
1575 Pond Road, Suite 201 
Allentown, PA 18104

Office: 610. 336. 4822 
Toll-Free:  610. 628.1476

www.kyledavidgroup.com 
info@kyledavidgroup.com

10 ELEMENTS EVERY 
COLLEGE WEBSITE 
SHOULD HAVE



1575 Pond Road, Suite 201 
Allentown, PA 18104

Office: 610. 336. 4822 
Toll-Free:  610. 628.1476

www.kyledavidgroup.com 
info@kyledavidgroup.com

Copyright © The Kyle David Group

All Rights Reserved 
www.kyledavidgroup.com

We invite you to share this whitepaper with your colleages, but 
please do not change the content before you do.

10 Elements Every College Website Should HaveWHITE PAPER | 



1575 Pond Road, Suite 201 
Allentown, PA 18104

Office: 610. 336. 4822 
Toll-Free:  610. 628.1476

www.kyledavidgroup.com 
info@kyledavidgroup.com

BUILDING A BRIDGE TO YOUR PROSPECTIVE STUDENTS
Good websites do more than display information. They seek to build an ongoing relationship with visitors that will 
keep them coming back to the website. For colleges like yours, this second function is vital to attracting quality 
students who will add value to your campus by bringing their leadership, creativity, diversity and academic 
excellence. Your website is the bridge to these students and their families. It is also the most important tool you 
have to compel application submissions and influence the ultimate decision to attend your college.

To build a strong bridge to prospective students, it is important to understand who your ideal students 
are and what they want from your website. If you have a strong grasp of their mindset, you can design 
a website that captures their interest and fuels their desire to matriculate. Failing to do so is a costly 
mistake. On average, it costs more than $2,000 to recruit just one new student making it increasingly 
important that the first introduction to your school—most often your website—grab your audience’s 
attention and supply the appropriate information in the most appealing manner possible1. 

Your prospective students are savvy consumers. They recognize that college is a substantial investment 
of time and money, and they expect a significant benefit when they graduate. They are “shopping” your 
website to see if your school can deliver. According to a study conducted by Krista Tucciarone, associate 
teaching professor of media studies at the University of Missouri-St. Louis, college websites serve a vital 
role in the application process. Prospective students rely on these information portals to obtain key 
information about academic departments, cost, school ranking, size and location.2  

10 Elements Every College Website Should HaveWHITE PAPER | 



1575 Pond Road, Suite 201 
Allentown, PA 18104

Office: 610. 336. 4822 
Toll-Free:  610. 628.1476

www.kyledavidgroup.com 
info@kyledavidgroup.com

1. ADMISSIONS
The admissions process is a challenge for both students and administrators. Not only are there many 
applicants seeking out the best possible institution for their future, but school administrators are looking 
for students who will add variety, leadership and future success to their organization. In order to attract 
the most promising students, your school must refine the gateway process of admissions. There are three 
key elements your admissions portal should include to appeal to the upper strata of the applicant pool.

· Guidance from admissions officers— Almost 76 percent of schools emphasize academic 
qualifications over other admission factors like minority status, artistic talent or leadership 
qualities.3  If your institution prioritizes certain qualities over others, it is important to share these 
with prospective students. Only your organization can provide the honest answers about what 
you expect. Applicants will appreciate this refreshing honesty about what most consider a rather 
opaque process.  Admittedly, it can be challenging to walk the line between providing a profile 
of an ideal candidate and suggesting which aspects should be emphasized in an application, but 
applicants are more likely to respond positively to some clear insights into the admissions process. 
One way to accomplish this is to provide written opinions of past admissions officers. Another 
effective communications platform is posting warm, honest advice in the form of videos. 

· Online application forms—This is a component of the application process which should 
be updated immediately. If you are one of the few schools that still require a hardcopy 
application, you are doing your organization a significant disservice. The use of paper is 
environmentally unfriendly, which is a significant issue to many socially conscious students, 
and it suggests an attachment to staid and unnecessary traditions. While allowing students 
the option of submitting a paper application is wise, including certain components like 

To ensure your school’s website is delivering what prospective students are looking for, it is important to 
evaluate how your website performs in 10 key areas: admissions, academics, faculty, school resources, 
financial aid, social life, sports, internship opportunities, professional recruiting, and alternative 
lifestyles. This whitepaper will explore each of these 10 areas in greater detail and offer suggestions  
for bolstering your site’s content with regard to these topics.
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In a recent survey by the Cooperative Institutional Research Program at UCLA, 85.9 
percent of freshmen cited ability to obtain a better job as their primary reason 
for attending college. While 83 percent also emphasized learning about topics of 
interest and 72 percent pointed to acquiring a general education, it is apparent 
that the economic turmoil of the past decade has significantly impacted the 
mindsets of entering students.4

This insight should be the guiding principle of any college web design 
project. The academic setting has taken on new significance as students 
have adopted the view that college should be a stepping stone to a rewarding 
and successful career. While the traditional model of classroom lectures, papers, and exams 
is not likely to change significantly, more students are seeking additional resources that can support 
traditional education. These include:

· Remote learning—There are important benefits to classroom lectures like dynamic interaction 
and flexible instruction, but most entering students have grown up in an online world. They 
desire and quite possibly, need to have access to online resources including lectures, tutorials 
and exam preparatory sessions. Most professors have embraced the use of online resources to 
supplement their lectures, and presenting these to prospective students can demonstrate that 
your school is in step with the march of technology.

