https://www.intechnic.com/blog/100-ux-statistics-every-user-experience-professional-needs-to-know/


Three Key Principles



Anticipation

▪ Where is your user coming from?

▪ Where are they trying to go?

▪ What’s on their mind?

▪ What questions do they have?

▪ What’s disrupting their sense of flow or trust?

▪ Where are the barriers?







Transparency

▪ Always tell the truth

▪ Own your mistakes

▪ Filter out the “not good fits”

▪ Acknowledge your shortcomings

▪ Back your claims







Empathy

▪ What’s your visitor feeling?

▪ What do they need in the moment?

▪ What is their current mindset?

▪ How can you help them?





The 4 C’s of UX Copy



Clarity 

▪ Use clear language

▪ Don’t be ambiguous

▪ Check for double meanings

▪ Ask, what does the user need to know?





Conciseness

▪ Use simple words

▪ Communicate efficiently

▪ Every word has purpose

▪ Be meaningful





Context Provides Relevancy and Usefulness

▪ Where did they come from?

▪ Do they know what to do next?

▪ Have you given them what they need?





Consistency of Voice

▪ Be human

▪ Know your brand voice

▪ What’s their emotional state?

▪ Adjust your tone



That password doesn’t 
look right.



Now with copy…



What does it need to say?

▪ Tools for compensation administrators

▪ Optimal payment package decisions

▪ Market data for informed decisions

▪ Employees can see their total compensation any time 

from any device



Strip out the jargon

This is the tool your team has been waiting for. Compensation 
administrators can define payment packages that make sense. 
Managers get the flexibility to reward their teams for a job well 
done. And employees can see exactly what’s in their package, 
any time, from anywhere.



Be ruthless

This is the tool your team has been waiting for. Compensation 
administrators can define payment packages based on market 
data. that make sense. Managers gain get the flexibility to 
reward their teams for a job well done. And employees can see 
exactly what’s in their package, any time, from anywhere.



Clear… Concise… Context… Consistency

“At last! The tool your team has been waiting for. Compensation administrators can 
define payment packages based on market data — no more guess work. Managers 

gain flexibility to reward their teams for a job well done. And employees can see 
exactly what’s in their package, any time, from anywhere.”

Button: Get all the Details
Button: Watch the Demo (26:27)



uxcopywriting.com

Thank You!


