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****You can use this worksheet over and over again for any new marketing copy you are preparing. I highly recommend that for the next few times you prepare a marketing strategy, you fill this out beforehand. For example: before you send a solo email out to your community, or before you write a registration page on your website, or before you create a brochure********

Your Soul-Centered Marketing Formula is a formula you can use over and over again, and apply to ANY marketing avenue you use, whether it is an email, your website, a brochure, a presentation, a blurb about your work, or nearly anything else. 

It is a highly effective and easy-to-implement system that allows you to connect deeply with your prospects and communicate why your offering is of so much value and need to them.

The formula is:  GAP + VISION + BRIDGE + CALL TO ACTION = RESULTS
Let's break it down:

GAP: Your Ideal Client's CURRENT situation; where they are struggling or suffering or in pain; what is not working for your prospect currently. Remember: GAP isn't ONLY outer experiences; it can (& should) also include feelings.

· Examples: they don't like the way they look; can't fit into their jeans; can't tap into their creativity; feel exhausted all the time; constant back pain; don't know how to interview well; frustration; stiffness in joints; high anxiety; they hate their website; really want to sing but are terrified of getting on stage; hate their wardrobe; their kids are always getting sick; etc.

List Your Ideal Client's GAPS here:
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VISION: Your Ideal Client's Vision of what they would like in the future; where your ideal client wants to be moving forward; what they really want for themselves. Remember: VISION isn't ONLY outer experiences; it can (& should) include feelings.

· Examples: they want to feel alive and energized; they want to feel feminine or beautiful; they are ready to be financially independent; they want to have a relationship that really satisfies them; they want to feel younger; they want a house that is perfect for them; they want to fit into jeans from 2 years ago; they want to feel like they did before they had kids; etc.

List Your Ideal Client's VISION here:
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BRIDGE: Your bridge communicates how your specific offering/s bridge the space between your ideal client's GAP and your ideal client's VISION. Essentially, your bridge IS your offering. The bridge demonstrates how you or your product/s can help your prospect get from point A (where they are now) to point B (where they'd like to be in the future). It shows the value of your offerings and how your offering specifically applies to your prospects needs, concerns and desires. 
Often times - but not always - your Brilliance Based System holds the content of your Bridge.

· Example 1: From a website homepage

We will create healing, inspiration & success in your life & career by:

· Tapping into your inner wisdom so that we can move beyond any "should"s or "have to"s and instead create a vision for your life and work that energizes you.

· Transforming your over-booked and overwhelming schedule so that you flow through your life with effectiveness, ease, joy, and wellbeing.

· Integrating ALL parts of yourself - even the ones you forgot you owned - so that you can joyfully lead your Soul-Centered projects to success and prominence

· Example 2 (from a free gift registration page)

After completing the workbook, you will:

· Have realistic, freeing beliefs about time and a more balanced way of approaching how you spend your time

· Know if you're motivated by drive or passion, why that's important, and how to get connected to your passion

· Get completely clear on how you should spend your time and do so intentionally

· Discover the biggest mistake most women make that causes them to waste tons of time and energy... and how you can avoid making this mistake yourself

· Learn the foolproof way to move from overwhelm to completion on your most important, soul-centered projects

Write Out Your Bridge Here:

CALL TO ACTION (CTA): Your CTA is your direct invitation to your prospect to take the next step with you. The next step may be to have a complimentary conversation with you (enrollment conversation) or to sign up for your workshop or to purchase your offering, or to join your mailing list, etc. Your CTA will depend on what you are inviting your prospect to at any given moment.

The best CTAs are clear, to the point, inviting, and give specific directions on what folks need to do to take the next steps with you.
· Example 1:
If you recognize it’s time to take your life and your life's work to the next level, then schedule a Complimentary Intuition Activation call! On this call, you will have a deep and transformative experience as we get clear on what you want for yourself, identify the obstacles in your way, and look at specific next steps for you to move forward and for us to work together. Get in touch at info@soulfulcoach.com!

· Example 2:
If you are ready to step into your highest self and bring your message, service, or soul-centered product out into the world, this training program will give you a solid foundation in getting your project off the ground in energizing, effective, and inspiring ways. Click here to learn more: LINK

Write out your CTA here:
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