2. ACADEMICS

recommendations and transcripts, the more of an application that can be transmitted 
electronically, the lower the barriers are for them to apply. 

· Virtual interviews—Many business organizations have incorporated video interviews into 
their recruitment process, and many schools like Harvard Law, Wake Forest, and the New York 
Institute of Technology have adopted this form of online interaction.  Not only does this save 
significant time and money for schools and students, but it communicates a familiarity with 
popular online video technology, which most students use regularly. Online interviews allow 
admissions officer to peek into the personality of prospective students, something that 
may not be apparent through an essay or application.
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3. FACULTY
Every organization is dependent upon the quality of its members, and the quality of faculty is critical 
to your school’s position in the academic community. Forward-thinking students will evaluate your 
professors using a variety of metrics including pioneering research and thought leadership. Their 
scholarly reputation may help bolster the professional trajectories of students. In addition to these 
metrics, students are also looking to professors as personal resources and are eager to know if they are 
willing to invest time in undergraduate students.

· Online exams—This is a new platform for many professors, but it isn’t a significant departure 
from the traditional open book test. While it may take some minor training in setting up a 
test and scheduling and setting a time limit, once these skills are acquired it can save time for 
professors and teaching assistants. More importantly, online exams allow students to share their 
knowledge and understanding without the additional stress of traveling to campus, arriving on time, 
bringing a load of books and enduring the distractions of those around them.  

· Departmental performance stats—Students have grown accustomed to online reviews in their 
search for products, and they expect the same when shopping for schools. Prospective students 
are inundated with information online and they will seek out data about potential academic 
programs long before they commit to a school. If your academic departments aren’t providing 
ratings on professors, graduation rates, career success and entry rates into post-graduate programs, 
prospective students will find this information elsewhere online. 
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4. SCHOOL RESOURCES
While college is a major transition for most students, it is in the best interest of your 
institution to include as many areas of commonality with high schools as possible. 
Digital resources should be among them. More students are turning to the 
internet as their primary resource for information, and schools that can satisfy 
this desire for information online are likely to be more appealing. 

• Digital libraries—Traditionally libraries have served as depositories of 
knowledge, but with the abundance of information online, they have 
taken on more of a role as study halls. Universities that can offer portals 

· Online accessibility—Young people have adopted online social networking wholeheartedly and 
respond positively to teachers who do likewise. More importantly, this online access facilitates 
the learning process. Almost 78.9 percent of surveyed professors felt that online technology has 
improved communication.5 

· Student reviews—Professorial instruction is a commodity, and like almost any other commodity 
in the 21st century, it is subject to review by past purchasers. There are a growing number 
of websites that offer ratings and critiques of professors, but integrating this data into your 
departmental webpages is a powerful way of catering to the interests of prospective and current 
students. These reviews are also a strong incentive for faculty to address any issues in their 
teaching style, which can contribute to a more appealing collegiate environment.     

· Thought leadership and webinars—Communication is at the heart of the professor-student 
relationship. No matter how qualified and brilliant a teacher is, if they are unable to convey 
it effectively, there is no value for potential students. A key way of marketing professors to 
prospective students is through video lectures and webinars. Unlike classroom lectures, which 
typically are based on knowledge already acquired, webinars may be directed to advanced 
students as well as the general public.
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5. FINANCIAL AID
The Great Recession has affected this generation of students more than almost any 
other event in recent memory. Many students and their families feel a sense of 
insecurity about their financial future, and the increasing cost of college 
only exacerbates that insecurity.  To convince prospective students 
that your school is the ideal preparation for a better life, you 
must demonstrate that the academics are top-notch and the costs 
associated with them are affordable. Offering a variety of financial aid 
programs front and center is essential to finding your ideal student.

to similar resources via their intranet or internet platforms are meeting students where they are—on 
the green, in cafeterias and dorms. Prospective students are much more likely to access even the most 
challenging educational media if it is at their fingertips. Almost 93 percent of students prefer online 
research to visiting a library. Three quarters of students enjoy the convenience of 24-hour access.6 

· Third-party lectures—Many students are satisfied with classroom and archived video lectures 
provided by their professors, but the more self-motivated ones will want access to lectures from 
other noted authorities on these subjects. These external classes reinforce lessons, provide other 
perspectives and offer tangential areas of interest. By providing students with these resources, 
your students will be able to enrich their own thought life as well as the classroom environment.

