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A Trend in Google Maps  

  

Needless to say, the real estate for 3 packs is the most sought after online 

property for many small businesses ever since Google has reduced its visibility 

from 7 packs to 3. Not only the reduction has created more competition for the 

local SEO agencies, it also has created a huge headache factor for them as how 

Google determines which business should be listed in the 3 packs became more 

cloudy. You’ll hear the experts talk about the importance of relative proximity to 

getting quality citations from reputable services. I’d say none of them are wrong 

and they are all correct but you can always attempt to do better than the 

competition. In my book, whoever can discover more ways to help Google connect 

the relevancy dots will win the game. 

I’ve been working on maps for years and I can tell you that although Google is 

making it harder for everyone to decipher the correct formula, taking the holistic 

signals approach to Google maps SEO will yield a far greater chance of succeeding 

than the competition. Using the techniques shown below, I am seeing more maps 

rankings pop up even for the sites that weren’t expecting to rank. I thought I 

would share the strategies I am currently succeeding with. 

 

Looking at the Big Picture 

I am a framework guy and I always analyze the trends derived from my SEO 

signals framework and I plan and execute my SEO process accordingly. If you 

want to learn my SEO signals framework, you can download the PDF: https://s3-

us-west-2.amazonaws.com/web.content.misc/SEO-Signals-Framework.pdf 

When we turn back the time to the 7 packs era, local rankings were almost always 

in align with the strength of your organic rankings. As an observer, I’d say this 

was due to Google placing an importance of Authority signal above all other major 

signals which are Popularity, Relevancy, and Technical. We now see the local 

rankings are quite often out of sync with the strength of organics rankings. Rather 

than focusing solely on improving the organic rankings for your client, you now 

must do everything you can to increase the other signals which are Relevancy and 

Popularity in addition to Authority signal. 

 

Relevancy 

Google is becoming subtler with the ways it picks up local relevancy signals. Aside 

from your typical SEO processes such as getting links from local websites or 
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citations from local directory sites, there are additional ways to help Google 

connect the dots. Below are some ways to help with Relevancy signal. 

 

Citations on Blogs and Web 2.0 Pages 

Schema 

Image ALT 

Image Geo-tag 

GMB Listings Page 

GMB Review Page 

Website Pages Targeting Local Keywords 

 

Popularity 

Popularity signal is derived from real visitors, not bots or fake traffic. One of my 

law firm clients does consistent content marketing and the firm’s branding helps 

bring in traffic which results in better local maps rankings. Whether you are listed 

on the maps or organic, it’s a no secret that CTR helps with the rankings as 

Google loves to list web properties that captures people’s interest. 

One of the best ways to attract CTR is by having better reviews. Earlier this year, 

a client of mine was lacking reviews although we were pushing hard with other 

local signals. We’ve managed to toggle between position 4 and 3. Once we’ve 

started to add more reviews, CTR went up and the rankings moved up too. 

 

Fortification 

As an SEO marketer working in tough markets with high competition, there are 

additional things you can do off-page wise to ensure Google picks up more signals 

from your efforts than the competition. After all, ranking is always a moving 

target, not a static environment.   

Below are some ways to help with SEO efforts leveraging off-page SEO. 

Directory Citations – I always try to maximize the number of citations package 

and upload them to indexing services. The devil is in the details and you need to 

ensure the published URLs are indexed by Google. 
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Citations on Web 2.0 Properties and expired domains - If you have the resources, 

it is advisable to leverage them and help strengthen the overall relevancy of the 

business information on the net. I have VAs regularly creating web 2.0 blogs and 

Google does pick up on them. I even have some clients who were ranked on the 

maps from this process alone.  

Schema – The purpose of the schema is to help Google pick up data consistency. I 

don’t recommend placing the same schema on a large scale as I’ve heard reports 

of sites getting penalized for over prominence. 

Image Geo-tagging – You can add geo-specific information to the images using 

image software. Here is a video explaining the process: 

https://www.youtube.com/watch?v=x9wsl7si8Q8  

Image ALT – You can always add related keywords using image ALT to help 

Google decide which keywords should trigger Google maps for your client website. 

I’ve had success with this method for the keywords my client wasn’t ranking 

before.    

Website Pages Targeting Local Keywords – Having a larger website with geo-

location specific pages has an advantage over sites that are weak in this area. If 

you are building pages for a local client, be sure to have plenty of variations of 

location references. i.e. Los Angeles, L.A. Los Angeles, CA, L.A. Southern 

California etc.    

