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Success Checklist 

 

Get ahead of your local window treatment competitors with these tips - make sure you have 
these items in place on your website: 
 

1. Make sure your site is mobile friendly 
By far the biggest recent change, search engines are now penalizing businesses that 
don’t have a mobile friendly version of their website. Use one of these tools to check 
your site or learn more about Google’s mobile-first initiative 

2. Secure your website 
Another big change was that the search engines are now giving preference to websites 
that are 100% secure. This means you may need to purchase an SSL certificate and 
have it installed on your server. Your hosting company can help you with this. 

3. Build something people need 
You need a ‘lead magnet’ - a piece of valuable content that you provide in exchange for 
an action or email address. We’ve used Hunter Douglas catalogs and have also created 
a custom ‘Design Guide’. Both work great. Your business needs to build a list of 
prospects and a lead magnet like this is a perfect way to do it.  
Here’s a webinar that explains more 

4. Create content that’s superior to your competitors 
Probably one of the hardest things to do, but by far the most effective. Creating content 
(blogs, videos, podcasts) that solves problems (related to interior design) will bring 
more and more traffic to your website. Think quality and not quantity. 

5. Make sure you control what’s already yours (or should be) 
I’m always blown away by the amount of businesses that think they own their stuff when 
in fact they don’t! Make absolutely sure you own your own URL, data and more and not 
some web designer or marketing agency that could hold it hostage. Learn more 

6. “Pixel” your site visitors 
Once you’ve built some great content and a good lead magnet, you need to track people 
that are consuming it. You can do that with a pixel - a small piece of code that you load 
on your site. Then you can run retargeting ads to those folks to increase your branding! 
(We can help you get this set up, and you should do it now!) 

7. Have a speedy website 
Google hates slow sites. That means poor rankings. If your site is slow, consider 
caching, a CDN or you may need to consider moving to a better web host. Learn more 

8. Claim Your Listings 
Verify your business listings on the major sites such as Google My Business, Bing 
Places, Yelp, and Houzz. These are free and should be optimized with your hours, 
location info, phone number, and pictures of products and store if you have one.  

Schedule a free strategy call with us: https://wtmarketingpros.com/strategy 
Phone: 314-334-1681 

 

https://redcanoemedia.com/mobile-friendliness/
https://redcanoemedia.com/mobile-first/
https://redcanoemedia.com/hidden/replay-badass-marketing-funnel/
https://redcanoemedia.com/10x-content/
https://redcanoemedia.com/online-assets/
https://redcanoemedia.com/website-speed-tips/
https://wtmarketingpros.com/strategy
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9. Get Reviews 
Want to outperform your competitors? This is one great way to really set yourself apart. 
After you’ve claimed your listings on the services mentioned above, use a service (like 
our 5 Star Review Program) to get an ongoing stream of reviews. Then build a page on 
your site to show them off! 

10. Stop Being Afraid or Ignoring Facebook 
Like it or not, 3 billion people on one network is a lot of eyeballs. Even just in your city 
there are thousands, perhaps millions of people that you could reach by simply posting 
once a week. Plus, your FB page can show up in Google’s results, which means one of 
your competitors could be pushed to page two. 

11. Tune In To What People are Searching 
Want to see one of the coolest keyword tools out there? Click here, I’ll wait. 
Impressive, right? 

12. Get Links 
Every link to your website from another site counts as a “vote” for your business. The 
more votes you get, the higher your site will rank. Make sure organizations you belong to 
have linked to you - chambers, networking groups, the BBB, etc. Get those links! 

13. Follow the Rules 
Ten years ago you could get away with some pretty crazy stuff, but those days are gone. 
Don’t think you can trick Google with hidden keywords, doorway pages,or multiple 
websites all pointing to each other. Instead, build a strong, kickass website that offers 
solutions to people looking for your services.  
 

These 13 tasks will give you a great foundation for your window treatment website. 
 
Window Treatment Marketing Pros has been helping businesses with their online presence for 
over 21 years. We’re veteran owned and one of a handful of experts with this amount of 
expertise.  If you are unsure about any of the tasks we’ve mentioned in this checklist, we’d love 
the opportunity to help you get them done!  
 
Exclusive agreements: We only take one window treatment client from a city. If we are already 
working with a competitor in your area, you can get on the waiting list and will be notified if/when 
they discontinue our services (although most of them don’t because of our success). 
 
SIgn up for a free strategy session here 

Schedule a free strategy call with us: https://wtmarketingpros.com/strategy 
Phone: 314-334-1681 

 

https://www.answerthepublic.com/reports/f680669f-f85b-4c9a-b104-0f56c2ec2ad3
https://wtmarketingpros.com/strategy/
https://wtmarketingpros.com/strategy