· Digital textbooks—There is already a major transition in the publishing world from hard copy 
books to e-readers, which many of your prospective students probably possess. Most students 
recognize the financial benefits of purchasing a digital version compared to a hardback. If you 
can convince your teaching staff to utilize textbooks that are available digitally, you lower a 
significant financial barrier for prospective students. 

· Virtual tutoring—This type of tutoring is already widely available in grade schools, so many of your 
entering students are likely to expect similar services. If not, you may wish to urge professors and 
teaching assistants to make themselves available online. You may also wish to provide virtual chat 
“alcoves” on your intranet so that students can gather online to discuss topics.
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· Institutional, federal and private financing—Between 2007 and 2011, the number  
of undergraduate students receiving some type of aid increased from 75 to 85 percent. This need for 
financial assistance is unlikely to diminish significantly in the near future, despite significant borrowing 
costs. By offering as many aid options as possible through your institution’s website along with detailed 
information about short and long-term obligations, you are enhancing your organization’s position as a 
trustworthy academic partner.7 

· Organizational financial health—While the general financial health of your school is unlikely 
to play an oversized role in the decision making process of most students, it can demonstrate 
that your institution is likely to remain economically viable for the four or two-year period in 
which students entrust their education to you. A number of schools have lost accreditation in 
recent years, primarily due to poor financial management, and this kind of information displayed 
prominently can allay student concerns.

· Alumni donations—The amount that your alumni contribute to your endowment can be 
important to many students and their families. If your institution is able to secure new facilities, 
programs and professorships due to recent alumni contributions, that can be powerful marketing 
material. These large donations demonstrate that your organization is well positioned for future 
growth as well as the success of students.
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6. SOCIAL LIFE
With so much of students’ social interactions taking place online, it is in your organization’s interests 
to demonstrate you will facilitate their online social lives. There is an entire universe of activities that 
students engage in, but the most important ones include:

· Dedicated social network—Having a social platform exclusively for your students nurtures the 
student community. Your students are likely to adopt this unique site as way to stay in touch, 
find new friends and learn about various aspects of collegiate life.  You may wish to provide 
prospective students and visitors with guest privileges. 

· Current videos, photos and digital media—Nothing engenders as much interest and discussion 
as videos and photos. Providing a bulletin board where students and faculty can post intriguing, 
humorous and touching media can be the core of your organization’s social platform. Hosting 
channels on major video services like Vine and Instagram can demonstrate participation in 
burgeoning technologies. 

· Mobile platforms—According to College Explorer, college students spend 3.6 hours  
a day with cell phones, which is a growing trend. These mobile devices are increasingly the portal for 
online interactions, and schools that cater specifically to this type of access via mobile-friendly sites 
and integrated text platforms are likely to be more attractive to prospective students.8 
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7. SPORTS
For many larger schools, there is an enormous disparity between the typical student and 
a star student-athlete, but there are derivative benefits 
throughout the organization as a result of having an 
outstanding athletic program. Success in these athletic 
programs generates enormous interest from alumni, 
current students and prospective applicants. There are 
three key areas your website can highlight to market 
your school’s athletic prowess: 

· Game videos and highlights—Showcasing the major highlights of a team on your website can remind 
applicants that your school has a wide variety of recreational activities in addition to a strong academic 
community. Archival videos of past games can also engender greater interest from potential athletic 
recruits. In some cases, videos of social activities related to major events like bowl games or March 
Madness may display how positive school spirit increases the uniqueness of your particular student life.

· Intramural sports and fitness—While only a few students are likely to play a role in major athletic 
events, many more are likely to want to remain physically fit. Most students seek some form of 
athletic activity, whether it is gym workouts, intramural flag football or tossing a Frisbee on the 
green. Providing videos and images of these activities can not only show a diverse number of student 
activities, but also provides an opportunity to highlight sports facilities and campus locations.

· Integrated social media—Almost 75 percent of surveyed high school seniors used social media 
to help choose a school and almost 90 percent used Facebook to obtain information about 
prospective schools. If your school has a robust presence on these platforms, they are considerably 
more likely to attract a larger population of applicants.9 

· Virtual tours—Hosting virtual tours is an outstanding way of showing off the most appealing aspects 
of your institution. You have control over what your website visitors see and experience (of course, 
you should provide touring options), which can generate more interest in various programs.
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8. INTERNSHIP OPPORTUNITIES
Internships satisfy a number of objectives for college students. They offer a chance  
to experience life in a professional setting; they provide networking opportunities; and they are a 
chance to earn additional income. They also provide some unique benefits for your organization as 
well. Partnering with local companies can help strengthen ties to the community. This can produce 
mutually beneficial relationships that offer additional opportunities for guest lectures, off-campus 
education credits and the latest insights into industries. Three ways your school’s website can show 
your commitment to providing students with internship opportunities include:

· Virtual tours of local businesses—Marketing the internship experience to prospective students 
should begin with an immersive visual that showcases some of the most appealing aspects of 
working with industry leaders. This may involve short monologues from business owners and 
executives, tutorials of what interning involves, as well as faculty recommendations.  