 

Acquiring GMB Listings Page (Tutorial) 

Targeting GMB listing is a great way to help your client’s business get more 

attention from Google. You can target the URL using a press release service, web 

2.0 properties, or blogs. There are some agencies that are doing multiple press 

releases targeting the same URL per month and having a great success. Below are 

the steps to acquire the URL you can target. 
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Type a local keyword phrase and find your client’s listing. Click on the business 

name. 

 

 

 

 

 

 

 

 

 

 

 



Advanced Google Local Maps Strategies 
 

Copyright                    www.StevenKang.me                                All Rights Reserved Page 6 
 

When you see the business on the right side, copy the long URL.  
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Go to goo.gl and paste the long URL. 

 

 

Copy the short URL.  
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Paste the short URL on your browser to see if it redirects to the right page. 

You now have a short URL you can send links to.   
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Acquiring GMB Listings Review Page URL (Tutorial) 

Below are the steps to acquire the URL for reviews you can target. 

 

When the business pops up, click on the reviews. 
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Copy the long URL after the review section populates. 

 

 

Go to goo.gl and get the short URL.  
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Paste the short URL in your browser to see if everything is working properly. 

You now have a short URL you can send links to.  
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Acquiring Google Maps Embed (Tutorial) 

Copy your client’s citation info. 

 

 

Go to Google maps and paste the citation information. Once the business 

information shows up, click on Share button. 
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Click on ‘Embed Map’ button and copy the code. You can embed the code on 

blogs and web 2.0 properties. 
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Acquiring YouTube Embed (Tutorial) 

If your client has a YouTube video, it’s a good idea to syndicate it as much as 

possible. Below are the steps on how to acquire the embed code. 

 

Go to YouTube and click on Share.  
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Click on Embed button. 
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Copy the iFrame embed code and place them on blogs and web 2.0 

properties.  
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Where to Syndicate for Free 

You can go to https://www.weebly.com/ or other web 2.0 sites and add html 

content for free. Be sure to write relevant content along with backlinks to 

GMB listing, maps embed, image embed and ALT, and video embed using 

the techniques shown above. Please keep in mind that you can never 

become successful with just one vending machine alone. You’ll need to keep 

up with the momentum as SEO is always a moving target. 
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Using a Content Syndication Platform - Optional (Tutorial) 

Years ago, I’ve built a content syndication platform to help with long-tail 

rankings for clients on a large scale. Below is the tutorial on how to use the 

platform.  

Add the short URLs obtained via goo.gl and enter the related keywords. 
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Add the image URL, ALT tag, maps embed code, and YouTube embed code 

in one shot.  
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Once added, content written by the U.S.-based writers gets syndicated to 

new sites each month after month. It’s a set it once and forget it platform to 

help with fresh index which is considered to be an important SEO factor 

according to https://majestic.com/. 
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Currently, the syndication platform is for invite-only members and if you 

want to access the platform, please go to http://www.scalemyseo.com and 

select ‘Content Syndication Platform’ and submit the form. I’ll provide the 

access information based on the availability. 

  

 

Press Release Syndication 

You can use a press release service to syndicate content containing the link to 

GMB listing page and reviews. It’s a good way to have authority links pointing to 

GMB listing featuring your client website. I recommend using 

https://placementseo.com/press-release-distribution/  
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About Me: 

I immigrated to the United States from South Korea when I was 10 years 
old. When the internet took off in the 90’s, I started to learn web 
programming and internet marketing as a hobby while running two other 
business ventures. What started out as a hobby soon turned into a full-time 
profession. 

During my career, I’ve helped thousands of small 
businesses, ad agencies, and Fortune 500 companies. 
I also became a third founder of a supply chain SAAS 
startup which was sold for millions. 

With my programming background, SEO knowledge, 
and marketing angles, I was able to put on many 
hats including lead developer, lead consultant, and 
lead project manager for various marketing projects 
for agencies and companies. 

I’ve created this PDF to educate my clients and share my views on 
marketing with the community. I am hoping this blog will bring value to your 
marketing endeavors. 

 

My Blog 

https://stevenkang.me/ 

 

SEO White Label Partnership 

If you own an agency and need help with scaling SEO, please visit 

http://www.ScaleMySEO.com  

 

Advanced SEO Training 

If you want to further your SEO knowledge and training, please visit 

http://www.RelevancyStacking.com for lessons and custom tools I’ve developed 

over the years. The course leverages relevancy signal to rank a large number of 

keywords. 
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SEO Community  

Please join my non-spammy discussion groups: 

https://www.facebook.com/groups/SEOSignalsLab/  (discussions on Technical 

SEO and ranking factors) 

https://www.facebook.com/groups/LeadStacking/  (discussions on client SEO 

marketing and sales) 

 