· Online access to away games—If your school isn’t one of those who have a television contract 
for every away game, you can still meet your students’ desire to see the performance of your 
teams. With a modest investment in video cameras and a website, you can allow others to 
witness the achievements of your school’s athletic representatives on away games.
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9. PROFESSIONAL RECRUITING
One of the key benchmarks of success for an educational institution is how well its graduates transition 
to the next step, whether that is a career or some post-graduate program. With the recession clearly in 
their rearview mirrors, many more prospective students are looking closely at graduation rates, hiring 
by esteemed companies and entry rates into prestigious graduate schools. To entice the most qualified 
students, your organization should be prominently displaying the following:

· Virtual interviews—The corporate world is quickly adopting 
this form of interviewing in order to spread their presence while 
limiting travel and work costs. If you can provide videos of 
recruitment interviews, along with preparatory sessions, and 
facilities for conducting these interviews, you will communicate 
to prospective students your organization’s deep commitment 
to their success.

· Access to industry leaders—Schools that can show they have a strong relationship with captains 
of industry, government leaders and scientific pioneers are able to more forcefully make the 
argument that they can provide resources that few others can. This can take the form of on-
campus visits from prominent individuals, video conferences or conversations, and podcasts 
from leading alumni.

· Networking opportunities—Few things are likely to sell your organization as well as the 
opportunity to achieve professional success. If you can convince students who have leveraged their 
internships into lucrative summer or post-collegiate jobs to share their experiences in the form of 
video testimonials, you are likely to garner enormous interest from current and entering students. 

· Social networking—Once connections are made in the real world, they translate into broader 
reach online. Platforms like LinkedIn and Google+ thrive on introducing new professionals to 
secondary or tertiary associates of people they met at an internship. If you can communicate your 
school’s immense presence on these professional social media sites, you can convince prospective 
applicants that yours is the ideal organization to prepare them for a successful career.
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10. ALTERNATIVE LIFESTYLES
Most colleges attempt to appeal to as many segments of society as they can to attract a diverse pool of 
applicants. Unfortunately, this dedication to diversity is not reflected throughout their website. There are a 
number of under-represented groups that your school can connect with by using the following three tools.

· Gay, lesbian and bisexuals engagement—While your school probably already has a significant 
and visible group of homosexuals and bisexuals, you may not be effectively communicating your 
embrace of gay culture. Recent polls have found that 59 percent of Americans support same-sex 
marriage. If your school posted images of same-sex couples, you would be appealing to a vast 
section of the young student population who prize tolerance and progressive thinking.10 

· Political activism—College has long been a hotbed of political thought and activism. Showing 
images and videos of prominent student leaders, political demonstrations and speeches can 
reinforce your school’s reputation as a dynamic force in politics.

· Recruiting prep courses—Providing a robust preparatory course for recruitment may help 
your graduating seniors, but they can also be a powerful marketing tool.  Providing an array 
of links to your school’s resources, engaging photos or videos, mock interviews, and corporate 
life reviews by alumni can be enormously compelling for students who want to see that their 
four or two-year investment is worthwhile.
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With these elements in your website, you can rest assured that you 
are reaching out to the largest and most-qualified population of 
potential students. These students and their families will recognize 
that your institution is committed to providing the broadest, most 
comprehensive post-secondary education, which will prepare them 
for the next steps in the professional and academic worlds. 

The technology consultants at The Kyle David Group have 
more than a decade of experience advising higher education 
institutions like yours on website and technology solutions.

ARE YOU READY TO TAKE YOUR WEBSITE TO THE NEXT LEVEL?

Our mission is to build lean, durable, and scalable solutions that draw revenue like a magnet. 
Our broad range of services include:

  · Technology Entrepreneurship 
  · Responsive Web Development 
  · Product Development 
  · Mobile Development 
  · Technology Turnarounds

hi

· Military service—Many schools have had a love-hate relationship with the U.S. Armed Forces, 
but if your school has a large number of veterans, reservists or ROTC members, you should shine 
a spotlight on their willingness to serve. You shouldn’t be afraid to spark dialogue about military 
service, because most entering students are eager to engage in the conversation even if they lean 
towards one side or the other.
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